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CONCEPTS AND DEFINITIONS
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Tourism is a subset of travel and
Visitors are a subset of travellers

A visitor _is a traveller taking a
A trip refers to the travel by trip to a main destination

. G TRAVEL * TRAVELLER 3
a person from the time of outside his/her usual

departure from his usual environment, for less than a

residence until he/she year, for any main purpose
returns (business, leisure or other
personal purpose) 3 VISITOR #
TOURISM 2 ] TOURIST &
EXCURSIONIST

TRAVEL - Travel refers to the activity of travellers.
TOURISM - Tourism refers to the activity of visitors.
3 TRAVELLER - Atraveller is someone who moves between different geographic locations, for any purpose and any
duration.
4 VISITOR - A visitor (domestic, inbound or outbound) is classified as a tourist (or overnight visitor), if his/her trip

includes an overnight stay, or as a same-day visitor (or excursionist) otherwise.
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‘Visitors’ can be classified into 2 categories:
* Tourist (or overnight visitors)
« Same-day Visitor (or excursionist)

The travel of domestic, inbound or outbound visitors is called domestic, inbound or outbound
tourism.

VISITORS
(INBOUND, DOMESTIC AND OUTBOUND)

v \

TOURIST
(if trip includes an overnight
stay)

EXCURSIONIST
(same-day-visitor)

GG @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 4



CONCEPTS AND DEFINITIONS

Department of Statistics
M AL AY 5 | A

" Determination of
Usual Environment

includes the place of usual (a) Frequency of the trip
residence of the household to (except for visits to
which he/she belongs, his/her vacation homes)
own place of work or study (b) Duration of the trip
and any other place that :
he/she visits regularly and (c) The crossingof
frequently, even when this administrative or national
place is located far away from borders
his/her place of usual (d) Distance from the place of
residence usual residence
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FLOW OF TOURISM EXPENDITURE

TOTAL TOURISM EXPENDITURE

|

INBOUND TOURISM
EXPENDITURE

\ 4

DOMESTIC TOURISM
EXPENDITURE

|

!

OUTBOUND TOURISM
EXPENDITURE

INTERNAL TOURISM
CONSUMPTION

!

NATIONAL TOURISM
EXPENDITURE

>

INTERNATIONAL TOURISM
EXPENDITURE
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Business and
professional

Holidays, leisure
and recreation

Visiting friends and
relatives

Education and

Classification of inbound travellers

CONCEPTS AND DEFINITIONS

Other inbound travellers

MALAVSIA|
ROATATSOL

VS
UR FUTURE »

1.1.202

Inbound travellers

Inbound visitors

training
|

Health and
medical care

Tourist

(Overnight visitors)

Border workers

Seasonal workers

Other short-term workers

Long-term workers

Same-day visitors
(Excursionists)

— Transit passengers not entering the

Main purpose
of tourism trips

Nationals residing
abroad

Nomads and refugees

economic and legal territory
r

Crews on public modes

Other non-residents
(foreigners)

Religion/pilgrimages

Shopping

Transit

Other

ﬂ u E @StatsMalaysia I

-

of transport
Persons entering the country

*. www.dosm.gov.my I

to establish there their

countr¥ of residences

Long-terms students and patients and

their family joining them

Other travellers deemed not to enter the
economy territory:

-Diplomats, consular staff, military
personnel and their dependents
—Armed forces on manoeuvre
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INTERNATIONAL ARRIVALS
|
I |

Returning residents
‘ | |
Other travellers Other travellers

- q ~Border workers P Border workers
usiness an usiness
- s Seasonal . Seasonal
professional P professional b
~ Holidays, leisure and | oher short- Holidays, leisure and = oher short-
recreation term workers recreation term workers
~Visiting friends and | Long-term Visiting friends and  Long-term
relatives workers relatives workers
: Crews on public : Crews on public
Health and medical | 1,odes of P Health and medical modes of P
Care transport Care transport
~ Religion/ Errgsq::rrs]t border Religion/ Errgg:eerrslt border
ilgrimages ilgrimages
P9 g Long-term P9 g Long-term
~ Shopping itude?ts Shopping itude?ts
_ ong-term _ ong-term
—Transit ~paﬁgnt3 Transit paﬁgms
_ Other Foreign diplomats, consular staff, Other Foreign diplomats, consular staff,
~military personnel and their military personnel and their
dependants dependants
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/ey CHARACTERIZATION OF VISITOR AND
iie:  TOURISM TRIPS

MAIN PURPOSE

 Classification of tourism trips according to the main purpose
1. Personal
1.1. Holidays, leisure and recreation
1.2. Visiting friends and relatives
1.3. Education and training « For outbound trips, departures should be classified
1.4. Health and medical care according to the main destination of the trip.
1.5. Religion/pilgrimages
1.6. Shopping
1.7. Transit
1.8. Other
2. Business and professional

ORIGIN AND DESTINATION

A

» For inbound trips, it is essential to classify all arrivals
by country of residence rather than by nationality

TYPES OF TOURISM PRODUCTS

« A combination of different aspects around a specific centre of

‘ interest, such as nature tours, life on farms, visits to historical water (passenger line and ferry etc) and land (railway,

and cultural sites, visits to a particular city, the practice of motor coach or bus and other public road transportation
specific sports, the beach, etc. etc)

MODES OF TRANSPORT

* Major groups classification: air (scheduled flight etc),

» Developed by UNWTO

DURATION OF A TRIP OR VISIT F TYPES OF ACOMMODATION

-«

* Number of trips

. » e.g: Hotel, motel, homestay, camping ground, holiday
* Number of nights

homes
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Main purpose (IRTS 2008, para 3.10-3.21):

Definition: The main purpose of a trip is defined as the purpose in the absence of which the trip would not
have taken place.

