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INTRODUCTION

If you can measure it, you can manage and improve it!

“Statistics permeate modern life.

They are the basis for many governmental, business and community decisions”
Ban Ki-Moon, UN Secretary-General, on World Statistics Day (2010)

E Policy/Strategy Formulation
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@ What is Satellite Accounts ?
— Recommended in the System of National Accounts (SNA)

by United Nations

System of /

National

Accounts Allows for an expansion of the national accounts for
selected areas of interest
/

Maintains links to the basic concepts and structures of the
core national accounts

Satellite account or systems generally stress the need to expand the analytical i
capacity of national accounting for selected areas of social concern in a

flexible manner, without over burdening or disrupting the central system...
Source: SNA 1993; Chapter 21; pg 608

) v 9

System of National
Accounts (SNA)
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TYPES OF SATELLITE ACCOUNTS

1Is* TYPE 2" TYPE
Rearrangement and Activity beyond the production or
reclassification of the information asset boundary
that already exist in the SNA ) Environment
1) Tourism 1) Household
i) Health iii) Human Resources /
111) Education IV) Research and Development

IvV) Agriculture
v) Non-Profit Institutions (NPIs) |
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EXPERIENCE OF OTHER COUNTRIES

Based on SNA 2008, more than 70 countries has developed Satellite Account

Australia New Zealand Canada Norway Philippines
e Tourism e Tourism e Tourism e Tourism e Tourism
e NPIs e NPIs and e Non-profit e Health
e Information and Volunteering Institutions e Environment /

Communication
Technology




Comparable measures between countries, over time, and to other
economic sectors
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Economic
Measurement and

Policy Formulation
and Planning

Marketing and
Promotion

Resource Allocation

Sustainability and
Environmental

Performance

Monitoring

Analysis

Management

* TSA helps in ® Policymakers can use e Tourism businesses e Governments and ® TSA can shed light * TSA allows tourism
accurately TSA data to make can use TSA data to private entities can on the players to monitor
measuring the direct informed decisions conduct market allocate resources environmental trends in visitor
and indirect about tourism- research and identify more effectively by impact of tourism numbers, spending
contributions of related policies, potential markets for understanding the activities, allowing patterns, and other
tourism to a investments, and their products or specific needs and for the development key indicators. This
country's GDP. infrastructure services. demands of the of sustainable helps in adapting

e TSA provides development. * TSA provides tourism sector. This practices and strategies to

information on the
number of jobs;
offering insights into
its role in
employment
generation.

e This includes
identifying target
markets,
understanding
visitor spending
patterns, and
forecasting future
trends.

detailed information
on visitor
expenditure
patterns, helping
businesses tailor
their offerings to
meet the
preferences of
different tourist
segments.

includes investments
in transportation,
accommodation,
and other tourism-
related
infrastructure.

policies to minimize
negative effects.

changing market
conditions.
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O Recent years more workshops on TSA

International workshops to e
eing conducted.

coach the TSA compilers O Since 2017, Malaysia actively
participating in all tourism related /
® @ g QO The compilation of TSA meetings & workshops.

was done internally
through group studies
and frequent discussions
with GDP compilers.

O Frequent communication
with UNWTO consultants.
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TOURISM SATELLITE ACCOUNT

2003-2004

e |APG Tourism
meeting

e Establish TWG

e Create TSA unitin

DOSM

CHRONOLOGY OF TSA IN MALAYSIA %@@ﬁ StatsMalaysia '-'.

Tourism Satellite
Account (TSA)

6 years

2007-2008

e Published DTS
2005-2006 Z(L)|07Is;/vi?ch official

.. . tourism domestic
e Participated in the figure for every

Interna'flc.)nal Worksl'!op states (Internal
e Study visit to Australia Circulation)
e TSA compilation initiated

e Pilot Study of Domestic
Tourism Survey (DTS)

9538 1) (o) B9 0 O3 5

2012 Onwards

e Endorsement to release

2009-2010 TSA to the public
e Publications:
¢ Published DTS « TSA 2000-2010
(Public): Reference
year 2009 e TSA 2000-2011

.. . . e TSA 2005-2012
¢ Limited circulation::
e Publication TSA * TSA 2005-2013

2000-2008 e TSA 2010-2014

e Publication TSA * TSA 2010-2015
2000-2009 e TSA 2016

e TSA 2017

e TSA 2018

e TSA 2019

e TSA 2020

e TSA 2021

e TSA 2022

e Moving forward for
TSA 2023

)
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TSA briefing and
MTAC Sarawak visit
to DOSM

