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INTRODUCTION

The complete Tourism Satellite Account provides (RMF 2008-para 1.15):

1. Macroeconomic aggregates that describe the size and the direct economic contribution of
tourism, such as tourism direct gross value added (TDGVA) and tourism direct gross
domestic product (TDGDP), consistent with similar aggregates for the total economy and
for other productive economic activities and functional areas of interest;

2. Detailed data on tourism consumption, a more extended concept associated with the
activity of visitors as consumers, and a description of how this demand is met by domestic
supply and imports, integrated within tables derived from supply and use tables which can
be compiled both at current and constant prices;

3. Detailed production accounts of the tourism industries, including data on employment,
linkages with other productive economic activities and gross fixed capital formation;

4. Link between economic data and non-monetary information on tourism, such as number
of trips (or visits), duration of stay, purpose of trip, modes of transport, etc., which is
required to specify the characteristics of the economic variables.




TOURISM: EXPENDITURE AND CONSUMPTION

Tourism Expenditure Tourism Consumption

 amount paid for the acquisition of * beyond of tourism expenditure
consumption goods and services, as wellas ¢ amount paid which corresponds to
valuables, for own use or to give away, for monetary transactions (the focus of tourism
and during tourism trips expenditure)

* Itincludes expenditure by visitors * also includes services associated with
themselves as well as expenses that are paid . vacation accommodation on own
for or reimbursed by others (see IRTS 2008, account
para.4.2) ii. tourism social transfers in kind

iii. other imputed consumption

The first three TSA tables use the concept of The concept of tourism consumption will be

tourism expenditure used in the TSA in tables 4 and 6
* will be the basis for the compilation of
Tourism Direct Gross Value Added (TDGVA)
and Tourism Direct Gross Domestic Product
(TDGDP)




STRUCTURE OF TSA

Table 1

Expenditure

Inbound Tourism

Demand

Domestic Tourism

Table 2

Expenditure

Table 4

Internal Tourism
Consumption

Outbound Tourism

Jedud g, g pelwat
Table 4- I L
Produk
B 1L P I B 1 S 4
R Juta
R Nilian

Perkhidmatan penginapan

; NEBE NNG2 BIKL BUI T2 DEET
Perkhidmatan penyediaan makanan dan minuman
Foedard senig, 13379 143 15814 1G0ERE 193119 1BMET
Pebidtan pengeaghn enimpang WEEE GEEE BN 2B DN NI
Perkhidmatan agensi pelancongan dan penempahian lain
Trave!sgencias and ather o sniczs 2M3T 306 2%B2 38 SRS BIME
Perkhidmatan hebudayaan, sukan dan rekreasi
R S ———— 2174 26875 2516 2529 2540 37HSE
Jualan runcit bahan api kenderaan
o ——— 60994 GEIBE  T0E  GEME  103ET 11405
Barang khusus bercirikan pelancongan negara
o i bt oy BI0 NABT MHEE BB LEDT  AETE
Perkhidmatan khusus bercirikan pelancongan negara
o iz o 5 - W4 4TT GEMA G5BT 63®E TIENN
Jr;” 905533 1015015 1TEND 10377 135645 14372
Perubahan peratusan tahunan
sl darge P 1] 7] Al 11 a8

Table 3

Expenditure
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Supply & demand
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Table 7

Employment

Table 1-4 covers
the demand aspect
(inbound, domestic,
outbound, and
internal tourism)

Table 5 covers the
supply aspect
(production
account)

Table 6 is
considered the
“core” table
reconciling supply
and demand.

5



WHAT IS TABLE 4, 5 & 6?

TABLE 4

* |nternal tourism consumption =
Inbound tourism expenditure from table 1

+ Domestic tourism expenditure from table 2
+ Other components of tourism consumption

 Other components constitute three broad categories:
i.  Services associated with vacation accommodation on own account;

ii. Tourism social transfers in kind;
iii. Other imputed consumption (TSA: RMF 2008- para 2.26)

a. Imputed value of barter transactions
b. Value of FISIM included in any interest paid by visitors on tourism expenditure

c. The cost for producers on employees business trip that do not involve monetary

disbursement




WHAT IS TABLE 4, 5 & 6? Con't...

