
1 



2 2 

ÅSOCIAL MEDIA STRATEGY 
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ÅUse the words your users use.   

ÅChunk your content.   

ÅFront-load the important information. 

ÅUse pronouns.  

ÅUse active voice.  

ÅUse short sentences and paragraphs.  

ÅUse bullets and numbered lists.  

ÅUse clear headlines and subheads.  

ÅUse images, diagrams, or multimedia  

 to visually represent ideas in the content.  

ÅUse white space.   

Source: https://www.usability.gov/how-to-and-tools/methods/writing-for-the-web.html 
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1. Understand the purpose of each social platform 

2. The numbers donôt lie 

3. Where are your competitors? 

4. Consistency is key to being memorable 

5. Do not push the same content on all platforms. 

Souce: https://www.clearvoice.com/blog/5-tips-for-picking-right-social-media-platform-for-your-business/ 
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Twitter 

Allows to post breaking news, important messages, announcement and other up-to-date information. 

 

Facebook 

Facebook works well for lead generation, advertising, Building relationships with customers and just 

about anything can be posted on Facebook, from images to videos and textual content. 

 

Pinterest 

If you sell any type of product, Pinterest is a social network you need to be on. Promoted pins allow 

you to target specific types of users and link directly to your shop or product pages. 

 

Instagram 

Instagram is a graphics-heavy social network and has a younger audience. If youôre in retail, beauty, 

food or art, this platform will work very well for your business. 

 

YouTube 

YouTube is ideal for businesses that can offer DIY videos, tutorials and educational information 

Souce: https://socialmediaexplorer.com/social-media-marketing/how-to-choose-the-right-social-media-platform-for-your-business/ 
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Source: https://us.accion.org/wp-content/uploads/2015/02/whysocialmedia_infographic_0.jpeg 
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Å Facebook networks People while Twitter networks ideas and topics. 

Å Facebook allows you to write a book. Twitter limits to 140 characters per 

tweet. 

Å Facebook and Twitter allow the use of hashtags to group ideas / topics. 

Facebook incorporated this ideas patterned after Twitter. 

Å Facebook allowing more options is considered more difficult to use than 

Twitter. 

Å Facebook allows likes and friends while Twitterôs call to action is to follow. 

Å Inside of Facebook you will Like or Share something.  

 Yet inside of Twitter you will ReTweet or Favourite Something. 

Å You can find your old elementary friends or high school love  

interest on Facebook. On Twitter you can find the latest topic  

 trending ï like the Oscars, News, Celebrity Stories and more. 
Souce: https://webtegrity.com/our-blog/social-media-marketing/whats-difference-between-facebook-and-twitter/  
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Do know your audience: 

Do set (and understand) your goals for metrics and traffic: 

Do use it for more than just marketing: 

Do pay attention to new tools, features, and product implementations 

Do customize repurposed posts 

Do research SEO and how each platform uses keywords 

Do engage effectively, post frequently and celebrate your customers 

Do publish all reviews 

Do effectively grow your follower base 

Do share a variety of content and media 

Do start the conversation 

Do offer value for every post 

Do be present & current 

Do put some thought into it 

Do keep up to date with the latest trends 

Do get the most out of your content 
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Donôt delete negative comments: 

Donôt rely on just automation: 

Donôt promote sales & ignore interactions 

Donôt ignore customer comments & posts on your profiles 

Donôt sacrifice quality over quantity 

Donôt cross the line 

Donôt talk politics. 

Donôt disrespect a follower or client on social media. 

Donôt overdo it 

Donôt let your profile be a channel that floods your followerôs timeline  

Donôt ignore a bad review, solve the problem if possible 

Donôt forget to check and double-check 

Donôt start and stop your social media publishing schedule 

Donôt confuse personal and company social media profiles and pages 

Donôt post the same exact posts on all social media.  

Donôt oversell 
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www.dosm.gov.my 

Free Download Publications 

Mobile Apps 

General Email 
jpbkkp@stats.gov.my 
csm@stats.gov.my 
 

@StatsMalaysia @DrUzirMahidin 
@StatsMalaysia @Dr_Uzir 

WhatsApp Group 

Monthly Data 

Other  
Data 

Quarterly  
Data 

Annually  
Data Chief Statistican Personal Email 

uzir_mahidin@stats.gov.my 
 

mailto:jpbkkp@stats.gov.my
mailto:jpbkkp@stats.gov.my
mailto:csm@stats.gov.my
mailto:jpbkkp@stats.gov.my
mailto:uzir_mahidin@stats.gov.my


16  16  



17  17  



18  18  



19  19  



20  20  



21  21  



22  22  



23  23  



24  24  



THANKYOU 
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