TSA Sarawak Meeting )

at the Department
Level

Tourism Satellite
Account Sarawak
Technical Meeting

Briefing on the
Tourism Satellite
Account to Sarawak
Tourism Industry
Players

CHRONOLOGY OF REGIONAL
TSA (RTSA

Steering and
Technical
Committee
Meeting in Sarawak

Sarawak TSA
Technical
Committee
Meeting at the
Department level

Sarawak Tourism
Statistics
Management
Steering Committee

2nd Sarawak
Tourism Statistics
Technical

Discussion between
DOSM Sarawak dan
MTAC

Sarawak Tourism
Statistic Steering
Committee

Official Visit of TSA
Sarawak member
of the Steering and
Technical

Sarawak Tourism
Statistic Steering
Committee
No.2/2018

Discussion session
related to TSA
Sarawak

Technical Meetings
TSA Sarawak No.
1/2019

Compilation
Technical
Discussion RTSA

Presentation of
data and reports to
DOSM
Management

Presentation of
RTSA Sarawak 2018
findings to the
Honorable Minister
of MTAC Sarawak

Launching
ceremony of RTSA
Sarawak report by
the Honorable
Minister of MTAC
Sarawak on 10
December 2019

SARAWAK

- RTSA Sarawak
- RTSA Sabah

RTSA Development
Meeting with
KePKAS and STB
(online)

Discussion on the
Implementation
Status of RTSA
Sabah (online)

RTSA Sabah
Development
Meeting at DOSM
(physically)

Notes: MTAC: Ministry of Tourism Arts & Culture Sarawak

KePKAS: Ministry of Tourism, Culture and Environment Sabah
STB: Sabah Tourism-Board

JIM: Immigration'Department of Malaysia

g
=

Joint Meeting of
KEPKAS, JIM, STB
and DOSM Sabah

Survey operation
briefing to STB and
DOSM Sabah

Implementationof |

pilot test

Presentation of the
results of the pilot
test study to STB

Implementation of
the actual survey

Kick Off Session by
Sabah Tourism
Minister

Meeting Regarding
SDVS/SOS Data &
Operations With
DOSM Sabah

A

Joint Progress
Discussion with
DOSM Sabah

RTSA Sabah
Steering Meeting
No. 1/2022

Meeting Regarding
SDVS/SOS Data &
Operations With
DOSM Sabah

RTSA Sabah
Steering Meeting
No. 1/2022

! )
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Implementation of data
processing and
cleaning and analysis

Compilation of the
RTSA Table (TR 2022)
for Table 1 -7

Presentation of
RTSA Sabah’s
findings to stakeholder

Preparation of RTSA
Sabah Publications

Launching of the RTSA
Sabah 2022 by Ministry
of KePKAS
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TSA STEERING COMMITTEE

MOTAC (Chair)
DOSM (Co-Chair)

2

DOSM

KE

BNM MOF MOTAC TM JIM

AR E R

% % % %
TSA TECHNICAL COMMITTEE

UEENEEEEEEEEEEEENEEEENEEENNE)

DOSM (Chair)

‘IIIIIIIIII@IIIIIIIIII.

KE DOSM | BNM | MOF | MOTAC | ™™ JIM
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1.Department of
Statistics (DOSM)

TSA Compilation
Domestic Tourism

Survey

FUNCTIONS / ROLE OF
OTHER AGENCIES

2.Ministry of
Tourism & Cultural 3.Central Bank of
Malaysia (MOTAC) Malaysia (BNM)

National Planning &
Budget for tourism
sector

|| secondary Data &
relevant financial
indicators

5.Ministry of
Economy (KE)

Preparation of the
development plans,
both the medium and
long-term plans for
the country

4.Immigration
Department of
Malaysia (JIM)

[ | Tourist & Excursionist
Arrival Data

6.Tourism Malaysia
(TM)

Departing Visitors
Survey

StatsMalaysia
A www.DOSM.gov.my

7.Ministry of
Finance (MOF)

| Annual fiscal budget
and issue adequate
regulations for its
execution




Supply Use
Economic Table /

Census/ | Input TOURISM CHARACTERISTICS PRODUCTS
Surveys

Accommodation services
Food and beverage serving services

S / \ P r transport services
¢ Inbound Indicators assenger transport se

« Domestic > Tourism Travsel agencies and other reservation

e Outbound / Characteristic services

EMAND Products Cultural, sports and recreational services

| ® Country-specific tourism characteristic
goods

¢ Country-specific tourism characteristic

Tourism Ratio services
Demand / Supply

-

%
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RTS Adoption of TSA
(Recommendations on (Tourism Satellite Accounts)
Tourism Statistics) (1993) (2000)

International Update of TSA (Tourism
Recommendations  Satellite Account: Recommended
for Tourism Statistics (2008) Methodological Framework) (2008)

Iguazi Conference

Nice Conference
on the Measurement of
the Economic Impact
of Tourism (1999)

on “The Tourism Satellite
Account (TSA):
Understanding Tourism
and Designing Strategies”

Bali Conference
on Tourism: An Engine
for Employment Creation
(2009)