TABLE 5
. Presents the production accounts of tourism industries and other industries in the economy of
reference — supply side
. Measures the contribution of tourism industry to the economy
. It conforms formally to the format established in the SNA
. Output is broken down by product
. Intermediate consumption (also called intermediate inputs)
. The difference between these two values is called Gross Value Added (GVA)
TABLE 6
. Domestic supply and Internal tourism consumption by product
. Linked to the estimation of tourism ratios. Tourism ratios indicate the extent to which an

industry or product is dependent upon the demand of tourists, and can be defined in industry
or product terms

. A tourism product ratio represents the proportion of supply of that product which is purchased
by visitors

. Tourism ratios are conceptually important as they enable policymakers to see which industries
are most affected by changes in tourists’ consumption




FRAMEWORK OF TSA TABLE (TSA: RMF 2008)

TABLE 4

Table 4
Internal tourism consumption by products

Products

Internal tourism expenditure

Other
Inbound Domestic components of
tourism tourism Internal tourism tourism Internal tourism
expenditure expenditure expenditure consumption (*¥) consumption
(1.3) (2.9) 4.1)=(1.3) + (2.9) 4.2) (4.3) = (4.1) + (4.2)

A. Consumption products (¥)

A.1. Tourism characteristic products

1. Accommodation services for visitors

l.a. Accommodation services for visitors otherthan 1.b

1.b. Accommodation services associated with all types of
vacation home ownership

Food-and beverage-serving services

Railway passenger transport services

Road passenger transport services

Water passenger transport services

Air passenger transport services

Transport equipment rental services

Travel agencies and other reservation services

Cultural services

SIY[X [N A WM

—_

Sports and recreational services

—_
—_

Country-specific tourism characteristic goods

12.  Country-specific tourism characteristic services

A.2. Other consumption products (a)

B.1. Valuables

Total

(*) Thevalue of A. Consumption products is het of the gross service charges paid to travel agencies, tour operators and other reservation services.
(**) Components should be separately identified, if possible (see para. 4.41).

(a) Ifrelevant and feasible, countries should separately identify both components (“tourism connected products” and “non-tourism related consumption products”). In both cases, goods and services should be
separately identified, if possible (see para. 4.15).




FRAMEWORK OF TSA TABLE (TSA: RMF 2008)

TABLE 5

Tourism Industries

1 la 1b 2 3 4 5 6 7 8 9 10 1 12
Accommodation Travel
Accommodation services Food and . . . Retail trade of Output of
_ , , , Railway Road Water Air Transport agencies and Sports and » Country- .
Accommodation  servicesfor  associated with  beverage : Cultural . country-specific i . Other domestic
L ” : . passenger passenger passenger passenger equipment  other | recreational . specifictourism  Total .
forvisitors  visitorsexceptin all types of serving . industry tourism . . Industries  producers (at
) . transport transport transport transport  rental  reservation industry L industries .
1b vacationhome  industry . characteristic goods basic prices)
. industry
ownership
r r r r r r r r r r r r r r (5_15):(5_13)+
(5.1) (5.1a) (5.1b) (5.2) (53) (5.4) (5.5) (5.6) (5.7) (5.8) (59  (5.10) (5.12) (5.12) (5.13) (5.14)

(5.14)

Consumption products (*)
A1 Tourism characteristic products
1. Accommodation senvices for visitors
1.a. Accommodation services for visitors other than 1.b
1.b. Accommodation senices associated with all types of vacation home ownership
2.Food- and beverage-sening services
3. Railway passenger transport services
4.Road passenger transport services
5. Water passenger transport services
6. Air passenger transport senices
7. Transport equipment rental services
8. Travel agencies and other resenvation senices
9. Cultural services
10. Sports and recreational services
11. Country-specific tourism characteristic goods
12. Country-specific tourism characteristic services
A2 Other consumption products (a)
Non-consumption products
B.1. Valuables
B.2. Other non-consumption products (**) (b)

|. Total output (at basic prices)

II. Total intermediate consumption (at purchasers price) ©

(I-1I). Total gross value added (at basic prices)

Compensation of employees

Other taxes less subsidies on production

Gross mixed income

Gross operating surplus




FRAMEWORK OF TSA TABLE (TSA: RMF 2008)

TABLE 6

Tourism Industries

1 la 1b 2
Accommodation - .
. ) . Taxes less subsidies Domestic )
X Accommodation services associated ) . ) Internal Tourism
Accommodation for ) . ) Country-specific ) Output of domestic producers on products nationally Trade and transport supply (at : )
L. services for visitors with all types of L . Total Other Industries L Imports ., tourism ratios
visitors ) . tourism industries (at basic prices) produced and margins purchasers’ .
exceptin1.b vacation home . X consumption %
) imported prices)
ownership
, , , , , ’ , Tourism , ) , ) (64)=(5.5)+ (65)=
Output Tourismshare Output Tourismshare  Output Tourismshare  Output Tourismshare  Output Tourism share ) Tourism share Output dhare (5.15)=(5.13)+ Tourismshare  Totalvalue Tourismshare  Output Tourismshare  Output Tourism share (62)+(62)+ 3 (0364
(51) (invalue)  (5.1a) (invalue) (5.10)  (invalue) (5.) (invalue) (5.12) (invalue) 7 (invalue) (5.14) (5.14) (invalue) (61 (invalue) (62) (invalue) (63)  (invalue) e : o
(invalue) (63) x100
Consumption products (¥)
A1 Tourism characteristic products
1. Accommodation senices for visitors X X
1.a. Accommodation sences for visitors other than 1.b X X
1b. Accommodation senices associated with all types of vacation home ownership X X
2. Food- and beverage-sening senvices X X
3. Railway passenger transport senices X X
4.Road passenger transport senices X X
5. Water passenger transport senices X X
6. Air passenger ransport senvices X X
7. Transport equipment rental senices X X
8. Travel agencies and other resenvation senices X X
9. Cultural senices X X
10. Sports and recreational senices X X
11, Country-specific tourism characteristic goods X X X X X X
12. Country-specific tourism characteristic services X X
A2 Other consumption products () X X
Non-consumption products X X
B.L. Valuables X X X X X X
B.2. Other non-consumption products (**) (b) X X