Personal:
Holidays, leisure and recreation (incl. vacation homes, incentive trips)
Visiting friends and relatives
Education and training
Health and medical care
Religion/pilgrimages
Shopping
Transit
Other
Business and professional:

% Attending meetings

/7

% Other business and professional purposes

K/ K/ K/ J
0’0 0’0 0’0 0’0

K/
’0

L)

53

*

53

*

53

*
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CONCEPT & DEFINITION

Guidelines and recommendations of the UNWTO with
reference to the International Recommendation Tourism

Statistics, 2008 (IRTS)

l l

TOURIST
(if trip includes an EXCURSI ON!ST
overnight stay) (same-daye-visitor)

- A trip that takes
more than 4 hours

- >50km to and fro

* Varies by country

- A trip that includes
an overnight stay

ﬂ u E @StatsMalaysia I @MyCensus2020 (%5

IRTS 2008

DOMESTIC TOURISM

Domestic tourism comprises the activities of a resident
visitor within the country of reference either as part of a
domestic tourism trip or part of an outbound tourism trip

DOMESTIC TOURISM TRIPS

A domestic tourism trip refers to the travel of a visitor
from the time of leaving his/her usual residence with a
main destination within the country of residence of the

visitor until he/she returns: it thus refers to

a roundtrip.

a8 www.dosm.gov.my I www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED



INTRODUCTION 119020

A DOMESTIC TOURISM
CONSUMPTION

DOMESTIC TOURISM . e the tourism consumption

of a resident visitor
e the activities of a within the economy of
resident visitor within the reference.
country of reference
either as part of a
domestic tourism trip or
part of an outbound

tourism trip.
Source: TSA: RMF 2008
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e Criterion as a Domestic Visitors
\

A  Frequency of the trip (except for visits to vacation homes)
\
B  Duration of the trip

C The crossing of administrative or national borders

D > Distance from the place of usual residence

* No single criterion is dominant. However, frequency and duration are
essential and it is recommended that the remaining two be applied to
the definition of usual environment, if possible (IRTS 2008, para. 2.53).
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CONCEPTS AND DEFINITIONS

CLASSIFICATION OF TOURISM TRIPS

- according to the main purpose of visits

Personal

Holidays, leisure and recreation

Visiting friends and relatives

Education and training

Health and medical care

Religion/pilgrimages

Shopping

Transit

Others

F G G @statsMalaysia | ™, www.dosm.gov.my |

Business and professional

a

Includes attending meetings,
conferences or congresses, trade fairs
and exhibitions; giving lectures,

concerts, shows & plays; sports etc.

A

11.2

lPopuumon;
IMALA
ROATATSOL

15



TOURISM EXPENDITURE

/>Amount paid for the

acquisition of consumption

valuables,
» For own use or to give away,
for and during tourism trips.
» Includes expenditures by
visitors themselves, as well a
expenses that are paid for or

goods and services, as well as

kreimbursed by others.

~

S

/

i,
CONCEPTS AND DEFINITIONS 112020

. Food & beverages

. Accommodation

. Transportation

4. Retail trade (shopping)

00 N O Un

. Tourism Package
. Before the trip

. Entrance fees

. Others
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DATA SOURCES 112020
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DOMESTIC TOURISM SURVEY (DTS) 119090

To collect
information on the
domestic tourism
(expenditure,
travelling pattern,
destination,
purpose of visit
and profile of
visitors)

)
2 W!m
— |
o

GJD
e
O O
@)
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DOMESTIC TOURISM SURVEY (DTS)

1.1.2020

The main purpose :

Input for TSA

Table 2 - Domestic Tourism

—& Expenditure by Products, Classes of

Visitors & Types of Trips

—

Table 4 - Internal Tourism
Consumption by Products

—)

Table 6 - Total Domestic Supply and
Internal Tourism Consumption

Collect domestic tourism profile

—* Demographic profile

—* Main destination

—d Main purpose of visits/trips

—4 Expenditure pattern

ﬂ u E @StatsMalaysia I
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METHODOLOGY OF DTS

1.1.2
e Two-stage e All state in e Monthly basis
i{ _____ ﬁo_us_e;,o]d__\: Stratif!ed Malaysia (urban e Face to face
i approach j Sampling (state & rural) interview
Vo T 7 & strata) at 95% e Malaysia
confidence level resident aged 15
e Total sample years and above.
(2014)

e 25,664 living e Exclude those
quarters living in
institutions
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Excludes residents
Covers all states in living in institutions
Malaysia by such as hotels,

monthly basis hospitals, prison
etc.

Only making
domestic trips are
recorded
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e Resident or those living in Malaysia for at

least a year
* Including expatriate and non-citizen, Who

I makes a trip outside his/her usual
environment, for less than a year

* For the purpose of business, leisure or
personal other than to be employed by a
resident entity in the place visited.

. .
1. Atrip that takes fl A distance of 50 km or more, to and from and takes
more than 24
hours four hours and more.
2. Trip must be less 2. Adistances less than 50 km to and from, the time
than 12 months. taken has to be four hours and more, and use tourism
facilities such as transportation/ accommodation/ food

& beverage/ recreation.
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DTS QUESTIONNAIRE

DTS QUESTIONNAIRE

DETWSTMENT OF STATISTION, SALA ¥
e coars ooy

o

2018

& Jabatan

SURVEI PELANCONGAN DOMESTIK
DOMESTIC TOURISM SURVEY

REKOD PERJALANAN & PERBELANJAAN
RECORD ON TRIPS & EXPENDITURE

Suk naderusa cas
Pl et ety

Zurvel
Iel rumah ferpliih di ssburuh negara.

