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Communication of Gender Statistics as part of modernization of official statistics

It is no longer enough just to collect and 
produce gender statistics

NSOs need to: i) understand the needs of the 
diverse user community, ii) improve 
dissemination, iii) raise awareness of the value 
of statistics, iv)  actively encourage use of 
statistics, v) engage in statistical literacy.

Moving towards user-centered design



Communicating gender data 

- Data dissemination is different from data communication
- Without data communication, there is little data use and large amounts of data waste
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Communicating gender data 

Communication strategies help align data production with data needs/use, and thus reduce data waste

Data dissemination Data demand
Communication



The communication cycle can better align data needs and availability



Communicating gender data: Building a communication strategy for gender 

data  

Communication between data users and producers in two stages:

Stage 1: Pre-data production

Stage 2: Post-data production

- Exchange of thought and ideas
- Discuss data needs and availability
- Data users should express their data needs and level of skills
- Discuss preferred data formats and communication channels
- Data producers should share data-producing capacity and 

constraints 

- Data producers should communicate the data 
- Data should be communicated considering users’ level of 

expertise 
- Share information about sources of data, how to access, 

interpret and use them



Communicating gender data: Building a communication strategy for gender 

data  

Communication between data users and producers in two stages

Stage 1: Pre-data production

- Exchange of thought and ideas
- Discuss data needs and availability
- Data users should express their data needs and level of skills
- Discuss preferred data formats and communication channels
- Data producers should share data-producing capacity and 

constraints 
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Users should be at the centre of the data production and communication process



Communicating gender data: How can data producers communicate gender 

data? 

Stage 2: Post-data production

- Data producers should communicate the data 
- Data should be communicated considering users’ level of 

expertise 
- Share information about sources of data, how to access it, 

interpret it and use it

Communication between data users and producers in two stages

Level of detail 

increases

As level of 

expertise 

increases



Common channels for communicating gender data 

Databases and 
repositories

Reports

Factsheets

Media



Database, repositories and compilations of data 

A database is:

o An organized collection of data 

o Contains interrelated information

o Information is managed and 

stored as a unit 

Some examples of databases:

o National SDG database

o National estimates for SDG monitoring

o http://sdg.1212.mn/EN/Home/Goals

o Global SDG database

o Internationally comparable estimates for SDG monitoring

o https://unstats.un.org/sdgs/indicators/database/

o Interactive database 

o Allows data manipulation and is more user-friendly

o https://data.unwomen.org/

o Pre-processed micro-database

o Basic pre-calculations allow for flexible queries of microdata

o https://www.statcompiler.com/en/

o Microdata repositories 

o To access survey or census data

o https://mics.unicef.org/surveys

http://sdg.1212.mn/EN/Home/Goals
https://unstats.un.org/sdgs/indicators/database/
https://data.unwomen.org/
https://www.statcompiler.com/en/
https://mics.unicef.org/surveys


Report/STATISTICAL PUBLICATION

- Organized synthesis of data 

- Consists of text, visuals, tables

- Can vary in level of detail, focus, visual elements 

- Example: Bangladesh MICS report, 2012–13



Data visualization for statistical reports

Some general recommendations: 

- Replace some text with visuals to 

break the monotony

- Use two different typographies or 

colours to make it more engaging, 

but be consistent in the use of these 

elements.
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Using  reports to communicate gender data effectively  

- Tailor the complexity of messages according to your 

audience

- Focus on topics that are a priority for the target audience

- Utilize gender statistics for non-statistical reports as well

- Always include insights into the gender data used and 

discuss the caveats of the data

- Always keep a balance between information showcased 

through graphs and text

- Present women and men side-by-side

- Rank your data 

Highest

Lowest



Factsheet

- Stand-alone informational document 

- Usually has information on one topic or multiple 

topics with a common thread (e.g. same 

country)

- Presents key findings or quick facts

- Concise, visually appealing presentation 

Goal 5 factsheet, UN Women 2019



Communication of Gender Statistic: Kyrgyz Republic 

WHY?

 Data journalism is lagging the regional and 

global trends

 Low capacity and data literacy among local 

media and journalism schools

 Limited educational resources in Russian and 

Kyrgyz language

and

 Media are not one of target audience of NSO 

and other data producers

WHY?

 Limited data access and openness

 Limited communication and analytical skills

 “Technical” metadata 

 Traditional way to disseminate data (publication, 

pre-defined tables) 

and

 No clear vision and strategy how to approach 

different user groups
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Main Challenges:

 How to choose the best data sources for a gender related topic
 How to analyze and present gender data: need to be put into specific context and describe data limitations
 Getting the right message across the audience with strong attitudes and prejudices about gender issues
 Awareness of gender sensitive language to be used for communication of gender statistics. 



Media and data producers: Kyrgyz Republic 

4 stories on gender equality issues by combining data with stories of real 

people:

Story + video on unpaid domestic work as a burden on women in 

Kyrgyzstan

Testing knowledge on contraception

Scrolly-telling product: Unequal participation of women and men on the 

labour market

Journalism data story on political participation of women:

What next:

MoU between NSO, School of Data and American University for Central Asia

Development of training curriculum on gender statistics for media and possible 

institutionalisation 

Supporting Media Lab to develop gender data products (to be replicated by 

NSO)

AND:

Improvement of communication and story telling skills of statisticians (mentoring 

and coaching)

Mapping of all dissemination and communication products

Strategy on communication of gender statistics

https://kloop.kg/blog/2019/02/08/u-rabotayushhih-zhenshhin-v-kyrgyzstane-pochti-net-svobodnogo-vremeni-oni-tratyat-ego-na-uborku-doma/
https://kloop.kg/blog/2019/01/24/kak-predohranyayutsya-v-kyrgyzstane-proverte-svoi-znaniya-v-teste-kloopa/
http://kloop.media/educationwomen
https://kloop.kg/blog/2018/12/18/eta-igra-ne-dlya-tebya-pochemu-v-kyrgyzskoj-politike-tak-malo-zhenshhin/


Communication of gender statistics: Kyrgyz Republic 
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