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Muslim Travel Market Insights for Governments, Investors &
Industry Players

1. Government Policy Makers

med 2l the optitsm, however, many ountries

have bosn on ‘red Msts; warcing off foraign

10t Wit pardlem i satabod Fastrictions -

170 QraNtTIng t0 VAZKInG PISIPOrs-Ae

-y 3150 darmiad foragn travel. CIC countriss 2
hotspots of £gypt, Turiey, Insonasia, and Mataysia Domestic oursm

2z, 0ntha othar hand, ST s0ms of the azes, Whh governTents
LaLCng DL tsm Campaigns, Wikl stmulus packages hve Paped
e s

Yot wetho turtsm recafpts Adve pLMMBtaY, public 20 private
imrestmant s continumg, 37 therd his 2097 3n LESKIng fn Iy
202

'DRspa Hilons of Gollars 105t 1 LnERIRzed FONGIISS 150 -

2. Investors

STATE OF THE GLOBAL ISLAMIC ECONOMY REPORT 2022

3. Travel / Tourism Industry Players

Muslim-Friendly Travel

\ Represented by $102 billion of spending by 19 billion
2022 5 Muslims in outbound travel (2021 est)

State of the
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nomy Report
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Data Collection DinarStandard

Quantitative Data Gathered & Insights Produced

1. Global Muslim-Friendly Travel Spend Zs

2. Outbound spend by country .

3. Inbound arrivals & inbound/outbound flows

4. |nvestments

The Global Islamic

0IC Halal Economy Products - Trade Map

5. Global Muslim Travel Indicator Economy Travel Indicator

+

MUSLIM-FRIENDLY
TRAVEL

Investments

The travel sector is ripe for investment
opportunities as restrictions ease and the sector
revives.

s 1 Malaysia
$1.2 billion : S
in travel investments 2020/21* UESEUIE
3 Turkey
UAE theme-park operator DXB Entertainment =
was acquired by Meraas for $1.2 billion 4 Bahrain
UK-based HalalBooki ived -series B 1 :
invesirs:entaofass(;:illinogr:ecew apreens 5 Un ]Fe_d Arab Emirates
6 Tunisia
DEALS = -
Top countries with # of related deals in 2020/21 7 Saudi Arabia
8 Kuwait
9 Kazakhstan
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https://icdt-cidc.org/market-info/halal-dashboard/

Data Collection DinarStandard

Quantitative Data Gathered & Insights Produced

Login
2022 OIC HALAL ECONOMY DASHBOARD - Halal Travel & Tourism

Free registration

Muslim Consumer Spend on Muslim Friendly Travel (2021) Muslim Consumer Spend on Muslim Friendly Travel (2026f) OIC Muslim Friendly Travel Investments (2021)
$86 BILLION A~ $211 BILLION A7 $3.40 MILLION
OIC Muslim Friendly Travel Products - Trade Map Trade And Investment Index ~

C Countries

OIC Countries ~| | Region ~
OIC HALAL TRADE AND INVESTMENT INDEX

Select OIC country A

Sub-index ranks

o
-~
-
oo
o

Trade And Investment Indicator Score

Overall Country Rank

@ Investment @ Trade @ Growth Trajectory @ Integrity @ Social Impact

Leading Companies
Imviaetrmant Aativitu - ~r
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https://icdt-cidc.org/market-info/halal-dashboard/

Data Collection

DinarStandard

Quantitative Data Gathered & Insights Produced

Insights Produced

1. Global Muslim-Friendly Travel Spend

2. Outbound spend by country
3. Inbound arrivals & inbound/outbound flows
4. Investments

5. Global Muslim Travel Indicator

DinarStandard Muslim Travel Market Data| 2023

-

Data Sources

UNWTO & World Bank's ICP consumer
data (as baseline reference)

