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INTRODUCTION

DOMESTIC TOURISM
CONSUMPTION
e the tourism consumption
DOMESTIC TOURISM of a resident visitor within
e the activities of a resident the economy of
visitor within the country reference.

of reference either as part
of a domestic tourism trip
or part of an outbound
tourism trip.

I/‘f’s;v’f’ﬂ/ g
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"'é./’ Source: TSA: RMF 2008




CONCEPTS AND DEFINITIONS

 Criterion as a Domestic Visitors
\

A | Frequency of the trip (except for visits to vacation homes)

\
B | Duration of the trip

The crossing of administrative or national borders

* No single criterion is dominant. However, frequency and
duration are essential and it is recommended that the

remaining two be applied to the definition of usual

environment, if possible (IRTS 2008, para. 2.53).
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CONCEPTS AND DEFINITIONS

DOMESTIC TOURISM
TRIPS DOMESTIC VISITORS

A domestic tourism trip refers to the \l' \L
travel of a visitor from the time of leaving
his/her usual residence with a main
destination within the country of (if triTo()i:clTLilTes an EXCURSIONIST
residence of the visitor until he/she e —— (same-day-visitor)
returns: it thus refers to

a roundtrip.

Source: IRTS 2008
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CONCEPTS AND DEFINITIONS

CLASSIFICATION OF TOURISM TRIPS
- according to the main purpose of visits

Personal Business and professional

4 Y

Includes attending meetings,

Holidays, leisure and recreation

Visiting friends and relatives
Education and training conferences or congresses, trade

Health and medical care fairs and exhibitions; giving

Religion/pilgrimages

Shopping lectures, concerts, shows & plays;

Transit sports etc.

Others o




CONCEPTS AND DEFINITIONS

TOURISM EXPENDITURE

» Amount paid for the
acquisition of consumption
goods and services, as well as
valuables,

» For own use or to give away,
for and during tourism trips.

» Includes expenditures by
visitors themselves, as well as
expenses that are paid for or
reimbursed by others.

-
-

S

. Food & beverages

. Accommodation

=

. Transportation
. Retail trade (shopping)

00 N O U

. Tourism Package
. Before the trip

. Entrance fees

. Others




DATA SOURCES

O\

Domestic
Tourism
Survey

National
Accounts

Tourism
indicators




DOMESTIC TOURISM SURVEY (DTS)

The main purpose :

Input for TSA

Table 2 - Domestic Tourism

—@ Expenditure by Products, Classes of

Visitors & Types of Trips

¢ Table 4 - Internal Tourism

Consumption by Products

_'.

Table 6 - Total Domestic Supply and
Internal Tourism Consumption

Collect domestic tourism profile

—* Demographic profile

—* Main destination

—0 Main purpose of visits/trips

LT
@SIO

—* Expenditure pattern




CONCEPTS AND DEFINITIONS OF DTS

* Resident or those living in Malaysia for at
least a year
* Including expatriate and non-citizen, Who
makes a trip outside his/her usual
l l environment, for less than a year
* For the purpose of business, leisure or

DOMESTIC VISITORS =)

personal other than to be employed by a
(T-Ir-glijnlj::z-cli-e Trii)l(il::::g'::]so-rurs resident entity in the place visited.
Overnight stay) (Same-Day Visitor)
1. Atrip t;‘at t;llfes 1. A distance of 50 km or more, to and from and takes
hmoourfst an four hours and more.
2. Trip must be less o 2. Adistances less than 50 km to and from, the time
than 12 months. & - taken has to be four hours and more, and use tourism
: 0/’ facilities such as transportation/ accommodation/ food
%fﬁ' & beverage/ recreation.

T T T LLE Lo
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DATA COLLECTED

J Questionnaire designed to enable the collection of data
related to the demographic profile.

J Detail information relating to the economic
characteristics of the domestic visitor.

Household member who made domestic trip..

a) Relationship with the head of

household : :
b) Sex a) Type of trips: Same day or overnight trip
c) Age b) Monthly income
d) Ethnic & citizenship c) Length of stay per overnight trip
e) Educational level attainment d) Main destination
f) occupation e) Main purpose

f)  Main activities
g) Expenditure on tourism trip




METHOD OF COLLECTION

Trained Interviewer will visit
household in selected dwellings

to collect information on domestic

tourism including demographic
details of all the household’s

respondents | members. m[
.,..... " S

Face to face Interview with

Revisits selected household
(ensure completeness the
questionnaire)




SCOPE AND COVERAGE

Covers all states in
Malaysia by monthly
basis

Residents
at private
dwellings

(

Excludes residents
living in institutions
such as hotels,
hospitals, prison etc.