(2005) Issue Paper Series —

UNWTO
INTERNATIONAL
CONFERENCES

Regional Tourism Satellite
Account (2013)
~ Revised Guidebook on
Indicators
78 of Sustainable Development for
w Tourism Destinations
< _
ﬁl.l 3 3 SEEA/Tourism
= UNWTO s “linked tourism and
= 5 environmental economic

o What tourism . WT accounts (SEEA-TSA)’

managers need to The Guidebook UN o/ 1LO i

g Indicat Measuring Employment in UNWTO/INRouTe
know onf ndica ?rs UNWTO/INRoUTE e Tourism industries — Handbook
A practical guide to the T ) s Sub-national Measurement G yide with Best Practices .
Development for and Analysis — on sub-national measurement
development and use of Tourism Destination 2014) and analysis of tourism
indicators of sustainable — 20%3 Gl Towardls a‘Set of UNWTO
tourism (1996) (2004) Guidelines (2013)
1993 1996 1999 2000 2004 2005 2008 2009 2013 2014 2015 2016 / 2017

Today

s N ) '
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Systam of
Mational
Accounts

System of
Tourism
Statistics

TSA MANUAL & GUIDELINES

B

StatsMalaysia
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- Tourism Satellite Account:
Imemfatmnal !vlecomm.erfdations Recommended Methodological
‘'or Tourism Statistics
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IRTS 2008: TSA: RMF 2008:
concepts, framework for the
definitions, economic
classifications for measurement of
basic tourism tourism consistent
statistics with SNA, BoP

i Tourism as an
Credible, _
comparable economic sector

statistics (i.e. GDP, etc.)

)

OLROGES




CONCEPTS AND DEFINITIONS

TRAVEL TRAVELLER

* Travel refers to the activity of * Atraveller is someone who
travellers. moves between different
geodraphic locations, for any
purpose and any duration.

. Outbound
travel

Inbound . . Domestic

travel . travel
\ Travel within
Travel to a

country by

country by resident

non-resident

Country

Travel outside
a country by
resident
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‘Visitors’ can be classified into 2 categories:
* Tourist (or overnight visitors)
« Same-day Visitor (or excursionist)

/
The travel of domestic, inbound or outbound visitors is called domestic, inbound or outbound
tourism.
VISITORS
(INBOUND, DOMESTIC AND OUTBOUND) |
) IS
' /
) \’
. TOuRlsT EXCURSIONIST |
(if trip includes an overnight

stay) (same-day-visitor) I
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Usual environment of an individual

includes the place of usual residence of the household to which
he/she belongs, his/her own place of work or study and any other /
place that he/she visits regularly and frequently, even when this
place is located far away from his/her place of usual residence

Determination of Usual Environment

(a) Frequency of the trip (except for visits to vacation homes) = /
(b) Duration of the trip Py »

(c) The crossing of administrative or national borders Ym .‘

(d) Distance from the place of usual residence ]

“TT LT\
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MAIN PURPOSE OF TOURISM TRIPS

Classification of tourism trips according to the main purpose

/

1. Personal

L Holidays, leisure and recreation

O Visiting friends and relatives

O Education and training

U Health and medical care

U Religion/pilgrimages /

0 Shopping

O Transit

O Other

2. Business and professional
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\‘ Tourism expenditure refers to the amount paid for the acquisition of
consumption goods and services, as well as valuables, for own use or to give
away, for and during tourism trips. It includes expenditures by visitors
themselves, as well as expenses that are paid for or reimbursed by others.

CATEGORIES OF TOURISM EXPENDITURE /

TOTAL TOURISM EXPENDITURE

INBOUND TOURISM DOMESTIC TOURISM OUTBOUND TOURISM
EXPENDITURE EXPENDITURE EXPENDITURE /
INTERNAL TOURISM NATIONAL TOURISM
EXPENDITURE EXPENDITURE

> INTERNATIONAL TOURISM EXPENDITURE <




MINISTRY OF ECONOMY
DEPARTMENT OF STATISTIC MALAYSIA

CHAPTER 5: CLASSIFICATION OF PRODUCTS %ﬁ'ﬂ OeROBTE
AND PRODUCTIVE ACTIVITIES FOR TOURISM %1_,? 2

ONOOAOWNE

12.

PRODUCTS
Accommodation services for visitors
Food and beverage serving services
Railway passenger transport services
Road passenger transport services
Water passenger transport services
Air passenger transport services
Transport equipment rental services
Travel agencies and other reservation
services
Cultural services

. Sports and recreational services
11.

Country-specific tourism characteristic
goods

Country-specific tourism characteristic
services

©ONOoOOhOWNE

12.

. Sports and recreational activities
11.

