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INTRODUCTION

) A visitor is a traveller taking a trip to a main destination

outside his/her usual environment, for less than a year, for
Inbound Tourism : VISITOR any main purpose (business, leisure or other personal
- purpose) other than to be employed by a resident entity in

Com prises the \_ the country or place visited.

activities of a non-
resident visitor
within the country
of reference on an TOURIST EXCURSIONIST

g g . . Trip less than 24 hours
INn na trip.
bound trip (Trip include Overnight stay) (Same-Day Visitor)

/An inbound  trip will Inbound tourism expenditure is the tourism expenditure of
correspond to the travel non-resident visitors within the economy of reference either as
between arriving in a part of a domestic or an international trip (from the perspective
country and leaving. of his/her country of residence)




CLASSIFICATION OF INBOUND TRAVELLERS

usiness and . — Border workers
B . — Other inbound travellers
proffesional .

T — Seasonal workers

Holiday, leisure Inbound travellers
and recreation — Other short-term workers

— Long-term workers

Visiting friends ..
) — — Inbound visitors
and relatives I

— Momads and refugees

- I
Ed“fﬂ_'f"i_m and | | Tourists Same-day visitors , )
training (Overnight visitors) (Excursionists) Transit passengers not entering
the economic and legal territory
Health and )
medical care | | Crews on public modes
| of transport
I
Main purpose i idi _reci .
: purpo: = Mationals residing Other non residents Persons entering the country
of tourism trips abroad (foreigners) - to establish there their
country of residence
Religion / | | |
pilgrimages | | long-term students and patients
and their family joining them
Shopping —

Other travellers deemed not to
enter the economic territory:
— Diplomats, consular staff,

Transit — military personnell and

their dependants

—Armed forces on maneuver

Other —

Source: International Recommendations for Tourism Statistics 2008




DATA SOURCES
/

Departing
TOURISM{p, Visitors Excursionist <_‘
MALAYSIA. Survey Survey
(DVS)

Tourist &
Excursionist

Arrival Data

Travel &
Transport

Data

~o




DEPARTING VISITORS SURVEY (DVS)

MEASURING INBOUND TOURISM EXPENDITURE

Data Source Place of Interview Frequency Monday — Friday
(Major exit point)
TOURISMYp, E o
MALA SIA x | Air g ¥ Quarterly Survey
I , © (Average 10 days at major border
T exits points)
Type of Su rvey @ Taking into consideration school
o) @ holiday period of neighboring
. . . country
Departing Visitors Survey O
(DVS) I
N
A survey on foreign tourist at T

selected exit points to calculate

tourist expenditure & Data Collecti Face to face intervie ing
demographic profile ata Lorlection INtérviews using

questionnaire




OUTPUT FROM DVS

EXPENDITURE PATTERN

Tourist
Receipt

Per
Capita

Per
Diem

Expenditure of
inbound tourist

Expenditure per
person per trip

Expenditure per
person per day

Tourist
Expenditure
Components

»

x

=== Airport transfer

sms Accommodation
m Food & Beverages
@ Medical treatment
r Organized tourism
@ Local transportation
&) Domestic Airfares

A
L‘? International Airfares (Malaysia Owned)

E Shopping (Excluding fuel)




OUTPUT FROM DVS

ALOS (night)
» Average duration
of stay per trip

Mode of transport

Travel arrangement

Q@

Main Purpose of visit

#

Frequency of visit

A

Travelling companion

State Visited

Major activity engaged
I I%

Item purchased

1L
Type of accommodation
used

Information obtained

before coming to Malaysia

TRAVELLING BEHAVIOURS

d |

v‘—tﬂ;lv-’:-—'-\
" 4N
Decision makers

&

Lead time to decide

O

Booking Channels

4

Method of bookings

1)

Country visited before &
after visiting Malaysia

Main Factors in
choosing Malaysia

/
ek
h
Main features to
promote Malaysia




OUTPUT FROM DVS

e
QT . el
Gender « DEMOGRAPHIC PROFILE » Age

Marital Status Occupation




FORMULAS

TOURIST - TOURIST
() RECEIPTS L R 1)( AVERAGE PER CAPITA

a AVERAGE PER CAPITA Total Tourist Expenditure
7/ Expenditure per person per trip No. of Tourists
AVERAGE PER DIEM Average Per Capita
Expenditure per person per trip Average Length of Stay