|. Total output (at basic prices)

I1. Total intermediate consumption (at purchasers price) ©

(I-11). Total gross value added (at basic prices)

Compensation of employees

Other taxes less subsidies on production

Gross mixed income

Gross operating surplus




MAIN AGGREGATES

Relationship between the different economic aggregates that characterize
the magnitude of tourism from the point of view of supply (TSA: RMF 2008- page 47)

Gross value . ) Tourism
Tourism direct .
added of direct gross
) gross value .

tourism domestic
ndustri added duct
industries roduc

(TDGVA) P
(GVATI) (TDGDP)

Gross value added (at basic prices)
generated by the supply to visitors by the
tourism industries Yes Yes Yes
Gross value added (at basic prices)
generated by the supply to non-visitors by
the tourism industries Yes No No
Gross value added (at basic prices)
generated by the supply to visitors by
other industries No Yes Yes
Gross value added (at basic prices)
generated by the supply to non-visitors by
other industries No No No
Net taxes on products and imports
included in the value of internal tourism
consumption (at purchasers’ prices) No No Yes




MAIN AGGREGATES OF TABLES & 6

Table 5 Tourism Direct Gross

Gross Value Added of Value Added
Tourism Industries

Table 5

(TDGVA)

Part of GVA generated by
tourism industries and other
industries of the economy

(GVATI)

Total GVATI of all establishments

belonging to tourism industries,
regardless of whether all their output that directly serve visitors in
is provided to visitors and the degree )\ response to internal tourism

of specialization of their production TSA Ag g reg a‘tes consumption.
e (Table 5 & 6)

Table 5

Table 6

(1) Supply of tourism | " Tourism Diregt
products _ Gross Domestic
Product (TDGDP)

(2) Internal tourism L

e Inbound tourism
e Domestic tourism

Sum of the part of GVA generated by all
industries in response to internal tourism
consumption plus the amount of net taxes on
products and imports included within the value
of this expenditure.

\3

Tourism
ratio




MAIN INGREDIENTS

1. Supply & Use Table
Classifications v Detailed industry code (ISIC)
v' Detailed product code (CPC)
2. Gross Domestic product
v' Detailed industry code (ISIC)
3. Departing Visitor Survey (DVS)

v' Collaboration between Tourism
Malaysia & Immigration
Department

4. Domestic Tourism Survey (DTS)

v" Survey conducted by Department
of Statistics Malaysia

5. Classifications

Table 4, 5
and 6




MAIN INGREDIENTS

Classifications

“Without data
you re just
another person
with an opinion.”

W. Edwards Deming,

Data Scientist

Table 4, 5
and 6




MAIN INGREDIENTS: Supply & Use Table

* Supply & Use Table

v Detailed industry code (ISIC)

v Detailed product code (CPC)
SUT Framework

Supply & Use Tables provide a detailed picture of

Total Supply Total Use
I TAXES INTERMEDIATE FINAL

OIIEIJI-DFEL;:I'FRBYY + M + AND CONSUMPTION BY + CONSUMP + INVEE'\?I_TIVI + E;( =UES
P SUBS INDUSTRY TION

= o EIE| | >
8 o £|1E|2 =y ] e @
supply of goods and services by > SHERE 3|3 3
(] Product Breakdown el=zl=||@ Product Breakdown €18 |
o =l =} 1 [ — b~
14 E 814 3 £ e

o Slé | E

domestic production imports TotalODtont Total Intermediate
Consumption

Compensation of
Employees
Gross operating
surplus

Taxes on production

less subsidies on
use of goods and services for production
Total Output

intermediate
consumption

final use




* Gross Domestic Product (GDP)
v’ Detailed industry code (ISIC)