ACTIVITIES
Accommodation for visitors
Food and beverage serving activities
Railway passenger transport
Road passenger transport /
Water passenger transport
Air passenger transport
Transport equipment rental
Travel agencies and other reservation services
activities
Cultural activities

Retail trade of country-specific tourism
characteristic goods -
Other country-specific tourism characteristics
activities

(24




TSA MALAYSIA: CLASSIFICATION OF
PRODUCTS AND PRODUCTIVE ACTIVITIES
DEPARTMENT OF STATISTIC MALAYSIA FOR TOURISM

B MALAYSIA
lasi @ STANDARD

IND 5 T K
CLASSIFICATION
2008 v )

22 MSIC 2D 21 MCPA 2D

Tourism Industry R

189 MCPA 5D

A ————e

1. Wholesale trade, except of motor vehicles and motorcycles
e 1. Wholesale trade, except of motor vehicles and motorcycles 2. Land transport and transport via pipelines
b e 2. Land transport and transport via pipelines 3. Water transport
3. Water transport 4. Air transport
4. Air transport 5. Accommodation /
5. Accommodation 6. Food and beverage service activities
6. Food and beverage service activities 7. Financial service activities, except insurance/takaful and pension funding
7. Motion picture, video and television programme production, sound recording and 8. Insurance/takaful, reinsurance/takaful and pension funding, except compulsory
music publishing activities social security
8. Financial service activities, except insurance/takaful and pension funding 9. Activities auxiliary to financial service and insurance/takaful activities
9. Insurance/takaful, reinsurance/takaful and pension funding, except compulsory 10. Real estate activities
social security 11. Other professional, scientific and technical activities
10. Activities auxiliary to financial service and insurance/takaful activities 12. Rental and leasing activities
11. Real estate activities 13. Travel agency, tour operator, reservation service and related activities /
12. Other professional, scientific and technical activities 14. Office administrative, office support and other business support activities
13. Rental and leasing activities 15. Education
14. Travel agency, tour operator, reservation service and related activities 16. Human health activities
15. Office administrative, office support and other business support activities 17. Creative, arts and entertainment activities
16. Education 18. Libraries, archives, museums and other cultural activities
17. Human health activities 19. Gambling and betting activities i
18. Creative, arts and entertainment activities 20. Sports activities and amusement and recreation activities
19. Libraries, archives, museums and other cultural activities 21. Other personal service activities

20. Gambling and betting activities

21. Sports activities and amusement and recreation activities

MSIC : Malaysia Standard Industrial Classification 2008
MCPA : Malaysia Classification of Products by Activity 2009

s N ) '

22. Other personal service activities
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Inbound tourism
expenditure by
products and
classes of visitors

Total domestic
supply and
internal tourism
consumption
(at purchasers’
prices)

TOURISM SATELLITE ACCOUNT TABLES

Domestic tourism
expenditure by
products and
classes of visitors

Employment
in the
tourism
industries

Tourism gross
fixed capital
formation of

tourism industries
and other
industries

Outbound tourism
expenditure by
products and
classes of visitors

Tourism collective
consumption by

product and level
of government

Internal tourism Production accounts of
consumption by tourism industries and
products other industries (at

basic prices)
TABLE 10

Non-monetary indicators

Number of trips and overnights by forms of
tourism and classes of visitors

Inbound tourism: number of arrivals and
overnights by modes of transport

Number of establishments and capacity by
types of accommodation

Number of establishments in tourism
industries classified according to average
number of jobs

\
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CURRENTLY AVAILABLE TSA TABLES

DEPARTMENT OF STATISTIC MALAYSIA

TABLE 1 e INBOUND TOURISM EXPENDITURE

TSA Malaysia produced
e DOMESTIC TOURISM EXPENDITURE 7 + 1 tables

e OUTBOUND TOURISM EXPENDITURE
» Aggregated tables (Visitors Expenditure)

. MAIN |
. FOCUS

e INTERNAL TOURISM CONSUMPTION

>
L [ ) ]

e PRODUCTION ACCOUNTS OF TOURISM INDUSTRIES

>

e TOTAL SUPPLY AND CONSUMPTION

TABLE 7 e EMPLOYMENT IN THE RELATED TOURISM INDUSTRIES

r

e TOURISM GROSS FIXED CAPITAL FORMATION OF TOURISM INDUSTRIES

TABLE 8
AND OTHER INDUSTRIES ]
TABLE 9 * TOURISM COLLECTIVE CONSUMPTION BY PRODUCTS AND LEVELS OF
GOVERNMENT
o o o o o e s e e =
I B
I L LGl il » NON-MONETARY INDICATORS : *As a indicator @
e e e o o o o o P P P e P P o e P o B e P o e L
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TABLE 1 TABLE 2 TABLE 3 . TABLE 4 TABLE 5

Ve ™
INTERNAL : PRODUCTION

INBOUND TOURISM | | DOMESTIC TOURISM | [ouTBOUND TOURISM| | AccounTsor
EXPENDITURE | expenoiture | EXPENDITURE | TOURISM TOURISM

CONSUMPTION
INDUSTRIES AND /
- \(OTHER INDUSTRIES /

t ottt

* Departing Visitor * Domestic Tourism * Malaysia Outbound  Summation Table 1 e Supply — Use Table
Survey (DVS) by ~ Survey (DTS) by ~ Survey (MOS)by  and Table 2 ~ (SUT) by DOSM
Tourism Malaysia . DOSM . Tourism Malaysia /

(As of 2019, the survey has been e Gross Domestic

discontinued.)

