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INTRODUCTION

The complete Tourism Satellite Account provides (RMF 2008-para 1.15):

1. Macroeconomic aggregates that describe the size and the direct economic
contribution of tourism, such as tourism direct gross value added (TDGVA) and
tourism direct gross domestic product (TDGDP), consistent with similar aggregates
for the total economy and for other productive economic activities and functional
areas of interest;

2. Detailed data on tourism consumption, a more extended concept associated with
the activity of visitors as consumers, and a description of how this demand is met
by domestic supply and imports, integrated within tables derived from supply and
use tables which can be compiled both at current and constant prices;

.
F G G @statsMalaysia | ™, www.dosm.gov.my | 3



[Popuuarion s nousiwe)

INTRODUCTION (CONT'D) 1.’{20

The complete Tourism Satellite Account provides (RMF 2008-para 1.15):

3. Detailed production accounts of the tourism industries, including data on
employment, linkages with other productive economic activities and gross fixed
capital formation;

4. Link between economic data and non-monetary information on tourism, such as

number of trips (or visits), duration of stay, purpose of trip, modes of transport,
etc., which is required to specify the characteristics of the economic variables.
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TOURISM: EXPENDITURE AND CONSUMPTION

1.1.2020

Tourism Expenditure Tourism Consumption

 amount paid for the acquisition of consumption -

goods and services, as well as valuables, for .
own use or to give away, for and during tourism
trips .

* ltincludes expenditure by visitors themselves as
well as expenses that are paid for or reimbursed
by others (see IRTS 2008, para.4.2)

The first three TSA tables use the concept of .
tourism expenditure

beyond of tourism expenditure
amount paid which corresponds to monetary
transactions (the focus of tourism expenditure)
also includes services associated with

i.  vacation accommodation on own

account
ii. tourism social transfers in kind
iii. other imputed consumption

The concept of tourism consumption will be
used in the TSA in tables 4 and 6

will be the basis for the compilation of Tourism
Direct Gross Value Added (TDGVA) and Tourism
Direct Gross Domestic Product (TDGDP)
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STRUCTURE OF TSA

Table 1
Inbound Tourism
Expenditure

Table 4

Consumption

Table 2

Domestic Tourism

Expenditure

Internal Tourism

Table 3
Outbound Tourism
Expenditure
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Table 5
Production
Account

Table 6
Supply & demand

a5 Atm pngu e e saancongn sk s eress
Tabie H

Table 7
Employment

Table 1-4 covers the
demand aspect
(inbound, domestic,
outbound, and internal
tourism)

Table 5 covers the
supply aspect
(production account)

Table 6 is considered
the “core” table
reconciling supply and
demand.
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WHAT IS TABLE 4, 5 & 6?

TABLE 4

* |nternal tourism consumption =
Inbound tourism expenditure from table 1
+ Domestic tourism expenditure from table 2
+ Other components of tourism consumption

 Other components constitute three broad categories:

i. Services associated with vacation accommodation on own account;

ii. Tourism social transfers in kind;

iii. Other imputed consumption (TSA: RMF 2008- para 2.26)
a. Imputed value of barter transactions
b. Value of FISIM included in any interest paid by visitors on tourism expenditure
c. The cost for producers on employees business trip that do not involve

monetary disbursement
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WHAT IS TABLE 4, 5 & 6? Con't...

TABLE 5

« Presents the production accounts of tourism industries and other
Industries in the economy of reference — supply side

 Measures the contribution of tourism industry to the economy
« It conforms formally to the format established in the SNA

«  Output is broken down by product

« Intermediate consumption (also called intermediate inputs)

« The difference between these two values is called Gross Value
Added (GVA)
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WHAT IS TABLE 4, 5 & 6? Con't... o

TABLE 6

Domestic supply and Internal tourism consumption by product

 Linked to the estimation of tourism ratios. Tourism ratios indicate
the extent to which an industry or product is dependent upon

the demand of tourists, and can be defined in industry or product
terms

« Atourism product ratio represents the proportion of supply of that
product which is purchased by visitors

« Tourism ratios are conceptually important as they enable
policymakers to see which industries are most affected by
changes in tourists’ consumption
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TABLE 4

FH B @statsMalaysia | @MyCensus2020

FRAMEWORK OF TSA TABLE (TSA: RMF 2008)