Applying DinarStandard’s proprietary
Muslim market multiplier



Data Collection DinarStandard

Quantitative Data Gathered & Insights Produced

Insights Produced Data Sources

1. Global Muslim-Friendly Travel Spend

2. Outbound spend by country
3. Inbound arrivals & inbound/outbound flows
4. Investments } » Capitallg, Crunchbase, Zephyr, Salaam

Gateway, DinarStandard research
5. Global Muslim Travel Indicator
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Data Collection

Quantitative Data Gathered & Insights Produced

Insights Produced

1. Global Muslim-Friendly Travel Spend

2. Outbound spend by country
3. Inbound arrivals & inbound/outbound flows
4. |Investments

5. Global Muslim Travel Indicator }
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Components

Financial (inbound travel)
Governance (MFT regulation)
Awareness (media & events)

Social (contribution to employment)
Innovation

DinarStandard



Data Collection DinarStandard

Qualitative Data Gathered & Insights Produced

Insights Produced Data Sources

. e Surveys

1. Consumer behavior & preferences . Focus Group Discussions
* In-depth Interviews

DOES IT MATTER IF A DESTINATION
IS MUSLIM-FRIENDLY OR NOT? WHAT
DO YOU LOOK FOR IN A TRAVEL
DESTINATION?

Travel Purpose Trip Planning

== Type of travel », Those surveyed were B4% of those surveyed
influenced in their choice of research whether

Leisure destination for their last trip by: destination will fulfill their
Farmily & friends religious needs using:
Religious 67% Friends & Family
Business 28% Online Review 72% Travel Websites
Education 21% Online Promotion 63% Friends & Family
Medical 18% Social Media 47% Social Media

41% Blogs
22% Travel Agencies

Accommodation

My Views

WHAT DO YOU CONSIDER MUSLIM-

Leisure Activities
FRIENDLY TRAVEL TO BE LIKE?

For leisure travels, type of Those surveyed stayed on their Accommodation last trip
i activities: last trip with/at: was booked through
?a Il [HoraL - ]
V. & 86%  Sight-seeing TR 30%  With Family & Friends 55% Travel Websites
7 71%  Shopping 1 I 23% 4StarHotel 23% Travel Agency .
/ ! 48% Beach/Water m 17%  Less than 4 Star Hotel 15% Hotel Directly
7% Museums 13% 5 Star Hotel Travel Habits My Suggestions
. 40% Theme Parks m" 12%  Rented House Y2190
‘ 35%  Adventure IF YOU WERE TO TRAVEL FOR A 'WHAT SUGGESTIONS DO YOU HAVE FOR
VACATION NOW, WHERE WOULD YOU THE TRAVEL INDUSTRY, ESPECIALLY
AS RELATED TO THE NEEDS OF GEN Z/

MILLENNIAL MUSLIM TRAVELERS?

Post Trip

With respect to the destination venues

95% sald they yrodd accommodation of their religious needs:; At the same time,

recommend their last 39% respondents

;‘“&“:":m"’ to 80% satisfied w/ food services outlets said that religious

iends and Family. 79%  satisfied w/ shopping venues needs were being ik te Lrky Ourk i

78%  satisfied with cultural venues “totally neglected by S polied r evcnch
76% satisfied with airports and hotels tourism products and

72% satisfied with entertainment venues services providers.”

been learning Turkish

Mohammed|
t of content on soci UAE. GenZ
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Data Collection DinarStandard

Challenges & Needs

1. Muslim inbound travel data
2. Muslim traveler spend

3. Consumer behavior: MFT OIC-wide survey of industry &
consumers
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GROWTH STRATEGY RESEARCH & ADVISORY

For more information, please contact: We look forward to hearing from you.

Reem El| Shafaki

Partner USA _
Strategy Insights Inc,
E-mail: reem.elshafaki@dinarstandard.com 80 Broad Street, bth Floor

New York City, NY, USA

UAE

Strategy Insights Inc.,

DAFZA, 8WB, Office 225, PO Box 54914,
Dubai, UAE
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