Only making
domestic trips are
recorded



OUTCOME OF DTS

EXPENDITURE
'I « Total expenditure
* Average expenditure by
N type of domestic visitors

* Average expenditure
domestic visitors by strata

e Components of
expenditure of domestic
tourism

NUMBER OF VISITORS
 Domestic visitors by type
of visitors

 Domestic visitors by strata

NUMBER OF TRIPS and

DURATION

 Domestic tourism trips by
strata

* Average length of stay by
strata

TRAVELLING PATTERNS

* Purpose of visits

* Most visited states by tourist
 Mode of transport

* Type of accommodation

DEMOGRAPHIC PROFILE

* Age group and gender

e Ethnic group

* Education attainment

* Household income class
Employment status




INPUT IN TSA

* Table 2 - Domestic Tourism Expenditure by
Products, Classes of Visitors & Types of Trips

* Table 4 — Internal Tourism Consumption of Visitors by
Products

* Table 6 — Total Supply and tourism consumption by
type of Products




FRAMEWORK TSA: RMF 2008

TABLE 2: DOMESTIC TOURISM EXPENDITURE BY PRODUCTS, CLASSES
OF VISITORS AND TYPES OF TRIPS

Domestic tourism expenditure by products, classes of visitors and types of trips

Domestic tourism expenditure Doamestic tourism expenditure
Domestic trips (**) Outbound trips (**) All types of trips
Taurists Excursionists Taurists Excursicnists Tourists Excursionists
{overnight visitors)  (same-day visitors) Visitors fovernight visitors  (same-day visitors) Visitors fovernight visitors)  (same-day visitors) Visitors
Products 2.1) 2.2) @H=@n+23) (2.4 2.5) @6)=@24+R25 QRN =@N+24 (28 =22+ 25 (29)=(2.3)+(26
A Consumptlon productsi®)
AL Toursm characteristic products
1. Accommodation services for vistors ¥ X X
1.2, Accommodation services for visttors
otherthan 1.b X X X
1., Accommodation services assoclated with
alltypes of vacation home ownership X X X

[

Food- and beverge-serving sarvices

o

Rallway passenger transport sarvices

+=

Road passanger transport sarvices

Watar passenger transport servicas

w

Alr passenger transport services

Transport equipment rental services

Trawvel agencles and other reservation sarvices

Cultural services

[= =0 I N =

1
11, Country-spectfiic tounsm charactenstlc goods

Sports and recreational services

12, Country-specific toursm characteristlc services

A2, Other consumption products (a)
B.1. Valuables
Tatal

X doas it apply.
(") The value of & Consurmption products is net of the gross servce charges pald to travel agencles, tour oparatons and other resarvation saivices.

{**) Domestic tourism comprises the activitles of a resident visitor within the country of refererce eithar as part of a domesti: trip or part of an outbound trip {see

flgure 2.1}

{a) IFredevant and feasible, countries should separataly identify both components {toudsm connected products”and "non-tourism related consumption prod- 1 6
ucts . In both cases, goods and servces should b= separately Identified, If possible is2e para. 4151

== - A
ﬂr“



CLASSIFICATION OF TSA COMPILATION

TABLE 2: DOMESTIC TOURISM EXPENDITURE BY PRODUCTS, CLASSES OF VISITORS AND TYPES OF TRIPS

Tourism Characteristic Products

Accommodation services for visitors

Food and beverage serving services
Railway passenger transport services

Road passenger transport services

Water passenger transport services

Air passenger transport services

Transport equipment rental services

0 N OUA WN R

Travel agencies and other reservation

services
9. Cultural services
10.
11.

Sports and recreational services
Country-specific tourism characteristic
goods

12. Country-specific tourism characteristic

services

T T T
LTI

Jadual -
Tabie 2 -

Perbelanjaan pelancongan domestik bagi pelawat mengikut produk
Domestis fourism expenditure of visitors by products