Table 4
Internal tourism consumption by products

1.1.202

Products

Internal tourism expenditure

components of
Internal tourism Internal tourism

consumption (*%*)

4.1) =(1.3) + (2.9) 4.3)=(4.1) + 4.2)

A. Consumption products (¥)

A.1. Tourism characteristic products

1. Accommodation services for visitors

l.a. Accommodation services for visitors otherthan 1.b

1.b. Accommodation services associated with all types of
vacation home ownership

Food- and beverage-serving services

Railway passenger transport services

Road passenger transport services

Water passenger transport services

Air passenger transport services

Transport equipment rental services

Travel agencies and other reservation services

Cultural services

(=HI-d Rl B e B B

—_

Sports and recreational services

—_
—_

Country-specific tourism characteristic goods

12.  Country-specific tourism characteristic services

A.2. Other consumption products (a)

B.1. Valuables

Total

(*) Thevalue of A. Consumption products is net of the gross service charges paid to travel agendies, tour operators and other reservation services.

(**) Components should be separately identified, if possible (see para. 4.41).

(a) Ifrelevant and feasible, countries should separately identify both components (“tourism connected products” and “non-tourism related consumption products”). In both cases, goods and services should be

separately identified, if possible (see para. 4.15).
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FRAMEWORK OF TSA TABLE (TSA: RMF 2008)

2000

+ YOUROATAIS OUR FUTURE +

1.1.202

TABLE 5

Tourism Industries

1 la 1b 2 3 4 5 6 1 8 9 10 1 12
Accommodation
. . Travel .
Accommodation services Food and . ) . Retail trade of
. i . ) Railway  Road Water Air  Transport agenciesand Sports and " Country-
Accommodation  servicesfor  associated with  beverage . . country-specific e
.. » . . passenger passenger passenger passenger equipment  other | recreational . specific tourism
forvisitors  visitorsexceptin  all types of serving . industry tourism ) .
. . transport transport transport transport  rental  reservation industry " industries
1b vacationhome industry . characteristic goods
. industry
ownership
r r r r r r r r r r r r
(5.2) (5.13) (5.1b) (5.2) (5.3) (5.4) (5.5) (5.6) (5.7) (5.8) (5.9) (5.10) (5.11) (5.12)

Output of
Other domestic

Industries  producers (at

basic prices)

(5.15) =(5.13) +

(5.4 (5.14)

Consumption products (*)
Al Tourism characteristic products
1. Accommodation senvices for visitors
1.a. Accommodation services for visitors other than 1.b

1.b. Accommodation services associated with all types of vacation home ownership

2. Food- and beverage-sening senices

3. Railway passenger transport services

4. Road passenger transport senices

5. Water passenger transport senices

6. Air passenger transport services

7. Transport equipment rental services

8. Travel agencies and other reservation services

9. Cultural senices

10. Sports and recreational senices

11. Country-specific tourism characteristic goods

12. Country-specific tourism characteristic senvices
A2 Other consumption products (a)
Non-consumption products

B.1. Valuables

B.2. Other non-consumption products (**) (b)

1. Total output (at basic prices)

II. Total intermediate consumption (at purchasers price) ©

(I-11). Total gross value added (at basic prices)

Compensation of employees

Other taxes less subsidies on production

Gross mixed income

Gross operating surplus

ﬂ u E @StatsMalaysia | @MyCensus2020
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%%  FRAMEWORK OF TSA TABLE (TSA: RMF 2008) 1%

TABLE 6

Consumption products (*)
A1 Tourism characteristic products

1. Accommodation senvices for visitors
1.a. Accommodation services for visitors other than 1.b
1h. Accommodation senvices associated with all types of vacation home ownership

2. Food- and beverage-serving senices

3. Railway passenger ransport senices

4.Road passenger ransport senices

5. Water passenger transport senices

6. Air passenger ransport senices

7. Transport equipment rental senices

8. Travel agencies and other resenvation senices

9. Cultural senices

> > 3> > 3> > > > > >< > ><
> > 3> > 3> > > > > > > ><

10. Sports and recreational senices

11. Country-specific tourism characteristic goods X X X X X X
12. Country-specific tourism characteristic senices
A2 Other consumption products (@) X X
Non-consumption products X X
B.1. Valuables X X X X X X
B.2. Other non-consumption products (**) (b) X X