* Production approach:
v" Output

s Goods & services (G&S) produced by establishment
System of

v' Intermediate Consumption :
** Goods & services (G&S) consumed as inputs by a process Nathnal
Accounts

of production, excluding fixed assets whose consumption
is recorded as consumption of fixed capital (CFC)

v' Value Added
% Gross value of outputs minus the value of G&S
(intermediate consumption) used to produce the output

* Reference System of National Account (SNA)




MAIN INGREDIENTS: Classifications

e Classification of tourism products and activities

Tourism-related Products

Tourism Activities

1. Accommodation services for visitors 1. Accommodation for visitors

2. Food and beverage serving services 2. Food and beverage serving activities

3. Railway passenger transport services 3. Railway passenger transport

4. Road passenger transport services 4. Road passenger transport

5. Water passenger transport services 5. Water passenger transport

6. Air passenger transport services 6. Air passenger transport

7. Transport equipment rental services 7. Transport equipment rental

8. Travel agencies and other reservation 8.  Travel agencies and other reservation
services services activities

9. Cultural services 9. Cultural activities

10. Sports and recreational services 10. Sports and recreational activities

11. Country-specific tourism characteristic 11. Retail trade of country-specific tourism
goods characteristic goods

12. Country-specific tourism characteristic 12.  Other country-specific tourism characteristic

services

activities

Source : IRTS 2008

Product Classification

A. Consumption products
Al. Tourism-related products:
e tourism characteristic products
(Internationally comparable)
* Country-specific tourism products
A2. Other consumption products
e Tourism connected products
B. Non-consumption product

Activities Classification

Tourism characteristic activities:
are the activities that typically
produce tourism characteristic
products.




MAIN INGREDIENTS: Classifications

Relationship between tourism industries, other industries and products

Tourism Industries (TI) Other Industries (Ol) Total output
TI (1) TI(2) Tl (n) 0I(1) 01(2) ol(p)  byproduct
Characteristic products(CHP) * Tourism industries
CHP2 X XXX X X X X X X SCHP2 . .
different tourism
CHPn X X X XXX X X X X SCHPnN characteristic products
Connected products (Cp)
Cp2 X X X X X? X? X? X? 5Cp2 .
output of tourism
Cpn X X X X X? X? X? X? 5Cpn industries might not
Other products (Op) consist exclusively of
? ? ? ? . . L.
Opl oS ¢ ¢ ¢ A A u e 20 tourism characteristic
Op2 X X X X X? X? X? X? $0p2
products, and the
Opn X X X X X? X? X? X? SOpn output of other non-
Srows = tourism industries may
. . ITI(1)  =TI(2) 3Ti(n) :01(1) ZO0I(2) 30l (p) ) )
Total output of the industries Zcolumns |nclude some tourism

characteristic products
Notes:

XXX indicates that the value in the cell is the most important of the column (the principal output of the industry).
X indicates that a value is possible in the cell.
X? indicates that any of these cells can be the most important of the column (the principal output of the industry).

Source : IRTS 2008




DEVELOPMENT FRAMEWORK

RE-ARRANGE SUPPLY TABLE
BASED ON TOURISM CODE
CLASSIFICATION

ANALYSIS & FINDINGS

IDENTIFY
TOURISM
CLASSIFICATIONS

INCORPORATE
THE DATA INTO

FRAMEWORK
(GDP, INBOUND, DOMESTIC ETC)

PRESENT DATA IN TABLE




DEVELOPMENT FRAMEWORK

Z

Industries Total Supply
Industry 1|Industry 2 Industry n Total
Products L e e v Supply
Products A
Products B e Re-arrange output product data from balanced
supply tables to focus on tourism products and
Products n activities.
Total Supply n
\
* After re-arrange, make sure value n should be the
same.
Industries Total Supply
Tourism Other
. . Total
Industries Industries
Products (2) (2) (1) +(2) =(3)
Tourism Products Al A2 A
Other Products B1 B2
Total Supply C D { n E /




DEVELOPMENT FRAMEWORK

INCORPORATE THE DATA INTO FRAMEWORK
(GDP, INBOUND, DOMESTIC ETC)

Industries Total Supply
Tourism Other Industries Total
Products (1) (2) (1) +(2) =(3)
Tourism Products Al A2 A
Other Products Bl B2 B
Total Supply C D n
Total Supply
Industries Tour|s.m Other Industries Total
Industries
1 2 1 2) =
oroducts () @) (1)+(2) = (3)
Tourism Products Al A2 A
Other Products B1 B2 B
Total Supply (Output) of Products C D n
Total intermediate consumption E F
Total Gross value added C C-E=GVATI ) The GVATI equals the total value
. N~ ——————— . . .
Compensation of Employees added of the tourism industries
Other taxes less subsidies on production .
Gross mixed income rega rdless of their products
Gross operating surplus consumed by the tourists or not.
10 Ratio Ratio_1

