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Craft your own social media strategy for free at http://socialmediaonlineclasses.com

SO CI AL HOW WILLYOU
EXECUTE?

M E D I A >» What do you need to learn?
» What tools are necessary?
» Who is responsible?

R

WHOISYOUR
CUSTOMER?

WHAT DIFFERENTIATES 0O

YOU?

» What age bracket?
» What's your elevator pitch? » Gender?
» Gather best testimonials Q
» What makes you unique? : ggﬁ::g rcll‘egree?
» Craft a compelling story

@SM_ONLINECLASS

e FACEBOOK.COM/
SOCIALMEDIAONUNECLASS

WHEREIS

YOUR AUDIENCE?

>» Are they online?

» Where do they shop?

» Belong to associations?
» Publications they read?

WHAT AREYOUR ||
GOALS? ol

» Establish your brand?

» Increase visibility?

» Generate traffic to website?
» Grow sales & revenue?

o WHENWILLYOU

COMMUNICATE?

» What social networks?

» How often will you post?

» Will you blog?

>» Will you use visuals/video?



owjtojWritelUSersErie

A Use the words your users use.

A Chunk your content.

A Front-load the important information.
A Use pronouns.

A Use active voice.

A Use short sentences and paragraphs. *
A Use bullets and numbered lists.

A Use clear headlines and subheads.

A Use images, diagrams, or multimedia
to visually represent ideas in the conte

A Use white space.

Source: https://www.usability.gov/howvto-and-tools/methods/writing-for-the-web.html

{i"\) www.dosm.gov.my f [ ) ] , @ @StatsMalaysia




1gthelRighusacialiMedialElation

Understand the purpose of each social platform
. The numbers donot |1 e
Where are your competitors?

Consistency is key to being memorable

Do not push the same content on all platformsm

abhwWwhE

Q\\w D

Souce https://www.clearvoice.com/blog/&ips-for-pickingright-socialmediaplatform-for-your-business/

"@ www,.dosm.gov.my f o , @ @StatsMalaysia




ldentifyghestrengthiofEachiSociallNetwork

Twitter
Allows to post breaking news, important messages, announcement and other up-to-date information.

Facebook
Facebook works well for lead generation, advertising, Building relationships with customers and just
about anything can be posted on Facebook, from images to videos and textual content.

Pinterest
If you sell any type of product, Pinterest is.a social network you need to.be’on. Promoted pins allow
you to target specific types of users and link directly to your shop or product pages.

Instagram,
Instagram iS.a graphicssheavy soci al net work and has a young
food or art, this platform will work very well for your business.

YouTube
YouTube is ideal for businesses that can offer DIY videos, tutorials and educational information

Souce https://socialmediaexplorer.com/soctathediamarketing/howto-choosethe-right-socialmediaplatform-for-your-business/

@ www.dosm.gov.my fo , @ @StatsMalaysia




Who is your audience? How can you reach them? What are your goals?

CHOOSING THE RIGHT SOCIAL MEDIA PLATFORM FOR YOUR BUSINESS

Ole|le|e|e|®|®

DEMOGRAPHICS —@ Ikt Ages 18-29 Ages 18-35 All ages Ages 30-49 Ages 18-29 Ages 25-34
60% Female 80% Female 67% Male

PURPOSE —eo J: TN News & Articles; § “Scrapbooking” Search News & Articles; Building News & Articles

Relationships Conversation “How To" Conversation Relationships;
Conversation

BEST FOR —o Ju: UL Public Relations || Lead Generation; Brand Business Lead Generation; SEO:
Brand Loyalty Clothing, Art & Awareness; Development; | Retail, Art, Food, §  yech/pesign

Food Businesses J Service industry [ B2B Businesses J| Entertainment, & Businesses
Beauty Businesses

DOWNSIDE —e Limited 140 characters Images only; Resource Limited Images only Not as widely

Reach or less Very specific intensive interactions used
demographic

Source: https://us.accion.org/wpontent/uploads/2015/02/whysocialmedia_infographic_0.jpeg




Which Social Media Platform
is Right For Your Business?