I, Total output (at basic prices)

11 Total intermediate consumption (at purchasers price) ©
(I-11). Total gross value added (at basic prices)
Compensation of employees

Other taxes less subsidies on production

Gross mixed income

(Gross operating surplus
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MAIN AGGREGATES
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Relationship between the different economic aggregates that characterize the magnitude of
tourism from the point of view of supply (TSA: RMF 2008- page 47)

Gross value . . Tourism
Tourism direct :
added of direct gross
i gross value i
tourism added domestic
industries (TDGVA) product
(GVATI) (TDGDP)
Gross value added (at basic prices)
generated by the supply to visitors by the
tourism industries Yes Yes Yes
Gross value added (at basic prices)
generated by the supply to non-visitors by
the tourism industries Yes No No
Gross value added (at basic prices)
generated by the supply to visitors by
other industries No Yes Yes
Gross value added (at basic prices)
generated by the supply to non-visitors by
other industries No No No
Net taxes on products and imports
included in the value of internal tourism
consumption (at purchasers’ prices) No No Yes

11.2
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MAIN AGGREGATES OF TABLES & 6
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Table 5

Gross Value Added of value Addec Table 5
Tourism Industries (TDGVA)
(GVATI) Part of GVA generated by

Total GVATI of all establishments tourism industries and
belonging to tourism industries, other industries of the
regardless of whether all their output economy that directly serve
is provided to visitors and the degree visitors in response to

of specialization of their production TSA Ag g reg ates internal tourism
process. (Tab I a 5 & 6) | consumption.

Table 5

Table 6

Tourism Direct
Gross Domestic
Product
(TDGDP)

(1) Supply of tourism
products

(2) Internal tourism

e Inbound tourism
\o Domestic tourism

Sum of the part of GVA generated by all
industries in response to internal tourism
Tourism consumption plus the amount of net taxes on

ratio products and imports included within the value
of this expenditure.

Table 6
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<22 MAIN INGREDIENTS

Classifications 1. Supply & Use Table
v Detailed industry code (ISIC)

v Detailed product code (CPC)

2. Gross Domestic product

v Detailed industry code (ISIC)
~_GDP ‘ 3. Departing Visitor Survey (DVS)

v' Collaboration between Tourism
Malaysia & Immigration
Department

4. Domestic Tourism Survey (DTS)

v Survey conducted by Department
of Statistics Malaysia

5. Classifications

Table 4,5
and 6
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MAIN INGREDIENTS 3oma

Classifications

“Without data
you re just
another person
GDP : SHan
with an opinion.

DVS & / ' W. Edwards Deming,
DTS . \ % Data Scientist

<

i

Table 4,
5and 6

I —=—=————————————————mmmmmmmmmmmmm_—,
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* Supply & Use Table
v Detailed industry code (ISIC)
v Detailed product code (CPC)

supply of goods and services by

domestic production imports

use of goods and services for

intermediate

, final use
consumption

SUT Framework

Total Supply

MAIN INGREDIENTS: SUPPLY USE TABLE

Total Use

OUTPUT BY !

INDUSTRY

+ M + AND

P

TAXES

SUBS

Product Breakdown

T&T margins

Taxes on products

Subs. on products

Total Output

su
=pp
LY

Total Supply

INTERMEDIATE

CONSUMPTION BY + CONSUMP +

INDUSTRY

FINAL

TION ENT

Product Breakdown

Inventories
Valuables

Total Intermediate
Consumption

Compensation of
Employees

Gross operating
surplus

Taxes on production

less subsidies on
production

Total Output ‘
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MAIN INGREDIENTS: GDP

* Gross Domestic Product (GDP)
v’ Detailed industry code (ISIC)

Department of Statistics
M AL AY 5 | A

* Production approach:
v' Output
s Goods & services (G&S) produced by establishment

v" Intermediate Consumption
% Goods & services (G&S) consumed as inputs by a process System of

of production, excluding fixed assets whose consumption National

is recorded as consumption of fixed capital (CFC) Accounts

v" Value Added
s Gross value of outputs minus the value of G&S
(intermediate consumption) used to produce the output

* Reference System of National Account (SNA)
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MAIN INGREDIENTS: CLASSIFICATIONS