21




DEVELOPMENT FRAMEWORK

INCORPORATE THE DATA INTO FRAMEWORK
(GDP, INBOUND, DOMESTIC ETC)

Calculating Tourism Ratio

| |
Total Supply Total Demand : . :
Industries Tourism , International | Domestic Tourism ;
) Other Industries Total Total I | Product Ratio| !
Industries Demand Demand I I
Products (1) (2) (1)+(2)=(3) /(f)\ /(E)\ (4: :6()5) : (6)/(3) = (7) :
Tourism Products Al A2 A Q;D kG.z) G I (G/A)=H |
Other Products B1 B2 B I I
Total Supply (Output) of Products C D n I I
Total intermediate consumption E F : :
Total Gross value added C-e=sgvAT:|I | 0 0  memem = -
Compensation of Employees
Other taxes less subsidies on production
Gross mixed income
Gross operating surplus

10 Ratio Ratio_1

Inbound data

Domestic data




DEVELOPMENT FRAMEWORK

ANALYSIS & FINDINGS

Calculating Tourism Direct Gross Domestic Product (TDGDP)

Total Supply Total Demand .
Industries Tourism , International | Domestic Tourism
. Other Industries Total Total Product Ratio
Industries Demand Demand

oroducts (1) (2) (1) +(2) = (3) ) s @ IG‘)'“" 6)/(3) = (7)
Tourism Products Al A2 A G1 G2 G (G/H)=J
Other Products B1 B2 B
Total Supply (Output) of Products C D n
Total intermediate consumption E F
Total Gross value added C-E=GVATI
Compensation of Employees
Other taxes less subsidies on production
Gross mixed income
Gross operating surplus

10 Ratio Ratio_1

Industries Total Tourism Suppl

Tourism .
) 10ther Industries Total
Industries

Products

Tourism Products
Other Products

Total Tourism Supply (Output) of Products G &
Less Tourism Intermediate of Products Ratio_1*G=l
Total Direct Tourism Gross Value Added (TDGVA (G-1) —

Import duties J

Total Direct Tourism Domestic Gross Product

|

G+ I ——

(TDGDP) A e A 23




DEVELOPMENT FRAMEWORK

Jadual 5 . Akaun pengeluaran industri pelancongan pada harga semasa
Table « Production accounts of tourism industry at current prices

Industri

e P
Industry 2010 2011 2012 2013 2014 2015

RM Juta
RM Million

TABLE 5

Perkhidmatan penginapan
Accommodation services

15,4048 16,3859  17,550.0 18,871.6 20,487.4 22,128.9
Jadual 5 o Aksun pengelusran industri pelancongan pada harga semasa

Tabie Pradueion sezoun i inlustry af carrend . ! )
- G‘:::tl:c S EE;EQ‘iT;‘ZZf;Z?j;‘,‘j}ﬁg :;?5@22" dan minuman 154401 17,2153 188519 207954 233613  26,088.7
Pl W an w2 W e A

Perkhidmatan pengangkutan penumpang
RM Juta Passenger transport services
R Db

6,294.6 6,677.6 7,103.2 7,585.1 8,029.1 8,468.5!

Perkhidmatan agensi pelancongan dan penempahan lain

Perkhidmatan pendginapan 1,723.7 1,843.7 2,005.9 2,184.0 2,414.8 2,619.8

Accommadation services 154048 163855 175500 1BETIE  A4E74 219 Travel agencies and other reservation services
Perkhidmatan penyedisan makanan dan minuman 154401 172153  0ESI0 T4 FIE13 08T Perkhidmatan kebudayaan, sukan dan rekreasi
Food and beverage senving services v Cultural, sports and recreational services 6,309.4 7,017.1 7,388.5 8,092.9 8,491.8 8,989.5
Perkhidmatan penganghutan penumpang - o - - -
h o 5204 BTG 71002 7,585 1 B.029.1 BAEBS i i

Passenger transport senvices JR‘;?;”S;T:Z?:::ZE'L;’/’; Tf;de'aa” 29393 34082 34153 36422 41564  4,609.3
Perkhidmatan agensi pelancongan dan penempahan lain LIBT 1867 20059 29840 34140 26198
Trave! agencies and olher resenvation Senices ! o ' ! Perdagangan runcit

i i agang 429791 47,2211 51,1554 568862 654164  72,569.8
Perkhidmatan kebudaysan, sukan dan rekreasi £300.4 70114 73855 80620 84518 20005 Retail trade
Cuffwral, sports and recreabonal senaces . - ! ’ !
Jualan runcit bahan api kendsraan s - vares 2eina v . Perkhidmatan khusus bercirikan pelancongan negara 13,6473 14,998.2 16,780.4 18,073.9 10,373.3 20,090.1

Retad sale of sutormobive fus Country-specific tourism characteristic services

Perdagangan runcit

429791 AT2211 51,1554 BRESRD  B54164 T2 EE0E Jumlah Nilai Ditambah Kasar Industri Pelancongan

Reta trade Total Gross Value Added of Tourism Industries 104,738.3 114,767.1 124,250.6 136,131.4 151,730.4 166,464.6
Perkhidmatan khusis bercirikan pelancongan negara - . . - .