2018 yang

Inl lalah

. o
‘yang diialusian oleh lol rumah terplilh. Data survel Inl akan hmmwmmm
‘dan penggubalan dacar ceria bagl anallsls seitor pelansangan oleh kerajaan dan penyedidik.

ol bawah Akta Perangkaan 1965 (Dicamak - 1922). Tekoysn §

induk mombsrikan maklumat cobenar

domect

whois couniry.

[ This survey is conducied wnder fe
Mat the confain of e refums ae CONFIDENTIAL and Wil nof be dhuiged

the survey underfaken.

The Depariment of Stad'siics, Mafaysia i5 conducting Domestic Towdsm Swvey 2078 on selecied households in

b The mal cbjective of this survey Is fo collect dafa periaining o fourism Fibs of selecied households. The dafa wit
‘be used for planning and polcles formuiation as weil a5 for analysis of dowism secior by the govemment and
researchers.

rmmm:m;m 1000). Seclon 5 of fhis Aot

o
Depariment. Meanwhile, mrmumddmumm&mmwmmwm&m

O ¥ouroo-Dperaion i enswing e SUCOESS of Mis survey 15 vevy much appreciated.

wmummm

o
by

!
B
¥

==

L—]
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e

y N
- The survey contains questions regarding:
Demographic profile
Occupation
Household income
Type of trips (day trip / overnight trip)
Main destination
Length of stay per overnight trip
Purpose of visit
Activities
Expenditure
. Mode of transport
. Type of accommaodation
. Method of use for booking of accommodation |
\ reservation /

O OO B~

—_ a0
- O -

—
N

\

23
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DATA COLLECTED

u Questionnaire designed tO enable the collection of data related
to the demographic profile.

|

{

O

O
OO0 @
o

a) Relationship with the head of

household
b) Sex
c) Age

d) Ethnic & citizenship
e) Educational level attainment
f)  occupation

f |O]|¥]o @StatsManysiql @MyCensus2020 ™, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED

Household member who made domestic trip..

a)
b)
c)
d)
e)
f)
g)

J Detail information relating o the ecOnomic
characteristics of the domestic visitor.

Type of trips: Same day or overnight trip
Monthly income

Length of stay per overnight trip

Main destination

Main purpose

Main activities

Expenditure on tourism trip

24
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METHOD OF COLLECTION

Trained Interviewer will visit
household in selected dwellings tO

CO"ECt information on domestic tourism

including demographic details of all the

Face to face Interview with household’s members.

respondents

FH B @statsMalaysia | @MyCensus2020

Revisits selected household
(ensure completeness the
questionnaire)

\_

/
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EXPENDITURE

OUTCOME OF DTS

NUMBER OF VISITORS

NUMBER OF TRIPS and

DURATION

* Domestic tourism trips by strata
* Average length of stay by strata

Total expenditure

Average expenditure by type of
domestic visitors

Average expenditure domestic

visitors by strata

Components of expenditure of

domestic tourism

TRAVELLING PATTERNS

e Purpose of visits

* Most visited states by tourist
* Mode of transport

* Type of accommodation

Domestic visitors by type of
visitors
Domestic visitors by strata

DEMOGRAPHIC PROFILE

e Age group and gender

e Ethnic group

* Education attainment

* Household income class

* Employment status 26
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INPUT IN TSA

* Table 2 - Domestic Tourism Expenditure by Products,
Classes of Visitors & Types of Trips

*Table 4 - Internal Tourism Consumption of Visitors by
Products

* Table 6 - Total Supply and tourism consumption by type of
Products

F G 1G] @statsMalaysia | @viycensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou’reCOUNTED 27



200

% FRAMEWORK TSA: RMF 2008 o

TABLE 2: DOMESTIC TOURISM EXPENDITURE BY PRODUCTS, CLASSES
OF VISITORS AND TYPES OF TRIPS

Domestic tourism expenditure by products, classes of visitors and types of trips

Diomestic tourism expenditure Domestic tourism axpenditure
Domestic trips (**) Outhound trips (**) All types of trips
Tourists Excursionists Tourists Excursicnists Tourists Excursionists
{overnight visitors) {same-day visitors) Visitars [overnight visiters  [same-day visiters) Visitors {overnight visiters)  [same-day visitors) Visitors
Products 21 2.2) (2.3)= (2] +(2.2) 2.4) 2.5) 2= 24+ 25  @7)=2N+24)  (28=27+25) (29)=(2.3)+2§)
A Consumnption products(®)
AL Tounsm charactenstic products

1. Accornmodation sarvices for visitors X X X

1.2, Accommodation services for visiors
otherthan 1.b X X X

1.b.  Accommodation services assoclated with
alltypes of vacation home ownarship X X X

Food- and beverage-sarving services

Rallway passenger transport services

E R

Road passanger transport sarvices

Water passenger transpart services

Alr passenger transport services

Transport equipment rental services

Travel agencles and other resenvation services

Cuhurml sarvices

Plo|lE]| ]| &

Sports and recreational services

1. Country-speciic tounsm charactenstic goods

12, Country-specific tounsm charactenstic services

A2, Other consumption products (3)
B.1. Valuables
Total

X doss not apply.
") The value of & Consumption products Is net of the gross serice charges pald to travel agencles, tour oparatons and other ressmvation sardes

") Domestic tourism comprises the activities of 3 resident visttorwithin tha country of refarence stther as part of a domestk: trip o part of an outbound trip (sae
Flgure 2.1}

() Ifrelevant and fieasible, countries show i separately kdentify both componants {toudsm connected preducts”and “non-tourism related consumption prod-
uctsTh In both casas, goods ard serices should ke separately identified, If possible (see para. 4155

f |O]|¥]o @StatsManysiql @MyCensus2020 ™, www.dosm.gov.my I www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 28
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TABLE 2: DOMESTIC TOURISM EXPENDITURE BY PRODUCTS, CLASSES OF VISITORS AND TYPES OF TRIPS