* Classification of tourism products and activities

Tourism-related Products

Tourism Activities

1. Accommodation services for visitors 1. Accommodation for visitors

2. Food and beverage serving services 2. Food and beverage serving activities

3. Railway passenger transport services 3. Railway passenger transport

4. Road passenger transport services 4. Road passenger transport

5. Water passenger transport services 5. Water passenger transport

6. Air passenger transport services 6. Air passenger transport

7. Transport equipment rental services 7. Transport equipment rental

8. Travel agencies and other reservation 8.  Travel agencies and other reservation
services services activities

9. Cultural services 9. Cultural activities

10. Sports and recreational services

10. Sports and recreational activities

11. Country-specific tourism characteristic
goods

11. Retail trade of country-specific tourism
characteristic goods

12. Country-specific tourism characteristic

12.  Other country-specific tourism characteristic

Product Classification

A. Consumption products
Al. Tourism-related products:
e tourism characteristic products
(Internationally comparable)
e Country-specific tourism products
A2. Other consumption products
e Tourism connected products
B. Non-consumption product

Activities Classification

services activities
Source : IRTS 2008 Tourism characteristic activities:
are the activities that typically
produce tourism characteristic
products.
GG @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 19



MAIN INGREDIENTS: CLASSIFICATIONS

Relationship between tourism industries, other industries and products

Characteristic products(CHP)

Department of Statistics
M AL AY 5 | A

CHP1 X X X X ICHP1
CHP2 X X X X ZCHP2
CHPn X X X X ZCHPn
Connected products (Cp)
Cpl X? X? X? X? 2Cpl
Cp2 X? X? X? X? 2Cp2
Cpn X? X? X? X? 3Cpn
Other products (Op)
Opl X? X? X? X? s0pl
Op2 X? X? X? X? 20p2
Opn XXX e e e e X z0pn
ol (1 ol (2 ol Zrows =
Total output of the industries zo1(1) Ao, 201 (p) Zcolumns

Notes:

XXX indicates that the value in the cell is the most important of the column (the principal output of the industry).
X indicates that a value is possible in the cell.

X? indicates that any of these cells can be the most important of the column (the principal output of the industry).

Source : IRTS 2008

Tourism industries might
produce a mix of different
tourism characteristic
products

consequently, the output
of tourism industries might
not consist exclusively of
tourism characteristic
products, and the output of
other non-tourism indus-
tries may include some
tourism characteristic
products
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MAIN INGREDIENTS: CLASSIFICATIONS

Relationship between tourism industries, other industries and products

Characteristic products(CHP)
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CHP1 X X X X ICHP1
CHP2 X X X X ZCHP2
CHPn X X X X ZCHPn
Connected products (Cp)
Cpl X? X? X? X? 2Cpl
Cp2 X? X? X? X? 2Cp2
Cpn X? X? X? X? 3Cpn
Other products (Op)
Opl X? X? X? X? s0pl
Op2 X? X? X? X? 20p2
Opn XXX e e e e X z0pn
ol (1 ol (2 ol Zrows =
Total output of the industries zo1(1) Ao, 201 (p) Zcolumns

Notes:

XXX indicates that the value in the cell is the most important of the column (the principal output of the industry).
X indicates that a value is possible in the cell.

X? indicates that any of these cells can be the most important of the column (the principal output of the industry).

Source : IRTS 2008

Tourism industries might
produce a mix of different
tourism characteristic
products

consequently, the output
of tourism industries might
not consist exclusively of
tourism characteristic
products, and the output of
other non-tourism indus-
tries may include some
tourism characteristic
products
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RE-ARRANGE SUPPLY TABLE
BASED ON TOURISM CODE
CLASSIFICATION

ANALYSIS & FINDINGS

1

IDENTIFY INCORPORATE
TOURISM THE DATA INTO PRESENT DATA IN TABLE
CLASSIFICATIONS FRAMEWORK

(GDP, INBOUND, DOMESTIC ETC)
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RE-ARRANGE SUPPLY TABLE BASED ON TOURISM CODE
CLASSIFICATION