« Balance of Payment ~ Product (GDP) by

by DOSM * Balance of Payment DOSM
by DOSM i

* Arrivals Data by
Immigration
Department

(29
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e ° °
TABLE 6 TABLE 7 TABLE 8 . TABLE 9 TABLE 10
N N (- N (" toursm )
TOTAL DOMESTIC EMPLOYMENT IN TOURISM GFCF OF COLLECTIVE NON-MONETORY
SUPPLY AND THE TOURISM TOURISM CONSUMPTION BY INDICATOR
INTERNAL TOURISM INDUSTRIES INDUSTRIES AND PRODUCTS & LEVEL !
_ CONSUMPTION ) _ ) \OTHER INDUSTRIES) _ OF GOVERNMENT)% t
t t t t 10a: Number of trips and
* Table 4 and Table 5 = * Labour Force Survey : * Economic Census ~ Compilation of data is by | :’:ﬁ:ir:rih:‘:z:;::::: -
 (LFS) by DOSM ~and Survey by DOSM ' levels of government;
. 10b: Number of arrivals
. . * 2AFederal Government | overnights by modes of /
GFCF Data by DOSM . * 2B Statutory bodies . transport
i « 2C State Government
.« 2D Local Authorities . 10c: Number of establishment
. and capacity by types of
accommodation ]
10d: Number of establishment
in tourism industries classified
. according to average number of
. jobs
- | | o




fory TABLE 1 : INBOUND TOURISM % ol £ 1O x ] o] & Jos
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DATA SOURCES TYPE OF SURVEY PLACE OF INTERVIEW ; TYPE OF DATA

=

i i i Total Inbound Tourist Receipts (RM
— Malay5|a Departing Visitor i Malaysia main entrance i P .( )
(TM) Survey (DVS) | (ClQ, KLIA, Padang . 2. Percentage breakdown of tourism
| Besar and etc) expenditure /
. 3. Others indicators
a Survey of | |
International Trade Transport company Transport component exports
in Services (ITS) |
/

1. Business component exports

2. Education related exports

Integrated Statistical . .
Administrative record

System (BNM)

Malaysia Healthcare




v EXPENDITURE

TABLE 2 : DOMESTIC TOURISM

) Data Sources
» Department of Statistics, Malaysia

) Type of Survey
 Domestic Tourism Survey (DTS)

) Survey Method
 Household approach

) Scope

« Citizen, Permanent Residents, expatriate and non
citizen who stay at least 1 year and above

) Type of data

» Total expenditure per trip
» Percentage breakdown of tourism expenditure
 Household and government expenditure




TABLE 3 : OUTBOUND %%Eﬂl@;.ﬂ-
e e . =
s 1TOURISM EXPENDITURE E@E M aaysia - ik

DATA SOURCES TYPE OF SURVEY PLACE OF INTERVIEW TYPE OF DATA

Survey of International Transport import
Trade in Services (ITS) | Transport company /
[-] :
Survey On Expenditure | Border Town Survey . Average spending of Malaysia
of Malaysian Residents ' (PRM) - Border workers residents in border towns
(PRM) ; 5
/
- . . . 1. Business component imports
Integrated Statistical Administrative record 2. Pileri lated i .
System (BNM) . lgrlm.age relate .|mpor S
3. Education related imports L
4. Health related imports

©




TABLE 4 : INTERNAL TOURISM
ALAYSIA CONSUMPT|ON

Table 1

Inbound Tourism
Expenditure

Table 4

Internal Tourism
Consumption

Domestic
Tourism
Expenditure
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Data Sources

From 2015
Taﬁijepl(osl{ﬁ%%ia onwards, data Input-Output TSA Publication
(TSA Publication are based on Table 2015 2015-2019
2015-2019) GDP rebased (I0T 2015) based on GDP
2015 2015=100




TABLE 6 : TOTAL DOMESTIC SUPPLY AND

INTERNAL TOURISM CONSUMPTION

Data Sources Data Collected

\

Production Accounts of
Tourism Industries and Other

Table 4 Industries in Table 5 and
Internal Tourism Consumption
in Table 4.