AVERAGE LENGTH OF STAY
(ALOS)
Average duration of stay per trip

Actual Duration of Stay
Total No. of Arrivals

AVERAGE HOTEL Actual Room - Night Sold
- ACCUPANCY RATE Room-Night Available




EXCURSIONIST SURVEY

Sample : Excursionists (Day-Trippers)

* Ba

Location Main Objective

* Excursionist Expenditure
 Country of Nationality

* Main Purpose of Visit

* |tems Purchased

e Selected border towns




RMF 2008 RECOMMENDATIONS

TRAVEL AGENCIES AND OTHER RESERVATION SERVICES PROVIDERS

The visitor, the travel agency and the carrier are all residents of
country A

b The visitor and the travel agency are resident of country A, the
carrier is resident of country B.

c The visitor is resident of country A; the carrier and the travel
agency are resident of country B

d The visitor and the travel agency are residents of country B; the
carrier is resident of country A

The visitor is resident of country B; the travel agency and the carrier
are residents of country A

[ TSA: RMF 2008 — Annex 3




RMF 2008 RECOMMENDATIONS

international transport

Country of residence
Visitor | Provider of Provider of
reservation Intermediated Commented Traditional recording for Effect of extracting
services service (e.g. case country A reservation services
international
transportation)
A A A (a) Domestic tourism consumption: | Domestic tourism consumption:
total international transport different breakdown
. . Reservation services in Domestic
Outbound tourism consumption (for . . .
. tourism consumption: International
country A): export of reservation ) . .
A A B (b) . . . transportation in Outbound tourism
services purchased by international . .
. consumption (value net of reservation
transportation .
services)
A 5 5 (©) Outbound tourism consumption: | Outbound  tourism  consumption:
total international transport different product breakdown
. . Reservation services excluded from
Inbound tourism consumption: total . . .
. . tourism consumption: International
International transport; import of ) . .
B B A (d) . : transportation in Inbound tourism
reservation services purchased by . .
. . consumption (value net of reservation
international transport .
:{.‘ﬂ services)
- B A A (e) Inbound tourism consumption: total | Inbound tourism consumption:

different product breakdown

TSA: RMF 2008 — Annex 3




FRAMEWORK TSA: RMF 2008

TABLE 1: INBOUND TOURISM EXPENDITURE BY PRODUCTS AND CLASSES
OF VISITORS

Table 1

Inbound tourism expenditure by products and classes of visitors

Inbound tourism expenditure

Tourists Excursionists
(overnight visitors) (same-day visitors) Visitors
Products (1.1 (1.2) (.2=0.1)+ (1.2
Al Consumption products (*)
A.1. Tourism characteristic products
1. Accommodation services for visitors X
1.a. Accommodation services for visitors
otherthan 1.b X
1.b. Accommodation services associ-
ated with all types of vacation home
ownership X
2 Food- and beverage-serving services
3. Railway passenger transport services
4. Road passenger transport services
5. Water passenger transport services
6. Air passenger transport services
7 Transport equipment rental services
8. Travel agencies and other reservation
services
9. Cultural services
10. Sports and recreational services
11. Country-specific tourism characteristic
goods
12. Country-specific tourism characteristic

services

A2 Other consumption products (a)

B.1. Valuables

X does not apply.
(*) The value of A. Consumption products is net of the gross service charges paid to travel agencies, tour operators and other reservation services.

(a) Ifrelevant and feasible, countries should separately identify both components (“tourism connected products” and “non-tourism related consumption prod-
ucts”). In both cases, goods and services should be separately identified, if possible (see para. 4.15).