» Facebook is still, far and away, the most popular social
media platform

« It boasts 1.79 billion worldwide users

» 73% of the US adult population

» The most evenly-distributed demographics of any platform

» 1.66 billion mobile active users

FACEBOOK

+ Despite being arguably the second-most recognized
platform out there, Twitter is fourth in usage

» 230 million monthly active users

« Delivers 1 billion unique visitors to websites via
embedded links

SOURCES:
» 400 million active users a month
httpj/blog.wlshpond.com/ 3 » Instagram user base is skewed towards a younger
http://medlakixcom > demographic o
pl/ 2 » Instagram has a user engagement rate of 4.21% - far W's pon
https://zephorla.com g exceeding Facebook and Twitter

» 40 million photos are shared on Instagram everyday

from @ user based that is 75% outsitte the U.5




Whatsithelitierencelhetweenikacenookiantdmwitier

Inside of Facebook you will Like or Share something.
Yet inside of Twitter you will ReTweet or Favourite Something.
You can find your old elementary friends or high school love

Interest on Facebook. On Twitter you can find the latest topic

trending 1 like the Oscars, News, Celebrity Stories and more.
Souce https://webtegrity.com/our-blog/socialmediamarketing/whatsdifferencebetweenfacebookand-twitter/

A Facebook networks People while Twitter networks ideas and topics.

A Facebook allows you to write a book. Twitter limits to 140 characters per
tweel.

A Facebook and Twitter allow the use of hashtags to group ideas / topics.
Facebook incorporated this ideas patterned after Twitter.

A Facebook allowing more options is considered more difficult to use than
Twitter. G

A Facebookal | ows | i kes and friends b

A

A

@ www.dosm.gov.my f o , @ @StatsMaIaysia




facebook t:witter’

«  1A5bdlion users, * Ower S00million users
*  Post lengah ounlimited, * Post length &5 limited
o Avaibble in 70 languapes. « Available in 29 languapes
*  lrwoived in Controversies * Twitter has not been inwolived
* Mainly usad for connecting N major Controversies
famuly and fnends * Reach 1ar beyond your innes

circles of friends.

@ www,.dosm.gov.my f o , @ @StatsMalaysia



FACEBOOK VERSUS INSTAGRAM

Facebook Instagram

Instagram is a mobile-centric photo-
sharing app.

Facebook is a general social
networking platform.

It is a closed-knit community of It lets you build and join
people who know each other. communities that share your
common interest.

Facebook excels in terms of active Instagram has relatively less active
monthly users. monthly users.

[t makes the most out of both mobile It's best optimized for mobile users.
and web versions of Facebook.

Brand awareness is less effective It is better at creating brand
than Instagram. awareness than Facebook.

Difference 2=11=s el

www.dosm.gov.my f , @ @StatsMalaysia




DossjofiSocialifedia

Do know your audience:
Do set (and understand) your goals for metrics and traffic:

Do use it for more than just marketing:

Do pay attention to new tools, features, and product implementations
Do customize repurposed posts

Do research SEO and how each platform uses keywords

Do engage effectively, post frequently and celebrate your customers
Do publish all reviews

Do effectively grow your follower base
Do share a variety of content and media
Do start the conversation

Do offer value for every post

Do be present & current

Do put some thought into it

Do keep up to date with the latest trends
Do get the most out of your content

@ www.dosm.gov.my f D , @ @StatsMalaysia




DonisjofiSocialiMedia

Donot del ete negative co0ommeg

Dondot rely on jJjust automat

Dondot promote sales & 1ign ctio
Dondot i gnore customer com sts
Donot sacrifice quality ovg ty
Dondot cross the |1ine

Donot talk politics.

