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• Social media provides anyone connected to the internet the opportunity to 

connect with resources anywhere at any time (Knackmuhs, 2012) 

• In today's world, social media has become a powerful force, uniting 

people locally, nationally, and internationally on a level unprecedented by 

previous technological advancements. 

• Social networking sites allow individuals and organizations to share and 

exchange information at a rate incomparable to any  

 traditional promotional or educational endeavour  

• For companies and organizations, the use of social  

 networking platforms has become a  

 necessity to communicate with not only  

 the average person, but professional  

 communities as well.  
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• The internet has 4.2 billion users 

• There are 3.397 billion active social media users 

• On average, people have 5.54 social media accounts 

• The average daily time spent on social is 116 minutes a day 

• 91% of retail brands use 2 or more social media channels 

• 81% of all small and medium businesses use some kind of social platform 

 

 

 

 

 

 

 
 

Source: https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/ 
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Source: https://chrissniderdesign.com/blog/resources/social-media-statistics/ 



6 6 Source: https://www.oberlo.com/blog/social-media-marketing-statistics 



7 7 Source: https://www.oberlo.com/blog/social-media-marketing-statistics 
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Source: https://blog.statusbrew.com/social-media-statistics-2019/ 
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• Reduced marketing costs 

• Increased sales 

• Increased traffic to your website 

• Improved ranking on search engines 

• Greater customer engagement 

• Greater access to international markets 

• Opportunity for customer feedback 

• Opportunity to conduct market research about your customers 

• Improved networking opportunities with customers and other businesses. 

• Overcomes the barriers of time and space  

 

Source: https://www.business.gov.au/marketing/social-media/pros-and-cons-of-social-media 
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• Not having a clear marketing or social media strategy may result in 

reduced benefits for your business 

• Additional resources may be needed to manage your online presence 

• Social media is immediate and needs daily monitoring 

• If you don't actively manage your social media presence, you may not 

see any real benefits 

• Risk of unwanted or inappropriate behaviour on your site, including 

bullying and harassment 

• Greater exposure online has the potential to attract risks. Risks can 

include negative feedback, information leaks or hacking 

Source: https://www.business.gov.au/marketing/social-media/pros-and-cons-of-social-media 
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