Industries Total Supply
Industry 1|Industry 2 Industry n Total
Products i e e i Supply
Products A
Products B * Re-arrange output product data from balanced
supply tables to focus on tourism products and
Products n activities.
Total Supply n
\
e After re-arrange, make sure value n should be the
same.
Industries Total Supply
Tourism Other
. . Total
Industries Industries
Products (1) (2) (1) +(2) =(3)
Tourism Products Al A2 A
Other Products Bl B2
Total Supply C D (n ‘

FH B @statsMalaysia | @MyCensus2020
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(GDP, INBOUND, DOMESTIC ETC)

DEVELOPMENT FRAMEWORK

INCORPORATE THE DATA INTO FRAMEWORK

. The GVATI equals the total value

FH B @statsMalaysia | @MyCensus2020

Industries Total Supply
Tourism Other Industries Total

Products (1) (2) (1) +(2) =(3)
Tourism Products Al A2 A
Other Products Bl B2 B
Total Supply C D n

Total Supply
[IE A Touris-m Other Industries Total
Industries

BERE (1) (2) (1) +(2) =(3)
Tourism Products Al A2 A
Other Products Bl B2 B
Total Supply (Output) of Products C D n
Total intermediate consumption E F
Total Gross value added (C—E=GVATI )
Compensation of Employees
Other taxes less subsidies on production
Gross mixed income
Gross operating surplus
10 Ratio Ratio_1

added of the tourism industries
regardless of their products
consumed by the tourists or not.

f", www.dosm.gov.my I www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED
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DEVELOPMENT FRAMEWORK 112020

INCORPORATE THE DATA INTO FRAMEWORK
(GDP, INBOUND, DOMESTIC ETC)

Calculating Tourism Ratio

| :
Total Supply Total Demand E - E
Industries UEE Other Industries Total International | Domestic | | 1|5 o E
Industries Demand Demand E !
1
o ducts @ @ (0 +(2)= @) RN ERNCTORON
Tourism Products Al A2 A Qy Q;Q G ! (G/A)=H |
Other Products B1 B2 B E E
Total Supply (Output) of Products C D n ! '
Total intermediate consumption E F E E
Total Gross value added c-e=gvAT|I | | 1 | Emmsm—s-—------- !
Compensation of Employees
Other taxes less subsidies on production
Gross mixed income
Gross operating surplus
10 Ratio Ratio_1

Inbound data
Domestic data
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5Y  DEVELOPMENT FRAMEWORK it

ANALYSIS & FINDINGS

Calculating Tourism Direct Gross Domestic Product (TDGDP)

Total Supply
Industries Touns.m Other Industries Total
Industries
i (1 e (1)+(2)= () __Total Demand Tourism
roducts International | Domestic .

Tourism Products Al A2 A Demand Demand Total Product Ratio
Other Products B1 B2 B (4) + (5)
Total Supply (Output) of Products (o D n (4) (5) - (6) (6)/(3) = (7)
Total intermediate consumption E F
Total Gross value added C-E=GVATI Gl G2 - G (G/H)=)
Compensation of Employees
Other taxes less subsidies on production
Gross mixed income
Gross operating surplus
10 Ratio Ratio_1

Industries Total Tourism Supply

Tourism . / TDGVA

Products Industries Other Industries otal
Tourism Products === =7777"7~
Other Products ' L
Total Tourism Supply (Output) of Products ' G « TDG DP

Less Tourism Intermediate of Products | Ratio_1*G=l /
Total Direct Tourism Gross Value Added (TDGVA), (G-1) —
Import duties | J
Total Direct Tourism Domestic Gross Product 1 /
1 (G-1) +) —

(TDGDP) 1
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Jadual 5 . Akaun pengeluaran industri pelancongan pada harga semasa