Ccuﬁrq—-\snecuﬁcmu\gmgnardcmr.&lm,55.-1,.55?: e 136473 49802 6.780.4 18,0738 18,3733 20,8801 W R R R S S N RN SN SN S S RN SN NN SN SN S RN NN NN S N S NN SN S R SN SN RN S S N R R S R S
Jurriah Nilai Ditambah Kasar Industri Pelancongan TDGVA 1 Nilai Ditambah Kasar Pelancongan Langsung

Tota Gross Vakse Added of Tounsm industnes 147383 147674 4243506 1361H4 1547304 1664046 1 Tourism Direct Gross Value Added 45,713.9 50,979.1 54,8195 60,679.5 68,5553 69,346]1

Keluaran Dalam Negeri Kasar Pelancongan Langsung

) . X 45,748.3 51,018.1 54,865.1 60,727.7 68,608.8 69,411.9
Hilai Ditarmbah Kasar Pelancongan Langsung PR . . . P P - Tourism Direct Gross Domestic Product ’ ’ ’ i , b
Towwism Diact (oss Vale Aged 457129 50,879 S48195 80,678 GH5553 69,3461

Keluaran Dalam Negeri Kasar
Heduaran Dalam Negen Kasar Pelancongan Langsung — FE . - . y
Todrise Dimet Bicts Pamasic Proce 4% T4h 3 1,018, B4 BEA | &0 T3 T B8 E0A A 68,4119 Gross Domestic Product 821,434.4 911,732.7 971,251.5 1,018,613.9 1,106,465.8 1,157,139.1
Halaarae, Distarn Haged Kaosar BAMA  S11TET  GTIZS5 10186138 11064858 1,157,138 Perubahan peratusan tahunan

Groas Domeshic Product Annual percentage change
1i P, .
Perubahan peratusan tahunan Nilai Ditambah Kasar Industri Pelancongan

Anvival percentage change : ) 9.6 8.3 9.6 115 9.7
Niiad Ditamibah Kasar induseri Peiancongan 05 03 . s o7 Gross Value Added of Tourism Industries
Grass Valus Aoded of Touram indusies Keluaran Dalam Negeri Kasar Pelancongan Langsung s 75 107 130 12
Keluaran Dalam Hegeri Kasar Pelancongan Langsung 115 15 107 110 13 Tourism Direct Gross Domestic Product ) ) : ’ i
Towrsm Direct Gross Damestc Product - - ° N B

Keluaran Dalam Negeri Kasar
Heduaran Dalam Nagen Kasar
Gross Domestic Product - 1 63 49 85 a6 Gross Domestic Product 11.0 6.5 4.9 8.6 4.6
Peratus sumbangan Peratus sumbangan
Femsniags share Percentage share
Nilai Ditambah Kasar Industii Pelancongan Nilai Ditambah Kasar Industri Pelancongan
. S 12.75 12.59 1279 1336 131n 1439
Share of Gross Value Added of Tourlsm Indusines Share of Gross Value Added of Tourism Industries 12.75 1259 12.79 13.36 1371 14.39
:““iln“‘h":“n_r?’uz P:x‘;‘;;"g"‘ Langsung kepaca 562 55 570 602 626 a7 Nilai Ditambah Kasar Pelancongan Langsung kepada
aseluruhan Nilai Dita asar S B . ilai Di
- keseluruhan Nilai Ditambah Kasar
iz Direct Gross Vialve Added o overal Gross Vake Added
e Tourism Direct Gross Value Added to overall Gross Value 562 565 570 6.02 6.26 6.07
KD Pelancongan Langsung Added
Touns Diact Q0P 557 560 565 586 620 6.00
KDNK Pelancongan Langsun

Sumber:  Jabatan Persnghasn Malaysia 9 gsung 557 5.60 5.65 5.96 6.20 6.00

Tourism Direct GDP

Soeveen | DepaTmEr of Berancs, MyEFRS

Sumber: Jabatan Perangkaan Malaysia
Source: Department of Statistics, Malaysia 2 4




Jadual 6 . Jumlah penawaran dan penggunaan pelancongan mengikut jenis produk
Table . Total supply and tourism consumption by type of products