+ YOUROATAIS OUR ru'mns

1.1. 2020

Jadual 9. Perbelanjaan pelancongan domestik bagi pelawat mengikut produk
Tourism Characteristic Products S ———
Froduk 215 2018 07 018 2013
. . . Jadual Perbelanjaan pelancongan domestik bagi pelancong mengikut produk
1. Accommodation services for visitors o 2L Do i epariies o s o
Perkhidmatan pengi 81333 85083
Aocommodaon senoes |
2. Food and beverage serving services et npvfo on i rs e —
ge senving
RM J Jadual 2 B Perbelanjaan pelancongan domestik bagi pelawat harian mengikut produk
Perkhidmatan pengangkutan penumpang 4.560.0 42833 RM M; Domestic tourism expenditure of excursionists by products
. . Passenger iransport services ] ]
3. Railway passenger transport services s e s | -
Travel agencies and other resrvation services makanan - o128 4 Products 2015 2018 207 2018 2018
H Perkhidmatan kebudayaan, sukan dan rekreasi 0602 10853 Food and beverage serving services RM Juta
4. Road passenger transport services Conre s e v Ferian gt e s ammn e i
Jual: it bahan api kender: 114805 11,0304 Passenger ransport services i i Y ! Y y i
) Jukan runcit ki ap kendorzan o o . s | pontiaman snyedaan maen 30221 340780 40011 44131 10484
5. Water passenger transport services T —— s s | T i s SO —
Couniry-specific tourism characteristics goods Perkhidmatan kebudayaan, sukan dan rekreasi 4854 4083 Passengsr transport services
. . Perkhidmatan khusus bercirikan pelancongan negara 38337 40831 Cuttural, sports and recreational services vensi o i . o0 . . 0
6. Air passenger transport services e e P — wms s o Tmm—— '
umia
. . ot 60541 664STT g;:;g“"“:;: :';"“_iﬁk:;"f“‘".“'u’c's;';:;""a saz s e m:.:m Kebudayan, sukan dan rekreasi 4835 s50.1 e738 w58 75
~spe urism characleristics
7 . Tra ns pO rt eq ul p me nt re nta I services E‘Jiiﬁé;:'!ﬁ:;:’" 38 Khusus berirk o453 P 2 Juatan runcit banan api kenderzan 22882 34041 3004 41067 20048
Country-specific m:sr:; :har::ﬁsﬂc senvices e o o 7| Retail ssle of uromotive fus!
Peratu:
8. Travel agencies and other reservation R - T il O
Ascommadztion senizes Peratus perubahan tahunan khusus bercirikan negara 18854 20287 2,546.3 2,850.2 21086
H Perkhidmatan penyediaan makanan dan minuman 154 155 | Amnualpercentage change 5 Gountry-specifi tourism characleristic services
Services o andpeveeonsang sotoes —
Perkhidmatan pengangkutan penumpang 75 73 "';;"'J:,.?:;'l Tati 23036 256893 21,3910 NATB2 BOSLT
. Passenger iransport senvices Perkhidmatan penginapan 184 182
9 . CU ItU ra I Se rvi CeS i nsi dan lain 7 1e | Aecommodation senices :?::1::;:;;::?;&3" . 1s 68 138 82
Travel agencies and other reservation services makanan s .
. . Perkhidmatan kebudayaan, sukan dan rekreasi 16 18 Food and beverage serving services Peratus sumbangan {%)
1 O S t d t I Cuitural, sports and recreationl services Perkhidmatan pengangkutan penumpang 108 108 Feroentage shars (%)
. pO res an recreational services s ot v soskenrsn 100 120 | Passenger ransport services anmmgem'msmm 131 128 1us 12 145
agensi dan ain 27 a1
£ H H H Travel agencies and other reservation services Perkhidmatar ki 25 21 21 23 23
11. Country-specific tourism characteristic B s b e e S W | e e
Perkhidmatan khusus bercirikan pela . 51 | Cwtursi, sports and recreationai services ’ . !
Ood S Cm;y':‘m;m e Jualan runcit bahan api kenderaan 15 Por) Travel agoncies smd ofer reservation o e an os oo e e e
g Jumiah 1000 oo | TS ol sutematie sl Perkhidmatan kebudayaan, sukan dan rekreasi 21 22 25 23 28
Total ) Barang khusus bercirikan pelancongan negara 28 283 Guitural, sports and recreational services
12 Cou ntr _S ecific tourism Cha racte ristic el gt Gw-wmmmmmata:mmsm Jualan runcit bahan api kenderaan o 123 127 132 148
- y-sp ek e S
o Barang khusus bercirikan pelancongan negara 83p 810 587 508 504
. umla Gounéry-specific ourism characieristics goods
Totat 1000 100.0 1
services P ——— khusus bercirikan negara 82 78 03 85 65
S cemarmen e, e Gountry-specific tourism charactsristic services
Jumiah
Total 1000 1000 0.0 1000 100.0
J— [ —
Sources: Casanmen o s 1@z
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==  INTRODUCTION 112020
What is Outbound
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Business &
professional

Holiday, leisure
& recreation

Visiting friends
and relatives

Education &
training

Outbound Travellers

Outbound
Visitors

Health &
medical care

CLASSIFICATION OF OUTBOUND TRAVELLERS ,..