Combination of
L Supply & Demand

Tables
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A

LABOR FORCE SURVEY

 to collectinformation on the structure and distfribution of labour force,
employment and unemployment

Frequency /
«  Monthly

 January - December

Scope and Coverage

« Coverage /

v Annually
v National, state, strata (urban & rural)

Data Availability
« Naftfional and state

 Urban and rural
 Annually
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TSA COMPILATION:
DEMAND PERSPECTIVE
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A A visitor is a traveller taking a trip to a main destination
|n bou nd TOU rism : outside his/her usual environment, for less than a year, for
i VISITOR any main purpose (business, leisure or other personal
Com prises the purpose) other than to be employed by a resident entity in
aCtiVities Of 3 non- | the country or place visited.
resident visitor
within the
country of
reference on an TOURIST EXCURSIONIST
. . . . Trip less than 24 hours
inbound trip. (Trip include Overnight stay) (Same-Day Visitor) /
An inbound trip will Inbound tourism expenditure is the tourism expenditure of B
correspond to the travel non-resident visitors within the economy of reference either as
between arriving in a part of a domestic or an international trip (from the perspective

country and leaving. of his/her country of residence)
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“} ' DEPARTING VISITORS SURVEY (DVS)
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MEASURING INBOUND TOURISM EXPENDITURE

[ Data Source } [ Place of Interview } [ Frequency }
Tc')leAliwA"SI A ‘ E f; ) All year round — main exits /
X :'H é Quarterly Survey — at selected exit point
I ' |
> T o
Type of Survey } P w gﬁ Taking into consideration school holiday

~

® period of neighboring country
’ /

[ Data Collection 1 Face to face interviews using
qguestionnaire

Departing Visitors Survey
(DVS)

- Z=09

A survey on foreign tourist at
selected exit points to calculate
tourist expenditure &
demographic profile
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i BORDER TOWN SURVEY ey
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A

[ Sample : Excursionists (Day-Trippers) }

Location Main Objective

* Excursionist Expenditure
* Country of Nationality

* Main Purpose of Visit

* |tems Purchased

e Selected border towns

* The survey conducted every Quinquennial. Latest survey conducted in 2017
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CONCEPT & DEFINITION

Guidelines and recommendations of the UNWTO with IRTS 2008
reference to the International Recommendation Tourism
Statistics, 2008 (IRTS)
DOMESTIC TOURISM
/
Domestic tourism comprises the activities of a resident
visitor within the country of reference either as part of a
domestic tourism trip or part of an outbound tourism trip
l l DOMESTIC TOURISM TRIPS
. TQURIST EXCURSIONIST A domestl-c tourism t-rlp refers to the tran:I ofa v:s!tor /
(if trip includes an (same-day-visitor) from the time of leaving his/her usual residence with a
overnight stay) main destination within the country of residence of the
visitor until he/she returns: it thus refers to

- A trip that includes - A trip that takes a roundtrip. / s

an overnight stay more than 4 hours
- >50km to and fro
* Varies by country




. Entrance fees

Dol YO X [ o] o
mecoy CONCEPTS AND DEFINITIONS B
TOURISM EXPENDITURE 1. Food & beverages
/ \ 2. Accommodation
» Amount paid for the ’
acquisition of consumption
goods and services, as well as 3. Transportation
valuables, ) )
> For own use or to give away, 4. Retail trade (shopping)
for and during tourism trips.
> Ir?c.ludes expenditures by 5. Tourism Package /
visitors themselves, as well as
expenses that are paid for or 6. Before the trip
7
8

\\reimbursed by others. /

. Others
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*Table 2 - Domestic Tourism Expenditure by Products,

Classes of Visitors & Types of Trips |
* Table 4 — Internal Tourism Consumption of Visitors by
Products
* Table 6 - Total Supply and tourism consumption by type of /

Products
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What 1s Outbound

Outbound Tourism

: _ /
Comprises the activities of a resident VISItOr outside the
country of reference, either as part of an outbound trip or as part of
a domestic trip
Outbound Visitor /

A traveller taking a trip to a country outside his/her usual environment,
for less than a year, for any main purpose (business, leisure or

other personal purpose) other than to be employed by a
resident entity in the country visited
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" » Travel Data (Debit) )
v Religious/pilgrimage
v' Medical
v Travel expenditure abroad /
- N departures by air y
Balance
of /
Payment e _ N
» Transport Data (Debit) ’

« Sea Passenger Transport
* Air Passenger Transport
 Other Passenger Transport

- /




DEPARTMENT OF STATISTIC MALAYSIA

Malaysia
Outbound
Survey

O—

* First introduced Iin
2007

= Conducted by
Tourism Malaysia
(TM)

= Annual survey

= Discontinued since
2019

MALAYSIA OUTBOUND SURVEY (MOS)

Main Objective :

[5] A

Comprises the activities of a
resident visitor outside the

country of reference.