Produk o o
Products 2010 2011 2012 2013 2014 2015
RM Juta
RM Million

Perkhidmatan penginapan

. . 21,5673.7 23,030.1 24,377.6 257781 27,7754 29,668.8
Accommodation services

‘ Perkhidmatan penyediaan makanan dan minuman

. ) 33,3389 37,032.9 41,0979 45,208.6 52,028.7 58,154.2
Food and beverage serving services

Perkhidmatan pengangkutan penumpang

) 27,481.1 28,1254 29,0418 30,357.3 32,3781 33,2257
Passenger transport services

Perkhidmatan agensi pelancongan dan penempahan lain 34207 3,654.1 3.975.0 43319 47205 52476

Jadual E o sk penmuanan den penggunass pelascongan mengiku jends produk Travel agencies and other reservation services
Tirtsha - Tipfs! suppdy and Ioanam consumpbon By e of prosduscts Khid Kebud xan d y .
Perkhidmatan kebudayaan, sukan dan rekreasi
:m: 200 2011 HE a1 20 prenn Cultural, sports and recreational services 15,3433 17,5025 18,349.8 19,650.2  21,231.0 23,439.3
M s i i
R en Jualan runcit bahan api kenderaan 10439.7 22,6330 22,7622 247349 28,2325 31600.4
Pk . Retail sale of automotive fuel
vkt panginnapan craT e — N S »
Aememmndsinn aeroce ST B SATESTEL AR s Barang khusus bercirikan pelancongan negara 67,4153 73,9669 79,893.0 90,9354 104,549.2 110,709.2
Ferkhideransn panyedisan makanan s misaman 3 2 : ’ 2 o Country-specific tourism characteristic goods T ! : ! : e T B
Food and Bavergs S6mng Sanices WA ITOIZH AIOHTH  ABI0AG  BROMT 6016432
Perkhidmatan kh irik |
Ferkhidmansn pangangiss panumpang JTANIA  MAIEA  ZROMA  MOMETI  XATR RIMET erkhidmatan khusus bercirikan pelancongan negara 25,8456 28,4330 31,3627 32,0923 34,569.4 39,116.6

PRssongi ranapor S

P ki agersi i ongan dan peregahan lain
Tranol agencres anc olfver reservalon Senices
Perkhidmatan ketmdsman, sukan don rekreasi

Colfursl, apors o recrastons servoes

Jualmn runcit haan api kenderaan

Rekss’ sale of sulcmaoine fuel

Barang khirsas horciikam pol s oisgan nogers

Couiry- ol fcmdm dharacdiaos b goods
Parkiadeaim khusas Eaerciibkan pel ancon e negara

Country-specific tourism characteristic services

34m0T 36541 IETS.0 Fhcih-] 4. THE 5247 6 Jumlah penawaran mengikut produk
Total supply by products

213,858.2 234,377.8 250,859.9 273,088.7 305,484.8 331,161.8

153833 175025 12452 196502 M2 134383
Perkhidmatan penginapan

. . 20,679.6 22,003.2 23,1264 253423 27,591.2 23,689.7
Accommodation services

eaw ¥ LB 0 2T 2 2aTwu SN s a0 a

Perkhidmatan penyediaan makanan dan minuman
Food and beverage serving services

BTAISS  TIMEES Pafr © HAGRL  MELEEE 100082 13,9979 14,9913 15,8614 16,086.8 19,371.9 18,905.7

158456 J84330 QY 120923 MEH4 381166

_ i Pt alviraoaasie S )
:m.r; e s Eerkh'dm"’:‘" pe"r“’a"g'f”‘a” penumpang 14,883.8 156088 16,019.7 21469.4 22,2044 18,200.6
J"'.:,'fl_ !:r:r::::h e prod FIAASER FMATLE JSBASHS  JTRLOBAT  J05eE4E 45498414 assenger ransport services

, Perkhidmatan agensi pelancongan dan penempahan lain
Parbfudratan panginapan o .
.q._m_‘.__mwm"_'\__“ METEE 220002 2% A R T LR 278 I EAO T Travel agencies and other reservation services 2,813.7 3,190.6 2,955.2 3,142.9 3,593.1 5,204.6
Perkhidmatin ponyedisan makanan dan mévman 15974 L5913 15BE14 15,0858 19IT1S  18E05T Perkhidmatan kebudayaan, sukan dan rekreasi

Food anmd baverags senang senes
Berkiidematan ponganghisen penumpang , . . - =
Flassang Fanspond senies i ESORE  WEMBT  21M6R4  DIAM4 BANE Jualan runcit bahan api kenderaan

Parkiid i gan char wrahan lain - — . - - - Retail sale of automotive fuel
Trmsad agences and oite: reasrymboT IBNATRT 28147 A0 - - 1425 35501 SME

Ferkiidmatan kebsadsman, suksn don rekress| - . er e — - —_— Barang khusus bercirikan pelancongan negara
. N74 L6875 25518 259823 Zedan 37585 Country-specific tourism characteristic goods
Juslsn runcit hakan apl kendecssn