Other outbound ]
Travellers

Tourists
(Overnight Visitors)

Religion/
pilgrimages

Same-day visitors
(Excursionists)

tourism trip

Shopping

Main purpose of

Transit

Other

National residing abroad

Other non-residents
(foreigners)

Border workers

Seasonal workers

Other short-term
workers

Long-term
workers

Nomads and
refugees

Other travellers deemed not to enter
the economic territory (Diplomats,
military, armed forces on maneuver

Long-term students and
patients and their family
joining them

Persons entering the
country to establish
there their cor

Crews on public
modes
of transport

Transit pass not
entering the eco and
legal territory

F G G @statsMalaysia | @viycensus2020 (%,
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CATEGORIES OF VISITOR i

1.7.2020

« If his/her trip includes an
overnight stay

""|=|

Tourist

« atraveller taking atrip to a main
destination outside his/her usual
environment,

 not more than 12 months other
than to be employed by resident
entity in the country or place
visited.

* If his /her trip takes less
h r than 24 hours

C——> 2

Excursionist

GG @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 33



[Popuuarion s nousiwe)

MAIN PURPOSE TOURISM TRIP 7_’{520

MAIN PURPOSE TOURISM TRIP

Shopping Religion / pilgrimage
Transit Health and medical care
Business and professional Visiting friends and relatives
Holiday, leisure and recreation Education and training
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DELF!
Sources

e« Tourism
Malaysia
 Balance of
Payment
Division

Method
Collection

« Malaysia
Outbound
Survey (MOS)

 Travel Data

Place of
Interview

« Malaysia main
entrances

hy )
® ([

ROATAIS GUR FUTURE

1.1.2020

data

« Percentage
breakdown of
tourism
expenditure

 Travel Data

* Transport Data

FA GG @statsMalaysia | @viyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED



DATA SOURCE

(" » Travel Data (Debit) )
v Religious/pilgrimage
v Medical
v Travel expenditure abroad
\_ departures by air Y,
Balance
of
Payment Ve . N
» Transport Data (Debit)

« Sea Passenger Transport
« Air Passenger Transport

« Other Passenger Transport
o /

GG @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 36



MALAYSIA OUTBOUND SURVEY (MOS) .,

Main Objective :

Malaysia
Outbound
Survey

surve Comprises the activities of a
O—_ resident visitor outside the
country of reference.

=  First introduced In
2007

= Conducted by Tourism
Malaysia (TM) MOS Outcome

= Annual survey » Expenditure Breakdown

ﬂum @StatsMaIaysiql @MyCensus2020 (%, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 37
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TSA: RMF 2008 - FRAMEWORK TABLE 3 o

Table 3 Jadual . Perbelanjaan pelancongan outbound bagi pelawat mengikut produk
. Table 3 = Quthound tourism expenditure of visitors by products
Outbound tourism expenditure by products and classes of visitors
le 2015 2016 M7 2018 2019°
Outbound tourism expenditure
RM Juta
Tourists Excursionists RM Wiilion
(overnight visitors) (same-day visitors) Visitors Perkhidmatan penginapan 8.184.8 82380 90723 2.624.1 10,0738
Products (3.1) (3.2) (3.3)=(3.1) + (3.2 Accommodation services
A. Consumption products * Perkhidmatan penyediaan makanan dan minuman 34234 30148 47485 5.470.1 5.820.5
Food and beverage serving services
A1, Tourism characteristic products Perkhidmatan pengangkutan penumpang 11.785.0 12,2208 137808 13.000.8 142154
. . . Passenger fransport services
1. Accommaodation services for visitors X
Perkhidmatan agensi pengembaraan dan penempahan lain gpDe2 gar2 1.158.2 14518 1.567.1
1.a.  Accommodation services for visitors other than 1.b X Travel agencies and other reservation services
; : : ; ; Perkhidmatan kebudayaan, sukan dan rekreasi T46.0 851.0 1.042.4 1.275.0 1567.1
1.b. Accummodatm.n services associated with all types of vacation Cuttural o
home ownership X sports envices
X " Barang khusus bercirikan pelancongan negara 5810.7 7.3870 8.570.4 873 10.870.8
2. Food-and beverage-serving services Country-specific tourism characteristics goods
. : Perkhidmatan khusus bercirikan pelancongan negara 423 4425 85012 5Y5.8 B40.2
3. Railway passenger transport services Couniry-sneatfc fmnfor shoractontone sorvies
4, Road passenger transport services Jumiah
Total 4214 4044 338835 #1287 447729
5. Water passengertransport services
Peratus perubahan tahunan
. . Annual ch, . 94 142 58 89
6. Air passenger transport services perceniags changs
. : Peratus sumbangan (%)
7. Transport equipment rental services Porventame shoee (%)
8. Travel agencies and other reservation services Perkhidmatan penginapan 263 242 33 234 25
Accommodafion services
9. Cultural services Perkhidmatan penyediaan makanan dan minuman 10 15 122 133 130
N N Food and beverage serving services
10.  Sports and recreational services
Perkhidmatan pengangkutan penumpang ) se 36.5 3nE s
11, Country-specific tourism characteristic goods Passenger transport services
u N ey . Perkhidmatas i bai da ahan lai 256 28 30 35 A5
12, Country-specific tourism characteristic services m,'ai“,enc;::;’:‘?:;;:‘i",i!:;‘ﬁ;ﬁ:w;f“m anain
A.2. Other consumption products (a) Perkhidmatan kebudayaan, sukan dan rekreasi 24 25 27 31 a5
Cutural, sports amd recreational services
B.1. Valuables Barang khusus bercirikan pelancongan negara 187 nr 20 237 43
Country-specific tourism characferistics goods
Total
Perkhidmatan khusus bercirikan pelancongan negara i1 1.3 13 14 15
X does not app|y' Country-specific fourism characferistic services
(*) Thevalue of A Consumption products is net of the gross service charges paid to travel agendes, tour operators and other reservation services, Jumlah
(a) Ifrelevant and feasible, countries should separately identify both compenents (“tourism connected products” and “nen-tourism related consumption praducts”). In both cases, goods and services should be Total oo tooo foeo oo 1oe
separately identified, if possible (see para. 4.15). Sumbor Jsbtan Peranghasn Milayaa
Lembaga Penggaiakan Pelanoongan Malaycla
Sources : Deparment of Statsics, ks
Maigysia Tourtsm Promotion Soard (Tourism Laaysia)
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Inbound Tourism :
Comprises the
activities of a non-
resident visitor
within the
country of
reference on an
inbound trip.

