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+50 data sets
+138 Destinations
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GMTI Performance Matrix (GPM) - 2023
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Local Communities can have their Interconnectedness as a key value,
wellbeing supported by prioritizing spending encourages travelers to appreciate the

in local businesses and community causes, relationships between creation. This induces the
which contributes to their broader social and respect and appreciation of the natural world at
economic development. the destinations visited.

Compassion towards Animals with a basis
in the faith traditions and values of kindness and
mercy, ensures their welfare, which contributes to
overall environmental sustainability.

Fair Trade and Ethical Consumption
can be practiced by supporting businesses that
engage in ethical practices, such as fair wages
and humane werking conditions.

Socio-Cultural

Public Interest emphasizes the importance Education and Awareness will foster

of preserving cultural heritage, and respecting a deeper understanding of faith traditions,
local customs, traditions, and values. This values and principles related to responsible
fosters positive interactions with local tourism, empowering Muslim travelers to make
communities, and promotes the conservation informed choices and adopt practices that

of heritage for future generations. consider the wellbeing of the community.



Data & Insights Publishing Plan

GMTI
A quarterly update of data &
3 additional insights
reports on Muslim | Qe =000 0 || (potential launch Q4 2023)

travel, lifestyle,
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Muslim Traveler Intent
Tracker (MTIT)

A live tracker
(potential launch 1H 2024)




Crescentrating Reports

Global Muslim Travel Index (GMTI)
GMTI 2023
GMTI 2022
GMTI 2021
GMT1 2019
GMTI 2018

Consumers » GMTI 2017
* Muslim Gen Z Travel report 2023 * GMTI 2016
. en In Travel 2019 * GMTI 2015 » Travel Readines

= Halal Trave! Frontier 2020
« Halal Travel Fr

Muslim Travel 2018

= Muslim Millennial Travel 2017
= Halal Trave! Frontie
= Ramadan Travel

= Muslim Business Traveler 2016

Countries
* Indonesia Muslim Travel index 2019 = Halal Food Lifestyle
« Indonesia Muslim Travel Index 2018 = Halal Food Lifes
« Japan Muslim Travel Index 2017 = Muslim Travel Shopping index 2015

Industries
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Download
the report

https://www.crescentrating.com/halal-
muslim-travel-market-reports.html

Contact:
info@crescentrating.com
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