MQOS Outcome

» Expenditure Breakdown
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Tourism Expenditure Tourism Consumption

 amount paid for the acquisition of consumption
goods and services, as well as valuables, for
own use or to give away, for and during tourism
trips

* [|tincludes expenditure by visitors themselves as
well as expenses that are paid for or reimbursed
by others (see IRTS 2008, para.4.2)

The first three TSA tables use the concept of
tourism expenditure

beyond of tourism expenditure
amount paid which corresponds to monetary
transactions (the focus of tourism expenditure)
also includes services associated with

i.  vacation accommodation on own

account
ii. tourism social transfers in kind
iii. other imputed consumption

The concept of tourism consumption will be
used in the TSA in tables 4 and 6

will be the basis for the compilation of Tourism
Direct Gross Value Added (TDGVA) and Tourism
Direct Gross Domestic Product (TDGDP)




STRUCTURE OF TSA

Table 1

Inbound Tourism Domestic Tourism

Expenditure

Table 4
Internal Tourism
Consumption

Table 2

Expenditure

Table 3
Outbound Tourism
Expenditure

Table 5
Production
Account

Table 6
Supply & demand

Table 7
Employment

Table 1-4 covers the
demand aspect
(inbound, domestic,
outbound, and internal
tourism)

Table 5 covers the
supply aspect
(production account)

Table 6 is considered
the “core” table

reconciling supply and
demand.



MAIN AGGREGATES OF TABLE S & 6

Table 5

‘ Gross Value Added of Table 5
Tourism Industries

(GVATI) Part of GVA generated by
. tourism industries and

other industries of the
economy that directly serve
visitors in response to
internal tourism
consumption.

Total GVATI of all establishments
belonging to tourism industries,
regardless of whether all their output
is provided to visitors and the degree
of specialization of their production
process.

Table 6 LT

- Tourism Direct
(1) Supply of tourism Gross Domestic

products Product
(2) Internal tourism (TDGDP)

® Inbound tourism Sum of the part of GVA generated by all
e Domestic tourism industries in response to internal tourism
N Tourism consumption plus the amount of net taxes on
ratio products and imports included within the value

of this expenditure.

Table 6

\. )
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Classifications 1. Supply & Use Table

v Detailed industry code (ISIC)

v' Detailed product code (CPC)
2. Gross Domestic product

v Detailed industry code (ISIC)
3. Departing Visitor Survey (DVS)

v' Collaboration between Tourism
Malaysia & Immigration
Department /

4. Domestic Tourism Survey (DTS)

v Survey conducted by Department
of Statistics Malaysia i

Table 4,5
and 6
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* Supply & Use Table

v Detailed industry code (ISIC)

v Detailed product code (CPC)

supply of goods and services by

domestic production

imports

use of goods and services for

intermediate
consumption

final use

SUT Framework

Total Supply

MAIN INGREDIENTS: SUPPLY USE TABLE

Total Use

PRODUCT

OUTPUT BY
INDUSTRY

| TAXES

+ M + AND

P sSuBsS

Product Breakdown

T&T margins

Taxes on products

Subs. on products

Total Output

Total Supply

INTERMEDIATE

CONSUMPTION BY + CONSUMP +

INDUSTRY

FINAL

TION

Product Breakdown

Inventories

Valuables

Total Intermediate
Consumption

Compensation of
Employees

Gross operating
surplus

Taxes on production

less subsidies on
production

Total Output l

P

INVESTM +EX _US
ENT

E

Total Use
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MAIN INGREDIENTS: CLASSIFICATIONS %%gﬁk K065

Relationship between tourism industries, other industries and products

Tourism Industries (TI)

TI(1) TI(2) Tl (n) 0I(1) 01(2)
Characteristic products(CHP)

CHP1 XXX X X X X X
CHP2 X XXX X X X X
CHPn X X X XXX X X
Connected products (Cp)

Cpl X X X X X? X?
Cp2 X X X X X? X?
Cpn X X X X X? X?
Other products (Op)

Opl X X X X X? X?
Op2 X X X X X? X?
Opn X X X X X? X?

ITI(1)  ZITI(2) 3Ti(n) 2OI(1) 20I1(2)

Total output of the industries

Notes:
XXX indicates that the value in the cell is the most important of the column (the principal output of the industry).
X indicates that a value is possible in the cell.

X? indicates that any of these cells can be the most important of the column (the principal output of the industry).

Source : IRTS 2008

Other Industries (Ol)

X?
X?

X?

X?
X?

X?

Ol (p)

X
X

X
X?
X?
X?

X?
X?

X?

20l (p)

Total output

by product

2CHP1
2CHP2

>CHPn
2Cpl
2Cp2
2Cpn
20p1
20p2
20pn
2rows =

2columns

Tourism industries might
produce a mix of different
tourism characteristic
products

consequently, the output

of tourism industries might J
not consist exclusively of
tourism characteristic
products, and the output of
other non-tourism indus-
tries may include some
tourism characteristic
products

©
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What is
Employment . . |
Tourism in the Employment is an important

tourism industries? dimension in the characterization of

tourism and in the acknowledgement
of its importance from the /

productive, social and strategic
points of view...
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LABOUR FORCE SURVEY COVERAGE %E? GoRoe: n. 3

» Covers both urban and rural areas of administrative
district within all states in Malaysia.