INTRODUCTION

MALAVSIA|
+ YOURGATAIS GUR FUTURE +

A visitor is a traveller taking a trip to a main destination
outside his/her usual environment, for less than a year, for

VISITOR any main purpose (business, leisure or other personal
purpose) other than to be employed by a resident entity in
the country or place visited.

>
TOURIST EXCURSIONIST
Trip less than 24 hours

(Trip include Overnight stay) (Same-Day Visitor)

A €
An inbound trip will Inbound tourism_expenditure is the tourism expenditure of
correspond to the travel non-resident visitors within the economy of reference either as
between arriving in a part of a domestic or an international trip (from the perspective
country and leaving. of his/her country of residence)
F G G @statsMalaysia | ¥, www.dosm.gov.my | 40



&}  CLASSIFICATION OF INBOUND TRAVELLERS 7’14

usiness and . — Border workers
E . — Other imbound travellers
proffesional I

. — Seasonal workers

Holiday, leisure Inkound travellers
and recreation — Other short-term workers

— Long-term workers

Visiting friends .
g frie - —  Inbound visitors
and relatives I

— Momads and refugees

= I
Educationand | | Tourists Same-day visitors _ _
training {Overnight visitors) (Excursionists) Transit passengers not entering
the economic and legal territory
Health and .
medical care | | Crews on public modes

of transport

Main purpose | | Nationals residing Other non-residents

f i i ) Persons entering the country
of tourism trips abroad (foreigners)

— to establish there their
country of residence

Religion / I
pilgrimages

| | long-term students and patients
and their family joining them

Shoppin H
Pping Other travellers deemed not to
enter the economic territory:
— Diplomats, consular staff,

Transit — military personnell and
their dependants
—aAarmed forces on maneuver

Other —

Source: International Recommendations for Tourism Statistics 2008
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DATA SOURCES
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Departing
TOURISMY' Visitors Excursionist
MALAYSIA . Survey Survey
(DVS) \/
Tourist &
‘ Excursionis
t Arrival

Travel &
Transport

Data
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DEPARTING VISITORS SURVEY (DVS)
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MEASURING INBOUND TOURISM EXPENDITURE

[ Data Source } [ Place of Interview 1 [ Frequency } Monday — Friday
(Major exit point)

TOURISMYp, E
MALA SlA X Quarterly Survey
I © (Average 10 days at major border
T exits points)
Type of Survey } @ Taking into consideration school
:_ o) © holiday period of neighboring
. . . country
Departing Visitors Survey (o]
(DVS) I
- N
A survey on foreign tourist at T

selected exit points to calculate
tourist expenditure &
demographic profile

[ Data Collection } Face to face interviews using
questionnaire
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OUTPUT FROM DVS
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EXPENDITURE PATTERN

el

===is. Airport transfer

ATEA Accommodatlon

* Expenditure of
inbound tourist

Tourist
Receipt

m Food & Beverages

g
< /,J Medical treatment

r Organized tourism

Tourist
Expenditure » @ Local transportation

Pe.r * Expenditure ?er Components © .
Capita person per trip . Domestic Airfares
@ International Airfares (Malaysia Owned)
E Shopping (Excluding fuel)
Per * Expenditure per m Fuel (car)
Diem person per day

ﬂum @StatsMaIaysiql @MyCensus2020 ™, www.dosm.gov.my I www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 44



OUTPUT FROM DVS
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4

ALOS (night)

» Average duration -
of stay per trip A

h State Visited

o

Mode of transport =
ok Major activity engaged
¥ (Byy)
Travel arrangement ' '&g
Item purchased
Q
Main Purpose of visit ajLe
Type of accommodation
# used
Frequency of visit o

0, o
ﬁﬁ Information obtained

Travelling companion before coming to Malaysia

TRAVELLING BEHAVIOURS

s
-
Decision makers
. Main Factors in
@ choosing Malaysia

Lead time to decide

7/
P
h |
Main features to

Booking Channels

promote Malaysia

4

Method of bookings

-

Country visited before &
after visiting Malaysia
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O
2 [POPULATION & HOUSING)
, OUTPUT FROM DVS
. IMALAYS1A BI02h)]
weigeny 0 oty + YOURGATAS SUR FUTORE
Department of Statistics 7 1 2020
M AL AY 5 | A L ¥ N
I —

Country o nationality Country of reidence
@
QT > o G
e «  DEMOGRAPHIC PROFILE » Age

Marital Status Occupation
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PULATION  HOUSING)

’(:,.,
1.1.2020

o
IMALA
ROATATSOL

FORMULAS

TOURIST
B aootes X AVERAGE PER CAPITA
AVERAGE PER CAPITA Total Tourist Expenditure
Expenditure per person per trip No. of Tourists
AVERAGE PER DIEM Average Per Capita _
Expenditure per person per trip Average Length of Stay ﬁ &
AVERAGE LENGTH OF STAY ® -
(ALOS) Actual Duration of Stay
Average duration of stay per Total No. of Arrivals
trip ?\}7
9 AVERAGE HOTEL Actual Room - Night Sold
ACCUPANCY RATE Room-Night Available
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o