Donodot disrespect a foll ower t o
Donot overdo it |
Donot | et your profile be a channgl
Donot i gnore a bad review, solve

Donot forget tochechheck and doubl e

Don6t start and stop your soci al | a
Donot confuse personal and company sociI
Dondt post the same exact posts on all
Donot oversel]l




NOT POSTING ENGAGING
CONTENT REGULARLY

Status updates should be
U 10 1y something
INteresting. Something peopie
con engage with, Some 176
MIlon pecele Duy products
onine each youir, S0 you just
need to oet ther attenticn,

1 . FOCUSING ON THE QUANTITY OF
FOLLOWERS, NOT THE QUALITY,

It's all well and good having hundreds
of followees, Bl they're PoL much use

I they're not interested in your business.
GO% of people share prodkuct posts on
Facabook, 50 you reed 10 find pecpie
rierested in yours.

.

3 NOT CONVERTIRG FOLLOWERS
" |NTQ PAID CUSTOMERS.

Correertions aee very rrpartie® for Busirmss
users. Having thousardls of peopie share your
posts s 9ood. But you're not going to berefit
froen that unkess they makae a purchase. Only
12% of peopie who see products advertised
on sock| media will 9o on 10 Makak & purchibse
For that reason, you Nneed Lo make sulfe your
POt ore 3% eye-catching as possbie

s

~ M

FOCUSING ON TOO MANY
SOCIAL MEDIA CHARMELS.

Undess you employ scenecos 1o
deal specificaly wih your online
offorta, you dort't want 10 spreac!

yoursell too thin. Facebook has

123 bilion users & the current
tima, S0 that is wihwee you dhould
focus most of your effons

S)) mmsre

gﬁPiRﬂtENx OFVST;SI‘IS;I‘ICi

‘BRAND PERSONALITY"

If poople think that your posts are 10O GeNeric
&) Bonng. they v Mss Mely 10 Mmeke & parchaeg
You nead Lo nsure you perscnaise every status
update you putdish. For that, you could do with &
Secicated social mecha marsger AL The momenst,

onty 22% of compardes have one .

q DOING EVERYTHING MANUALLY,

Posting all your updates manually is Qo
o take 8 long time. There are lots of progrems

6' SPAMMIND

The Rt thenD YOu Want 1o 4O 15 SPam your
audence. If pecpde start to think you're
LOMINY 100 Maryy ‘Saledy’ OIMES, they

Wikl simply stop viewing vour page
Spam accounts for arcund 4.5 Blton
MRSS0NS SONT On SOC Mecha every Ay,

~N

NOT HAVING A STRATEGY AT ALL

Bty trying 1o do the right thing on socikal
networks i not a good idea. You need a strong
Mrategy that has Geen carvfuly creatad S3% of
businesses & currently using social media to

:"" ""“:'“ ot ";’:" U‘:l“k’” you f"gm BROADCASTING THE SAME NESSAGE grow ther cutomer base. 9O% of them will have
anage avarything from within one sc arend srategy
You can schadule posts and den with ABRﬂSS “.L CNAIKELS o N

SODADeMANtS that way, Around 18% of
business soci! media pages ore New
un thes Wy,

Even # you want to promote the same product
acrods all your socal madia accounts it &
@o0d Kiea for you bo mix things up a Iktle
Thet & because 8 carten section of your
audience might follow you on multiple sihes

Sduroes

A HITCRENTRCOTY PO 00N Ymecie- atats-for 00
AR A UM L OO IO PO T, O T ebo ok 0 - 3o ooank-Juckerterg
AR IDITEIT OOV RO TatE ATy

AR ABOQ SUNICO OO B3 OB RSB DL
AR RO TGOV T OO SO T £y AR 09

Jason Squires

Social Media For Business

COORS AL AT A



DOSMiStatistcaliCommunication

www.dosm.gov.my

Monthly Datay/ ., W=7~ -
Free Download Publications
Quarterly Mobile Apps
Data
General Email
|pbkkp@stats.gov.my
csm@stats.gov.my
Annually
Data