Fotss? 5 of Sulomobe fil GO GGG L] AL Lek: Loy 11,480 7 Perkhidmatan khusus bercirikan pelancongan negara

2 Country-specific tourism characteristic services
Barang khirsars Dercinibiom ol svcoiegan negara & . [F— S & e . "
il Wity s 3 269320 VAGET MUMEG A aanRy 45 EATE

Parbiadeetam khusus Do fikan pe ancongjes isgaia

. X 22174 2,887.5 2,551.6 2,982.9 2,649.0 3,759.5
Cultural, sports and recreational services

6,099.4 6,816.6 7,350.9 9,641.6 10,9457 11,480.5

25,932.0 31,465.7 34,365.6 36,425.1 42,922.7 45,587.6

4,029.4 4,557.7 5,608.4 5,836.7 6,336.5 7,769.1

Jumiah penggunaan mengikut produk 90,6533 101,521.5 107,839.0 120,927.7 135,614.5 134,597.2

Coustry-aneciic fourram characismabc sanyoes 40224 il 5.608.4 5067 6165 v, 7ea Total COnSUmp“On by prOdUC'S
uimdah ponggun sas mengkuL prodsk SOESEE 1015215  WOFEELG  1P0OFNT  13SEAS 134,503 Nisbah pelancgngan
R SN By STy Tourism ratio
Misbah peslanec ongan perkhid _ Lok of |
Tz ks erkhidmatan penginapan 0.96 0.96 0.95 0.98 099 T oso 1
Ferkiidmman panginapan 050 a5 o5 . s G Accommodation services 1 I
AT MTFGHS * ' a8 . .00 . v .
Perbrideanin panyeli O —— s o . . - - Perkhidmatan penyedlagn makgnan dan minuman 0.42 0.40 0.39 0.36 0.37 1 033 |
Food and leverigs seng seices Food and beverage serving services 1 I
Parbvbteraa [ Qi kit i P uiTgaig - - ;
- o . - (ETY 055 055 arTi e BES Perkhidmatan pengangkutan penumpang 1
mazmees |:|.wr. :m.:v. . - Passenger transport services 0.54 0.55 0.55 0.71 0.69 1 0.55 :
o F ¥ a ars T VT’
Trawoed aQevicees anG oo ARSET VI SBNIERS baz e o ) . e Perkhidmatan agensi pelancongan dan penempahan lain 0.82 0.87 0.74 0.73 0.76 1 0.99] 1
Frerkiutimaten ketelzman, sukan don rekreas| ET] T 8 id ik B3 B8 Travel agencies and other reservation services i : ) : : 1
GOk, SO0 AT PRGN SETRGES Khid Kebud Kan d " . 1 1
Jualan vuicin haduin api Rienderaen i Perkhidmatan kebudayaan, sukan dan rekreasi
Fakin® S0k of Sulsveoieg ol LEL 030 daz ax ox= 035 Cultural, sports and recreational services 0.14 016 0.14 015 012 1 0.16 :
Barang ks buciikon pul escongan negers . , - - . : 1
oty anoalia lous haraotuislic govds naa UEE] 04y Q.0 oa1 [Eg] Jualetin runcit bahan api kenderaan 0.31 0.30 032 0.39 0.39 I 0.36 1
Prakbittt o sk Bl paabirie-vars e Ryl - . -_ a1s s - Retail sale of automotive fuel 1
Cipurry-gpeci; farm -.'“-.'am-x\.- FRnITAT - - - Barang khusus bercirikan pelancongan negara 0.38 043 043 0.40 0.41 1 0.41 1
durrdah punggunsss meogihut prodek Az 0as LA i [T (T3] Country-specific tourism characteristic goods ’ ’ ’ ’ ’ : 1
F— Perkhidmatan khusus bercirikan pelancongan negara 0.16 0.16 0.18 0.18 0.18 1 0.20 1

Country-specific tourism characteristic services

Framer ; - - = I
; iniia umlah penggunaan mengikut produ
Total consumption by products 0.42 0.43 0.43 0.44 0.44 < | 041




GENERAL FRAMEWORK OF TSA

Economic Census / Surveys

Supply Use Table / Input Output Table

Receipts / Expenditure

- Demandindicators

Inbound Domestic Outbound — . DEMAND

@,
Supply Indicators

e Accommodation for visitors — Output
* Food and beverage serving industry Value Added
e Passenger transport services industry

SUPPLY :
* Travel agencies and other reservation services - R
industry

e Cultural, sports and recreational services industry

¢ Retail trade of country-specific tourism
characteristic goods (shopping)

e Country-specific tourism characteristic services

Tourism
Ratio
= Demand/

Supply

insse g
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