Table Production accounts of touriarn industy at current prices
Industri
. neus 2015 2016 2017 20180 2019
Inadustty
RM Juta
R M ian
Perkhidmatan penginapan 188100 2128580 220484 246533 26E755
Accommodation series
Perkhi: penyedi dan mi 263557 293300 33,1549 37,8461 43,3472
Jadual 5 . Akaun pengeluaran industri pelancongan pada hargasemasa Faod and beveraye serving servies
Table = Production accounts of tourism industly at curent prices Per 7391 1 78145 53591 a8115 23984
Passenger transport senvices
Industri
2015 2016 2017 2018 20190
Indlusiry Perkhi agensi peng embaraan dan p ypahan lain 28978 31396 34530 38157 422441
RM Juta Travelagencies and other reservation services
R Milan
Perkhidmatan penginapan 195100 21580 220484 248533 265755 Perkhidmatan kehudayaal?,s.lkan qan rekreasi 59870 94402 9,595.3 10,5031 11,3715
AccOmInodation senkes Cutiral spowts and recreationaf sewvices
Perkhidmatan penyediaan makanan dan minuman 26,3557 28,3800 331549 378461 433472 Jualan runcit bahan api kenderaan 34706 34905 39854 44673 47116
Faod and heverage serving sewices Retail sale of autom tire fug
i 73314 78345 83521 38115 93984
Passenger tansport servies Perdagangan runcit 747928 825704 925473 1025238 1108528
agensi aan dan lain 28978 31396 34530 38187 42241 Retalitrads
Fravelagencies and sther resensation senvices Perkhidimatan khusus bercirikan pelancongan negara 225930 24,5450 26,0454 27,7724 29,5917
Perkhidmatan kebudayaan, sukan dan rekreasi 59370 94402 9,895.3 105031 11,3715 Country-speckic s i characteriste senikes
Cutural sports and recreational services
; " Jumlah H Ditamnbah Ka=ar Industri Pelancongan
Jualan runcit bahan api kenderaan 31706 34905 3985.4 44679 47115
Retail sale of automotice fnel Total Gross Valle Added of Tourism Industries 165,938.0 181,669.1 200,681.9 220,939 Sl
Perdagangan run cit 747928 825704 928473 1 1025239 | 1108828
Retaiftras
negara 22,5930 245450 26,0454 277724 29,5917

Country-specfic taurism characteristec semices Ditambah Ka=ar Pelancongan Langsung 74,923.3 §2,055.5 94,550.7 101,976.3

Toutis Diect Gross Valle Added

Jumiah Nilai Ditamb ah Kasar Industri Pelancongan
Total Gross Vaive Added af Tourism industries

1659360 191,669.1 | 2006619 | 2203939 | 240,202.7 :
: Keluaran Dalam Hegeri K asar Pelancongan Langsung 74,956.9 §2,093.4 87,8951 94,590.8 102,016.3
1

T D G VA Tourism Diect Gross Damestlc Product !
Nilai Ditambah Kasar Pelancongan Langsung 749233 82,0555 87,8510 945507 | 1019763 Keluaran Dalam Hegeri K asar 11769412 | 1,249697.7 | 1,372,3100  1,447,451.0 | 1,510,693.0
Fourism Divect Grass Vale Added Gross Domestic Product
Keluaran Dalam Negeri K asar Pelancongan Langsung 749569 82,0934 87,895.1 945908 | 102,0163
Tourism Divect Grass Domestic Froduct Perubahan peratusan tahunan (%)
Keluaran Dalam Negeri K asar 14769412 12498977 1,372,300 1,447,510 | 1,510,693.0 Annualpercentage change (%)
Gross Domestic Praduct Hilai Ditarmbah Kasar Pelancongan Langsung . 9.5 10.5 9.8 9.0

Perubahan peratusan tahunan (%) Touristn Direct Gross Vale Added

Annuaf percentage change (%)
Hilai Ditambah Kasar Pelancongan Langsung 35 105 LE] an
Tourism Diect Grass Vale Added

Keluaran Dalam Hegeri K asar Pelancongan Langsung . a.5 71 76 78
Tourisw Diect Gross Domestic Product

Keluaran Dalam Hegeri K asar Pelancongan Langsung . 9.5 71 76 7.9 Keluaran Dalam Hegeri K asar . 6.2 9.8 5.5 4.4
Tourism Diect Gross Domestic Procuct Gross Domestic Product

Keluaran Dalam Hegeri K asar N 6.2 9.8 55 4.4

Gross Domestic Product Peratus sumbangan (%)

Fercentage share
Peratiss sumbangan (%) & %)

FPercentage share (%) Hilai Ditambah Kasar Pelancongan kepada KDHK 141 145 14.6 15.2 158

Hilai Ditambah Kasar Pelancongan kepada KDHK 141 145 146 15.2 15.8 Gross Valie Added of Tosrism [ndustries to GOP
Gross Valve Added of Taurism Indusiries to GO