ChiefStatisticanPersonal Emaill
uzir_mahidin@stats.gov.my

@StatsMalaysig@Dr_Uzir
@StatsMalaysig@DrUzirMahidin

hatsAppGroup

-
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Population by Age Group (million) Population by Location, 2019

Marriage, 2017¢

38 11.0 1.2 23.5% from 16.0 million women living in 7 \
(23.9%) (68.7%)  (7.3%) il are ( ®) 190,532
\
ol ] T R
e Divorce, 2017
2020 =33 1.2 12 uban @) orce, 201
@37% ©87%)  (7.6%) o 3.4 ‘ 49,965

Annual Population
Growth Rate (%)

303
~—
Median Age, 2019

2019 2020

Dependency Ratio, 2019

Rural
n g Old Age

»
)
10,7 popuistion agedese

per 100 peope s 15.64_ S

- - = Young Age

4.0 poputation aged 0-14

Violence Against Women, 2017

per 100 people aged 15-64
) /50 of violence
| against women cases reported in

Life Expectancy
at Birth, 2018*
2017 were domestic violence E

3 : '
> R wen | |
Labour Force Deaths

Sex Ratio at Birth ' Gross Enrolment Rates® women death of

llve Births

<£-E:5 46.110 107 98 2 -~ Pa"'“‘:::s" o 168,168 total deaths
. riikda babica Wes barty male babies per Primary /“\ ( ) Top 5 Causes of Death
out of 508,685 babies 100 female babies 4 7 Pneumonia
, Total Fertility Rate Under-5 e 88.5% Ischaemic heart diseases
S eag ooy ot Mortality Rate Secondary Monthly Salaries & 0% Cerebrovascular diseases
aged 15-49 years &3 3
. b for Girls - - Wages Malignant neoplasm of breast
. — deaths per 48.3 : MEAN  MEDIAN Malignant neoplasm of trachea,
. 1 1,000 live births Tertiary A RM 2,1 bronchus and lung

Qv N

50 likes
statsmalaysia Women in Figures,
»alance for better,

#StatsMalaysia
#LeaveNoOnei>ehind
#SDG

#HIES2019
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VALUE OF GROSS OUTPUT ﬂ

® 1.8%

2017:RM148 billion

2015: RM124.6 billion P

OGRS

S5 ANNUAL ECONOMIC STATISTICS 2018+

Production of natural rubber increased by 1.9% in November 2018.

G 2017: RM70.4 billion

. & statsmalaysia

T

Lo

VALUE OF
INTERMEDIATE INPUT

® 6.5%

Domestic consumption

VALUE ADDED (6]

®90% A

2015: RM62.0 billion
76.4% 7.3% 6.7%
Rubber Rubberthread  Tyres and
VALUE OF FIXED ASSETS gloves lubes

Nov. 2018 : 42,834 tonnes

® 6.4%

Nov, 2018°: 52,174

by

Rubber gloves industry was the main consumer of natural rubber.

Ols»@.; )

® Vv

WRCETN I e S8

Average price

A 9

(tonnes) 5.2% 6.2%
s O et

LATEX
CONCENTRATE O
Py (Sen/Kg)

Nov. 2018: 380.63 Nov. 2018: 509.35

Oct. 2018: 401.50 Oct. 2018: 542.96
Stocks
Rubber processors
Nov. 20187: 169,920 tonnes
83.3%

Oct. 2018: 165,550 tonnes

9.6% Rubber
Others consumers Rubber
16.6% eslates

Exports Production of natural rubber by main producing countries*,
" October 2018
. 2017: RM93.7 billion Exports of natural rubber decreased by 2.3% as compared to p
2017: RM74.3 hillion y Oc'::ber 2018 and China was the main dyeslinati:m of expop:s. Thaiend
2015: RM62.6 billion 2015: RM82.8 billion e
China
6% Sn Lanka ) - __Indonesia
307.0
NUMBERS OF PERSONS Germany 11.9%
ENGAGED