CLASSIFICATION OF TSA COMPILATION

TABLE 1: INBOUND TOURISM EXPENDITURE BY PRODUCTS AND CLASSES OF VISITORS
L]
Tourism Characteristic Products e AL e e il | - Hi e ombpebatiomie gttt
Frodss 2010 un 2z W e ans produr 2010 2011 2012 2013 2014 2015
. . . . RM Juta
1. Accommodation services for visitors _ e At Hion
Perkhidmatan penginapan
. . Accommodaton senices " ot et ‘ o a1 oetawat ekt sroduk 477 4801 4105 408.1 258
anjaan pelancongan inbound bagi pelawat mengikut produ
2. Food and beverage serving services e s o R e e
Perkhidmatan pengangkutan penumpang od ;,rs:n";s 2010 2011 2012 2013 2014° 2015° o1 3680 §722 4402 3813
. . Passenger iransport services d
3. Rallway passenger transport services agensi dan lain R Juta 1226 150 1B2 1038 1410
Travel agencies and other reservation services 28 RM Milion
Perkhidmatan penginapan . I, . 3
4 R d . Perkhidmatan kebudayaan, sukan dan rekreasi B B et g i 173432 178613 186515 188203 218156 178664 e ws e s 2o
t t Cultursi, sports and recrestiona services g E - - :
* 0 a p a S S e n ge r ra n S p O r S e rVI c e S g:;:: Khusus becirikan pelancongan negara o Eg";::‘;:’;:g:':x;;‘:;:g:” dan minuman 100768 102447 101482 E5008 108450 DEATE
. ~specific fourism characteristic goods 7004 g2 017 240.1 7611
5 Wate r p assen ge r t rans po rt services Perkhidnatan i beriikan peinongan negrs e 127778 122684 126428 ITEGE8 178087 138405
. ouniry-specific ourism characteristi services B )
Jumiah 61.22 Tovel saen '“E;,‘Siﬁ . dan p lain 25442 28051 25373 24742 27676 41408 i’ e o = =
. . Total ravel agencies and other reservalion services
6 ° AI r p assen ge r t rans p o) rt services Perubahan peratusan tahunan Perkhidmatan kebudayaan, sukan dan rekreasi ; 18449 19911 22897 19524 18379
Annusi percentage change Caltursi, sports and recreationsl services 1832 LTS 16030 21305 1704 27605
7 Tra n S p O rt eq u i p m e nt re nta I Se rvices g:;‘;;“y';';:;: ;ﬁ;“;‘agﬂ;’,‘;‘,':g:;'d":“"' 18.081.1 132042 104738 207856 224307 223055 " i e " =
.
Perkhidmatan penginapan J Counby-specjﬁ:'l'u‘:l;i:'l eharscionsie senvves o 14200 14835 17127 10031 24180 30353 PES::..Z;"‘;;Z?:"
H H Ascommaodstion services
8 . Trave | d ge ncies an d Ot h er rese rvat on Perkhidmatan penyediasn makanan dan minuman Jumiah 30775 653422 670703 733695  B007SS  TASED g = 17 e '7'7
Food and beverage serving services 1
S e rV | C e S ﬂ::‘,!;;f‘ff;’;::f:g‘:‘:" penumpang 2 ::;E?;:;:;:: f;:,;: e 38 286 9.4 91 15 1628 185 260 25 207
Travel soencis o ates resarsaton senees - Peratus sumbangan 3 i = 5 o
9 C It I . . Percentage share
* u u ra S e rv I Ce S 2::0,":“5‘:2; ;:uf::::ﬂl":::;ldﬂzg e ::‘::‘ﬂ‘ ::;;‘ﬁ';’f':::l.:::'" 275 275 278 270 72 237 =i 43 44 33 52
. . Barang khusus bercirikan pelancongan negara J Perkhidmaten penyedisan makanan don minaman
10 . S po rts a n d re C reat I O n a | Se rVI Ces :“"W'SP"C"C fourism -""“_"“’"C goods oo ambeve:ge’:mmg iyl 161 167 15.1 1nr 135 128 433 443 413 430 414
erkhidmatan khusus bercirikan pelancengan negara
Country-specific fourism characteristic services perka ganak P . . 40 223 15s
. f. . h . . P ger fransport services as ag a2 50 73
11. Country-specific tourism characteristic 4 s sy o s s s
Travel agencies and cther reservalion services - - - - .. 1000 1000 000 100
sumbsr:  Lambaga Penggalakan Psiancongan Malaysia _
goods e P s, s s woow o owow
] B‘“’“E "':“5.“ '::f;;"’" "“"."“"::z‘:“"' 268 280 200 283 28.0 302
iy . . . —
12. Country-specific tourism characteristic et wte SNPURV U
-specific fourism characlerisiic services
Se rVi Ces Juman 1000 100.0 1000 1000 100.0 100.0
Sumber:  Lsmbaga Psngpalakan Pelancongan Malaysla
Jabatan Perangkaan Malaysla
Souces  sisysis Tourtsm Fromatian Bosrs
Department of Staisics, Melsysia