S Hilai Ditambah Kasar Pelancongan Langsung kepada 6.5 6.7 6.5 B.6 7.0
Nilai Ditambah Kasar Pelancongan L angsung kepada 65 BT 65 E6 70 T
keseluruhan Hilai Ditambah Kasar keseluruhan Hilai Ditambah Ka sar
Tourisi Okect Gross Valie Added to overa ] Gross Value Added Tourism Direct Gross Value ddded to overall Gross Valve Added
KONK Pelancongan Langsung kepada K DNK 64 56 64 85 68 KDHK Pelancongan Langsung kepada KDHK 6.4 6.5 6.4 8.5 6.6

Towrism Diect Grass Damestic to GOP . .
Tourisi Direct Gross Domestl to GDP
Sumber: abatsn Paranguasn W
Srres © Deparentar Sa tstcs

sumpser: Jabakin Peranghaan Maiay iz
SOURES | DEfRF IERT Y 5B I5ICS, My
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Total supply and tourism consumpt.'on by tyrpe of products

Produk

Perkhidmatan penginapan
Accammadation senies

Perkhi peny
Food and beverage seriing Senices

dan

Perkhi
Passenger transpant senies

Perkhi agensi
Travelagencies and other veservation sewvives

Perkhidmatan kebudayaan, sukan dan rekrea si
Cutural sports and recreational services

Jualan runcit bahan api kenderaan
Relali safe of antomatice fuel

Perdagangan runcit

Retaiitrade

Perkhidmatan khusus be:
Country-speciic touris m character istic senices

Jurniah penawaran mengikut produk

Perkhidmatan penginapan
Accammadation senies

Perkhi
Food and beverage sewing sewvives

dan

Per
Passenger transport Senvies

lain

kan p elancongan negara

Per agen: aan dan
Travelagencies and omer resevation sewvikes

Perkhidmatan kebudayaan, sukan dan rekrea si

Cutural spovts apd vecreational senwices

Jualan nuncit bahan api kenderaan
Relaii safe of antomatics fuel

Barang khusus bercirikan p elancongan negara

Country-spec i touris m characteristic s goods

Perkhidmatan khusus bercirikan pelancongan negara

Cauntry-specFic Lonris m character Ste senices
Jurniah penggunaan mengilast produk

Tutai cansumption by praducts

Perkhidmatan penginapan
Accommaodation senvices

Perkhi peny dan
Foad and beverage serving senvices

Perkhi
Passenger transport SeNGes

aan dan

lain

Treve.l’eg RS end omer reservation sewvives

Perkhidmatan kebudayaan, sukan dan rekreasi

Cutural sports and recreational senvices

Jualan nuncit bahan api kend eraan
Relali safe of antomatics fuel

Perdagangan runcit

Perkhidmatan khusus be

Kadar pelancongan mengikut produk
Tourisim ratie By prodocts
SUmber: Janatan PerEngHaEn Maiyia

Lembaga Penggalakan Felancongsn Mala; il

Sources © Deperrertor 5 ISHGs, MnaysE
Iyl Tourisnr Pronrofn Bowrd (Toursit W)

kan p elancongan negara

2015

25,793 5

63,807 .1

33,2869

6,379.7

19,9828

36,759.0

106,875 9

42,099 2

335,087.2

23,789.7

19,4240

17,9225

52196

31691

12,126 8

47,0196

6,507 2

135,176.7

0922

0304

0538

0318

0159

0.330

0.440

0155

0.403

t jenis produk

2016 2017 2018°
RM Juta / R0 Miliion
28,663.3 30,806.8 ,600.3
70,692.4 79,928.0 87,1716
35,264.2 37,4603 38,613.6
6,840.2 6,561.4 6,881.2
21,080.7 21,886.0 23,2239
40,2036 41,300.3 44,232.9
118,858.8 133,617.0 | 147,237.1
45,592.1 48,625.2 51,782.4
367,215.3 400,484.9  430,743.0
RM Juta / R0 Miliion

26,740.8 28,198.3 29,505.5
20,914.5 22,898.4 24,570.2
19,344.3 20,065.5 20,9654
586777 5,501.0 5,270.5
3,479.5 3,789.9 3,756.5
12,597.0 13,2018 14,325.9
52,2077 58,290.9 64,1315
6,865.9 7,449.0 7,898.1
148,117.4 = 159,392.9 170,423.8