® 54%

2017: 225,665 persons”
2015:203,017 persons

Finland 4.6%

® 8.6%

2017: RM13.8 billion
2015:RM11. billion ‘e [ korea 3.0%

SALARIES & WAGES -
v—

[
=

Iran  3.0%

@ Annual growth rate 2015-2017

@ Y

V N 7\ N\

Nov. 2018; 52,943 tonnes

Source: Monthlv Rubber Statistics . Malavsia. November 2018

.l g @ N ¥

7~ 7\ V 9 7\

Phuhppmes . Vietnam
12.4 (om,mms, ‘ 120.0

Cambodna 3 3 . China
22.6 v 117.4

Malaysia

57.0

(November: 52.2)

Source: Min
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@ _ DOSM @StatsMalaysia - 7 Mar v
: The value of gross output rose 5.7 per cent per g

&%  DOSM @StatsMalaysia - 8 Mar
“" Women in Figures. Balance for Better.

#StatsMalaysia
#LeaveNoOneBehind
#SDG

#HIES2019
#MyRetailCensus2019
#MyCensus2020
#ISIWSC2019

TR T TR
2020 g, 1.2 1.2 Urban M .
(23.7%) (68.7%) (7.6%) ‘ob 3.8 mil

Annual Population Rural
Growth Rate (%) Q
14 14
:l‘

ey

Dependency Ratio, 2019

10.7 popustonspeaese
o«mmn«:s:"
>

Young Age
8 sovssenwraore VALUE OF GROSS OUTPUT
2017:RM1,2758b 5.7%
2015:RM1,1420b o

E— e annum to RM 1,275.8 billion in 2017 as
= compared to 2015.

#StatsMalaysia
#LeaveNoOneBehind
#SDG

#HIES2019
#MyRetailCensus2019
#MyCensus2020
#ISIWSC2019

MAIN FINDINGS

Violence Against Women, 2017
62.9% from 1, 760 of violence
oo s - : VALUE OF INTERMEDIATE INPUT
2017 » i wan v 5.3%  2017:RM981.7
ive Birth Sex Ratio at Birth : Gross Enrol Rates? Labour Force eal ol 2015: RMB84. 8t
& 206110 107 ogoy gmy  Pericestonnae @ riew s VALUE ADDED
female babies was born male babies per Prin.wry “u° {LrPR) Top 5 Causes of Dea
out of 508,685 babies 100 female babies 54.7% 14.1% umonia
1.9 Total Fertility Rate Under-5 0 88.5% 10.5% Ischaemic heart diseases
o Diblesbomperwomin: penrtality Rate s Secondary Monthly Salaries & 8.0% Cerebrovascular diseases
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& & & https://www.facebook.com/StatsMalaysia/

n Department of Statistics, Malaysia Q ! ¥ Home  Create

DEPARTMENT OF STATISTICS MALAYSIA
OFFICIAL FACEBOOK

n - b pam o 2 -~ 3
Q - g Create

Druzir Mahidin

Leam More @ Send Message

- I & Respond to friend request
DrUzir Mahidin -
65 people

(Ketua Perangkawan) : @f\} 4.6 out of 5 - Based on the opinion of

ana and 11 others
Timeline About Friends &1 Mutual Photos More ~

DEPARTMENT OF STATI

UrrIVIAL FALEDUUA
STIK #STATSMALAY SIA BETTER DATA, BETT

@ Intro e DrUzir Mahidin *** SBYDOSM

2105 -Q

=] Ketua Perangkawan Malaysia at Jabatan

_ Menyampaikan pembentangan berkaitan Kos Sara Hidup sempena Seminar
Perangkaan Malaysia

Khas Pegawai Kanan Kesatuan Gabungan CUEPACS pada 18 Mac 2019 di g the infographic.

{o} Lives in Putrajaya, Wilayah Persekutuan, Premiera Hotel, Menara MARA, Kuala Lumpur.