Frouk 010 201 w2 o w4 iy |
Jadual 2 B » Perbelanjaan pelancengan domestik bagi pelawat harian mengikut produk
Rﬁ:llj_l:_ta Table . Domeséic fourism expenditure of excursionists by producis
A Milfion
Produk
i i 2010 2011 2012 013 2014 2015
forkhidmatan penginopan 3384 40418 44742 550 Products
i oli makanan dan RM Juta
3 7.
Food and beverage serving services L8210 CHA ) 2zl i RM Milion
i Jadual » Perbelanjaan pelancongan domestik bagi p . " "
Perkhidmatan pengangkutan penun g ; = ) Perkhidmatan penyediaan makanan dan minuman . . - s 0
Passenger ransport services Table 2 A = Domesfic tourism expenditure of fourisis by Bt Faod and beverage serving services an 14100 187341 19aze 16808 2022
Produk
Perkhidmatan agensi pelancongan | Froducts F
. " = 15 P 2 7 78 2 747
Travel agencies and other resenvation Passenger fransport services 413 BG5.7 7816 1,088.1 5385 74
Perkhidmatan kebudayaan, sukan d agensi pel dan han lain
itural, sports and recrestional senvit f oy o Y v 5 g 537 7
Cuitural, sports and recreafional senvic Travel agencies and other reservafion services 3|/E 411 443 420 53.7 507
Jualan runcit bahan api kendi P i ratar L a,
Retail sale of automotive fus! Accommodzhion services ' Perkhidmatan kebudayaan, sukan dan rekreasi - . o =
y 275 2029 2250 4128 485.0 4835
. " " GEETS Ecreational oE,
Barang khusus ) F mmakanan dan minuman : Guitural, sports and recreational services
Country-specific fourism characteristic  F00d and beverage serving services | N .
s Jualan runcit bahan api kenderaan 12277 13077 13883 16750 21542 22832
f khusus pe F p 1 Retail sal= of aufomotive fuel
Country-specific tourism characteristic  Fassenger ransport services | o,
. Barang khusus bercirikan pelancongan negara sa15.3 24235 104274 114800 28332
Jumlah F agensi p gan dan p P lain Couniry-specific tounism characterisic goods = aead - 400 2
Total Travel agencies and other reservafion services
i . khusus pel gan negara o L an - ;
Perubahan peratusan tahunan Perukhldmatan keb.ut_iay:a:i!l. sukan t.ﬁa_n rekreasi Country-specific bourism characterisic . ans2 ese.g 11431 12206 1,638.4 B804
Annusl percentage change Cuitural sports and recreational services
Jualan runcit bahan api kenderaan 4 Sumizh 102473 1432308 158332 179093 204058 230366
Retail sale of automative fusl j  to=
Barang khusus bercirikan pelancongan negara 2 Perubahan FP"'“US-?“ tahunan 1839 113 131 138 123
F Country-specif rism ch " Annual percentsge change
Azcommaodation services .
F khusus | negara 1
F i i makanan Coundy-specific fourism ch ic SeIVices { Peratus sumbangan
Food and beversge seving services Ferseniage share
Perkhidmatan penganghutan penun  Tots! 17, Perkhidmatan penw:dla.an rr_\ak.anan dan minuman 102 00 108 1 131 131
Passenger iransport sevices Food and beverage serving services
. Perubahan peratusan tahunan
agensi pal gan:  Apnusip change F P 1 25
Travel agencies and other resenvation Passenger franspart services 4 6.1 48 et 28 =
Perkhidmatan kebudayaan. sukan d Perkhi agensi pel dan p han lain ) .
Cuitural, sports and recreational servic Travel agencies and other reservalion services 04 03 03 03 03 03
Jualan runcit bahan api kend; ' . -
Retail sale of 5u:omoc|'v:| fured Accommodafion services Perkhidmatan kebudayaan, sukan dan rekreasi . 24 25 24 23 P
S X X Guitural, sports and recreational servises == - = b =
Barang khusus I F makanan dan minuman
Country-specic fourism characteristi; 000 and beverage serving services Jualan runcit bahan api kenderaan 120 02 88 04 1086 08
khusus irikanpe F Retail salz of aufomotive fuel - - =
: e T Pa wansport =1 ’ -
Couniry-specific founism characteristic SEenger Manspart s=ivices Barang khusus bercirikan pelancongan negara 818 655 es0 &40 822 830
Jumlah F agensi pel gan dan p pahan lain Country-specific ounism characlerisic goods - - o - -
Total Travel agencies and other reservation services
_ i khusus pel gan negara R an .
Perkhidmatan kebudayaan, sukan dan rekreasi Couniry-specific fourism characlenistc services 82 7.0 72 g8 an 8z
dumber:  Jabatan Perangkasn Malaycla  Cultwal sporis and recrestional services
Sources:  DeparmentafSmAMNCE MW 1 ayan runcit bahan api kenderaan Jumiah 1000 100.0 1000 1000 1000 100.0
S Retail sale of aufomotive fuel roia
Barang khusus bercirikan pelancongan negara fumber:  Jabatan Ssrangkaan Malaysla
Country-specific tounzm characterisic goods Scurces :  Depammentcf Staviscs, Malaysia
khusus I negara S -
Country-specific tourism charsctenshc senvices 3 o s e = -
iz:'ah 1000 1000 1000 1000 100.0 1000 n N 7
T =l = ~ == \/ /=81
A 2 AW Ve
aumber:  Jabatan Perangkaan Malaysia \ ’H
Scarces:  Degsmmenter Sisvsecs, Msiayeia | I~ )\ JA\ 7170