Kadar pelancongan i Towrism ratio

0933 0915
0296 0286
0548 05356
0859 0s02
0165 0173
0313 0320
0.440 0438
DRE] 0153
0.403 0.398

0934

0282

0545

07EE

0162

0324

0438

0153

0.396

20197

32,5911

96,1716

40310.7

69437

2514538

47 6023

1591733

55229.5

453, 471.6

30,453.0

26,5578

224069

55502

42217

159656

65,7658

78108

182,032.9

-
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Tourism Ratio

Jadual Jumlah dan
Tabils 6

Produk

Perkhidmatan penginapan
Accommodation services

Perkhidmatan penyediaan makanan dan minuman
Foad and beverags seming services

khidmatan penganglartan penumpang
Passenger transpart senices

i agensi
Traveiagencics and other reseration semices

Perkhidmatan kebudayaan, sukan dan rekrea si
Cubtiral sparts and recteatinnal semices

Jualan runcit bahan api kenderaan
Retall saks of automati/e el

Perdagangan runcit
Retailtrade

Perkhidmatan khusus bercirikan pelancongan negara
Cauntry-speCRE touris m CAIFRCErISHE Sorvices

Jumiah penawaran mengikut produk

Periidmatan penginapan
Accommodation services

Perkhidmatan penyediaan makanan dan minuman
Food and beverage senving services

Perkhidmatan pengangkartan penumpang
Passenger hanspart sevvizes

i agensi
Thavelagensies and ather resenvation semies

Perkhidmatan kebudayaan, sukan dan rekreasi
Cultwal sports and recregiions! semices

Jualan runcit bahan api kenderaan
Retall sake of automatise fuel

Barang khusus bercirikan pelancongan negara
Country~speck'c toarisin charecteristis goods

Perkhidmatan khusus bercirikan pelancongan negara
Caunty-spERE tourisin CAITICEEr ISt Services

Jumiah penggunaan mengikaut produk
Total consumptizn by pro ducts

Perkhidmatan penginapan
Accoinmadation services

Perkhidmatan penyediaan makanan dan minuman
Foad and beverays seming services

Perkhidmatan pengangkutan penumpang
Passenger transport sevices

i agensi
Travetagencs and othe! reseaton senvies

Perkhidmatan kebudayaan, sukan dan rekreasi
Cubtral sports and recreational services

Jualan runcit bahan api kenderaan
Retail saks of autormative fvel

Perdagangan runcit

Perkhidmatan khusus bercirikan pelancongan negara

Hadar pelancongan mengikut produk
Tourism ratio by products

Sumbar: b st Pirsngian ol
Lembaga Funggaiskan Planaongan als; sl
St | Depeent ol St By
Wyt T B S (Tt RY)

2015

25755
63,907 1
32889

53797
19,9828
36,7580

106,57 9

42,0092

335,087.2

737897
134240
17,9225

52196

31891
121266
47096

,507.2

135,178.7

0922
0304
0538
0818
0159
0330
0440

01ss

mengikut jenis produk

Total supply and tourism consurmption by type of products

2018 2017

RM Juta j R Million

20180

25,6633 308066 316003
70,6824 798260 | BATIE
35,2842 A0 | IBEIE

66902 6,614 6.681.2
21,0007 218860 . 23,2289
40,2035 #3003 w9229

118,858.8 | 1336170 . 147,237

45,5021

367,215.3

48,825.2

400,484.9

51,7824

430,743.0

RM Juta J R Million

%7408 61963 295055
M35 228964 24502
19,3843 00656 | 20,9864
5.677.7 5.501.0 52705
34795 37899 3,756.5
12,5970 13,2006 14,3259
522977 56,2908 | B413E
6,659 74490 7.698.1

148,174 | 159,3929 | 470,428

Kadar pelancongan f Tourism ratio

0833 05 0834
0296 0286 0282
0548 0536 0543
0859 0802 0786
0185 0473 0482
0313 0320 0324
0440 0436 0436
0151 0453 0453
0.403 0308 0396

20190

328914

96,1715

403107

53437

25,1488

47,6029

159,173.3

852295

63,4716

304530

2BE5TE

224089

58502

42217

15,9655

68,7668

78108

182,032.8

0928
0277
0556
0814
0168
0335
0432

0143

0303
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