Malaysia ABOUT DEPARTMENT OF STATISTICS, NIRSUL(C1ij]

S Followed by 1,136 people

-

Photos
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facebook b

DrUzir Mahidin

14 March at 12:01 - §
Today's Statistics by DOSM at 12.00pm,
14th March 2019 (Release Series 048/2019):

«In the first month of 2019, sales of Wholesale & Retail Trade expanded 7.8
per cent compared to January 2018. Retail Trade sub-sector continued to be
the main driver with 10.6 per cent year-on-year growth.... See more

s\ Department of Statistics Malaysia O O@ Q@ ety
S * hitps:/iwww.dosm.gov.my g‘_m\f, y.- e !:‘

SALES VALUE OF WHOLESALE & RETAILTRADE, JANUARY 2019

Sales value stood at RM108.9 billion in

January 2019 Performance by Sub-sector

Wholesale Trade
7.8% fanuary 2019: RMS2.9h Am
December 2018:RM527 A 6.7%

January

2018 ¥g8 0%

December Retail Trade

January 2019: RM43.8h A Im
December 2018:RM34.Th Am\

8.6%

November

Motor Vehicles
a hnmm nmzzt Am

DrUzir Mahidin
14 March at 10:54 - @

14 &
2019
$ DrUzir Mahidin
/ Q 14 March at 10:54 - Q
Maijlis Pelancaran .

The National SDG

Progress Monitoring System p&SYW 2,

MmysNG
ANALYTICS —2 '

4 el
Disempurnakan oleh:

/ YBHG. DATO' SAIFUL ANUAR BIN LEBAI HUSSEN, ‘

4

Tarikh : 15 Mac 2019 (Jumaat)
Tempat : Pulse Grande Hotel, Putrajaya
Masa :9:00 pagi

WORLD
KIDNEY DAY

17 Nimber of Discharges Renal Failure Ketua Setiausaha,
] 4,711 | 23,956 | 882 () R s
hT A'cm Ch’rnnlc Unspecified -f{; seesesse e,
Renal Failure | Renal Failure | Renal Failure ‘
Source: Health indicators 2018 Mesatry of Healh Maleysia Launching of
-
Q DrUzir Mahidin The Natlonal SDG
14 March at 1051 - @ Progress Monitoring System y&4YI, 2,
Tahniah dan syabas diucapkan kepada pelajar SPM 2018. Semoga Dat B Ea R W mysNG - -
e R, 12 2 ate  : 15" Man riday
pencapaian yang diperoleh hari ini menjadi pendorong untuk kejayaan pada Lt Ve« il Girde Mol Pt "‘“:cs =w J

masa hadapan.

DrUzir Mahidin
13Marchat 17:17 - Q

#StatsMalaysia
#SDG
#L eaveNoOneBehind... See more

DOSM will be releasing its Industrial Production Index (IPl) for January 2019
and Monthly Manufacturing Statistics (MMS) for January 2019 on 14th March
2019 at 12.00 pm.

“What will be the Index of Industrial
Production and Manufacturing
Sales in January 2018"

Jan. 19( Dec. 18

ﬂw(%/l[({/{ ((gi (_Sy{(é(m ./ C

Kepada pelajar yang cemerlang dalam

SPM2018
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tjiiStatistikave

nstituti | Statistikave

Instituti i

Statistikave
Home
Instituti i Statistikave oo
24 January - @
#Instat #Albania #Shgiperi
#Statistikat #infografik

OMJETET ETRANSPORTIT RRUGOR
SIPAS VITIT TE PRODHIMIT

b Like

#Statistikat #infografik

HYRJET

£ SHTETASYE SHOPTARE 0WE 1€ W)
AE TERNTONN SHOPIAR GALTE Wit

JANAR 2019
0/4. 048

Instituti i Statistikave
23 January - ©

#Instat #Albania #Shagiperi
#Statistikat #infografik

3\ Follow  # Share @«

Spang h 24575
vicér .' 54869
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