Ye3ry 200
UR FUTURE

Location Main Objective

* Excursionist Expenditure
* Country of Nationality

* Main Purpose of Visit

* Items Purchased

e Selected border towns
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FRAMEWORK TSA: RMF 2008

TABLE 1: INBOUND TOURISM EXPENDITURE BY PRODUCTS AND CLASSES OF VISITORS

Table 1
Inbound tourism expenditure by products and classes of visitors

Inbound tourism expenditure

Jadual .
e

Produk
Products

Tourists Excursionists Perkhidmatan penginspan
P Accommodation services
(overnight visitors) (same-day visitors) Visitors
Products 1.1 1.2) 1.3)=01.1)+(1.2) e s
A. Consumption products (¥) B " Penumpang
A.1. Tourism characteristic products evel sgencies s ther eamatio senvbs .
1. Accommodation services for visitors X s spors st recestert semces
¥ 5 s Barang khusus bercirikan pelancongan negara
l.a. Accommodation services for visitors Couniry-specifctarism charactentes gooas
otherthan 1.b X Perkhidmatan khusus bercirikan pelancongan negara
1.b. Accommodation services associ- Jumiah
. . Total
ated with all types of vacation home
3 Peratus perubahan tahunan
ownership X Arruai persentage change

Food- and beverage-serving services

Railway passenger transport services

Road passenger transport services

Water passenger transport services

Air passenger transport services

Transport equipment rental services

0] N | e |0 R [ S|

Travel agencies and other reservation
services

Perkhidmatan penginapan
Accommodation services

nyediaan
Food and beverage serving servioes

Perkhidmatan pengangkutan penumpang
Passenger transport servizes

agensi dan 13in
Traval agencies and other rassrvation servicss

Perkhidmatan kebudayaan, sukan dan rekreasi
Guturs, 3ports and recreational senvices

Barang khusus bercirikan pelancongan negara
Gountry-specific fourism characteristios goods

Perkhidmatan khusus bercirikan pelancongan negara

9. Cultural services

10. Sports and recreational services

Jumlah
Toial

Srber - ishokan Seranghase Malayeis
Lombags Pengostaan Pelanscngan aiaycis

11.  Country-specific tourism characteristic
goods

N8 Toueem Ereten o Teurem Ly

17.656.4

10,1082

140082

21650

22002

228275

26735

746376

135

182

100.0

Perbelanjaan pelancongan inbound bagi pelawat mengikut produk
Inbound tourism expenditure of visitors by products

2016 2017 M8 2019
RM Juta
RM Miflion
425 M0m2  2mEns 218273
10,6028 "
Jadual 4 B - g mengikut produk
Tabie + Inbound tourism expenditure of tourists by products
15,1337 18]
Produk
ms ol a7 e 219
45128 4| Products.
RM Juta
24241 2 R Mition
17.656.4 201425 210342 216228 218273

5808 2

27828 2

816197 8]

94

Peratus sumi]
Percentage

47

12.  Country-specific tourism characteristic
services

A.2. Other consumption products (a)

B.1. Valuables

Total

X does not apply.
(*) Thevalue of A. Consumption products is net of the gross service charges paid to travel agencies, tour operators and other reservation services.

(a) Ifrelevant and feasible, countries should separately identify both components (“tourism connected products”and “non-tourism related consumption prod-

ucts”). In both cases, goods and services should be separately identified, if possible (see para. 4.15).

F G G @statsMalaysia | @viycensus2020 (%,

Perkhidmatan penginapan
Accomr

i penyediaan
Food and beverage serving servises

Perkhidmatan pengangkutan penumpang
Passenger ransport services

agensi dan iain
Travel agenciss and other reservation services

Perkhidmatan kebudayaan, sukan dan rekreasi
Gultursi, sports and recreational services

Barang khusus bercirikan pelancongan negara
~specific tourism characteristios goods:

PerHiatan khusus becirkan peiancongan negara
Gouniry-specific tourism characteristiz semvice:

Jumiah
Total

Peratus perubahan tahunan
Annual percentage change

Perkhidmatan penginapan
Accor services

penyediaan
Food and beverage serving services
Perkhidmatan pengangkutan penumpang
Passenger transport services

agensi dan 1ain
Travel agenciss and other reservation services

Perkhidmatan mudayan sukan dan rekreasi
Gultural, sports and e services

Barang khusus bercirikan pelancongan negara
Gountry-specific tourism characteristios goods.

Perkhidmatan khusus bercirikan pelancongan negara
Gouniry-specific tourism characteristic services

Jumiah
Total

Suembor . iabatan Facarghase Mol

Souces: Ceparoment o sancac, usyss

+ YOUROATAIS OUR FUTURE + ‘

1.1.2020

Jadual 1B: inbound bagi mengikut produk
Tabie . af. ists by products
Produk
Z 215 2016 2017 .8
RM Juta
M Milion
Perkhidmatan penyedisan makansn dan minuman 788 4127 5181 5108
Food and beverage serving servioes
Perkhidmatan pengangkutan penumpang 4344 2000 5904 5753
Passenger ransport services
dan ain 186.1 175 1808 1678
Travel agencies and other reservation services
Perkhidmatan kebudayaan, sukan dan rekreasi 825 0 187 025
Cutural, sporis and recreational services
Barang khusus bercirikan pelancongan negara Al 10089 12738 12725
Country-specific tourism characteristios goods
Perkhidmatan khusus bercirikan pelancongan negara 1002 1083 1305 1240
Country-specifi tourism characterisfic services
Jumlah
Total 20451 22938 28094 27525
Peratus perubshan tshunan
Annual percentage change 122 25 20
Peratus sumbangan (%)
ge share (%)
Perkhidmatan penyediaan makanan dan minuman 185 120 184 185
Food and beverage serving servioes
Perkhidmatan pengangkutan penumpang 212 214 07 208
Passenger ransport services
agensi dan ain 7% 78 0 61
Travel agencies and other reservation services
Perkhidmatan kebudayaan, sukan dan rekreasi 40 41 41 a7
Cutural, sporis and recreational services
negara 437 w0 453 462
Country-specific tourism characteristiss goods
Perkhidmatan khusus bercirikan pelancongan negara 42 47 48 45
Country-specific tourism characteristic services
Jumlah
Total 1000 1000 1000 1000

Porarghasn Mz
Lamsags Panggaiskan Piinasngsn Mssyeis

taaya

g

4083

8858

1887

1053

12303

174

27145
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INTRODUCTION

What is E.mploymept 1S an importapt |
Emblovment d1m?n51on in the characterization of
ploymel tourism and in the acknowledgement
To”r'sm. In of its importance from the
the tourism productive, social and strategic

industries? points of view...
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LABOUR FORCE SURVEY COVERAGE

Department of Statistics
M AL AY 5 | A

« to collect information on the structure and distribution of labour force, employment and
unemployment

Frequency

Monthly
« January - December

Scope and Coverage

« Coverage
v Annually
v' National, state, strata (urban & rural)

Data Availability

 National and state
« Urban and rural
 Annuadlly, quarterly and monthly
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[Popuuarion s nousiwe)

i

LABOUR FORCE SURVEY COVERAGE 119

vsiA 0ok
UR FUTURE »

s Covers both urban and rural areas of administrative
district within all states in Malaysia.

“ Cover persons who live in private Living Quarters (LQ);

“*Not include persons residing in instifutional LQs such as
hotels, hostels, prisons, boarding houses and construction
work site.

“*This survey comprises the economically active and
inactive population between the aged of 15 to 64 years.
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%% LABOUR FORCE - CONCEPTS AND DEFINITIONS _*&0x
g‘ep:rflmeAl Yists fli s 7 1 2020
‘II Population(P) \
|
Yo?:‘f;;ge Working age (15-64) O(I:i 6a4g)e

Schooling

Labour
force(LF)

Outside labour
force

Housework

II Employed ‘M Unemployed(UNEMP) \
- . Disabled

Full Under _ . Retired
UL employed Active Inactive
employed

I Not
interested
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0}  LABOUR FORCE - CONCEPTS AND DEFINITIONS 7’{i50

Working age

Refers to those who are between 15 to 64
years during the reference week, and who are
either in labour force or outside labour force.

Labour force f Outside labour force \
Labour force refers to those who, during All persons not classified as employed or
the reference week, are in the 15 to 64 unemployed are classified as outside labour force.
years and who are either employed or (example: housewives, students, retireds, disabled
unemployed. persons and those not interested in looking for a job)

| - J
I I

Employed Unemployed

All persons who, at any time
during the reference week
worked at least one hour for

pay, profit or family gain.

Classified into two groups
that is the Actively
unemployed and Inactively
unemployed
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Table 7
Employment in the tourism industries

TSA: RMF 2008 - FRAMEWORK TABLE 7

Tourism industries

Number of establishments

Number of jobs by status in employment (¥)

Employees

Self-employed

Male

Female Total Male

Female

Total

1. Accommodation for visitors

T.a.  Accommodation services for
visitors other than 1.b

1.b. Accommodation services
associated with all types of
vacation home ownership

. Food- and beverage-serving industry

Railways passenger transport

& w| o

Road passenger transport

5. Water passenger transport

6. Airpassenger transport

7. Transport equipment rental

8. Travel agencies and other reservation
services industry

9. Cultural industry

10 Sports and recreational industry

11, Retail trade of country-specific
tourism characteristic goods

12. Country specific tourism industries

ﬂ um @StatsManysial @MyCensus2020

Jadual 7 » Guna tenaga dalam industri pelancongan

Table Employment in the tourism industry

Industri
Industry

Perkhidmatan penginapan
Accommodation services

F i penyedi; dan minuman
Food and beverage sernving services

Perkhidmatan pengangkutan penumpang
Passenger transport services

P i agensi peng n dan penempahan lain
Travel agencies and other reservation services

Perkhidmatan kebudayaan, sukan dan rekreasi
Culfurad, sports and recreafional services

Jualan runcit bahan api kenderaan
FRetail sale of aufomotive fuel

Perdagangan runcit
Retail frade

Perkhidmatan khusus bercirikan pelancongan negara
Country-specific tourism characleristic services

Jumlah
Total

Peratus perubahan tahunan
Annual percentage change

Perkhidmatan penginapan
Accommodation services

F i penyedi dan minuman
Food and beverage sernving services

Perkhidmatan pengangkutan penumpang
Passenger transport services

F i agensi peng dan penempahan lain
Travel agencies and other reservation services

Perkhidmatan kebudayaan. sukan dan rekreasi
Culturad, sports and recreational senices

Jualan runcit bahan api kenderaan
Retail sale of aufomotive fuel

Perdagangan runcit
Retail frade

Perkhidmatan khusus bercirikan pelancongan negara
Couniry-specific fourism characferistic services

Jumlah
Total

Sumber: Jabatan Perangkaan Mataysia
Sources: Depariment of Statsrics, Mallysis
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Bilangan orang ("000)
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074

1,002.6

184.5
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Peratus sumbangan (%)

Percentage share (%)
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52 49
11 12
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11 10
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210.5

1.087.0

162.5

40.1

1.104.5

500.7

33086

40

1.183.0

1713

1.147.2

5023

34714

49

6.4

42

7.1

100.0

2019

2338

12377

1773

407

1.158.1

508.5

35618

26

6.6

50

16.8

100.0
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