% Cover persons who live in private Living Quarters (LQ);

“*Not include persons residing in institutional LQs such as
hotels, hostels, prisons, boarding houses and construction
work site.

¢ This survey comprises the economically active and !
inactive population between the aged of 15 to 64 years.




LABOUR FORCE - CONCEPTS AND 'ﬂ%ﬁ'ﬂﬂku. B
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Working age

Refers to those who are between 15 to 64
years during the reference week, and who are
either in labour force or outside labour force.

I /
Labour force / Outside labour force ™
Labour force refers to those who, during All persons not classified as employed or
the reference week, are in the 15 to 64 unemployed are classified as outside labour force.
years and who are either employed or (example: housewives, students, retireds, disabled
unemployed. persons and those not interested in looking for a job)

| N J
I I

Employed Unemployed L
All persons who, at any time Classified into two groups
during the reference week that is the Actively
worked at least one hour for unemployed and Inactively

pay, profit or family gain. unemployed
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‘THE LARGEST ENGLISH NEWS SITE IN BORNEO

' Malaysia records 24.7 mln tourist arrivals in LAU NCH I NG CERE MON
SARAWAKZTOUR5M
)

2011

Posted on February 11, 2012, Saturday

OFFICIALLY LAUNCHED: Ng (centre) at the lauching of Tourism Satellite Account (TSA)
2000-2010. Bernama photo

KUALA LUMPUR: Malaysia recorded 24,714,324 tourist arrivals last year, with tourism
receipts climbing to RMS58.3 billion, a remarkable notch over the previous year.

In 2010 24 S77 10A arrivale were recorded with RMSA S hillion in tonriem recnsinte

Launching Ceremony Tourism Satellite Launching Ceremony Regional Tourism
Account 2000-2010 Satellite Account of Sarawak 2019

Launching Ceremony Regional Tourism
Satellite Account of Sabah 2022
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REGIONAL TOURISH SATELLITE ACCOUNT
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AKAUN SATELIT W
RN
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OURISM SATELLITE ACCOUNT 2020 TOU RlSM SATELUTE ACCOUNT 2021

Domestic tourism dominated with 97.4 per cent to tourism expenditure (2020: 73.8%)
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REGIONAL TOURISM SATELLITE ACCOUNT SABAH 2022

Tourism Industry (GVATI") contributes RIM13.0 billion to the
Sabah’s economy

(— J SobanGAT Sabah OVATI Sabah GVAT
Il.lph GOP,
‘A

- Internal Tourism C

o ¥ i ntermal Main components of GVATP?
« Tourism receipts declined 71.2% s o
RM1T5b consumpton == RMOATO.

« Domestic tourism dominated the
tourism receipts

monme || RMISH o RM251.5b 140% | 267%
2021 RM198.50 2021: 12.8% i 2021:-09%
Value Shareto GDP | Growth

Retai rade Food&beverage  Country-specific

TDGDP: Tourism Direct Gross Domestic Product Department of Statistics, Malaysia TDGDP: Tourism Direct Gross Domestic Product Department of 2 [DOSM)

wms e e e me « Inbound Tourism - Domestc Tourism SR 1
« Inbound tourism = Domestic tourism
- -
b e . . . . . . 1 Internal Tourism Consumption  ® RM6.1 billion
= o\ Domestic tourism dominated 63.9 per cent of internal tourism I
@. E‘ E, @ m consumption (2021: 97.4%) I Inbound Tourism Expenditure Domestic Tourism Expenditure
- RM2.7 billion RM3.5 billion
34.4% 23. 1% 55.0% 19.4% 9.4% 15.9% 1.7 botmd Tourtsm 1
A BB ap i . ST . |
Food & Automotve RM33.4b I
1 2 beverage sl 2001: RMOS =
GVATI' AND TDGDP o _ _ @ Iy I rurszzmition > {1F g rwossmiion IR
Tourism industry contributed 12.8 per cent in 2021 TDGDP? Main components of inbound toursm expenditure: Main components of domestic tourism expenditurs:
- The moderate decline in performance of GVATI _ 0.9 l - o -
A Mai of GVATT! 9 g - i
;; :;I::b sna;:: :/sonr (17.1%) was supported by non-tourism actiies 128% ncanmm . o . I 1% RM33.5 million 4« B Rues43 million
- g compared to the severely affected direct tourism e
il contribution (-72.0%) ‘ Jureree l‘ '@ L ot | RI4B1.0 million e ih B RM1293 million I
Shopong cod Automotie
Main components of GVATI: P :";: 56.1% 7.2 —— & beveage : ‘
e, mman w0 w8 . : z Employment in Tourism Industry ® 427.0 thousand persons
RM Billion Shareto GDP @ Retal vade ;‘:;; m Employment in Tourism Industries I » pel
o
ZSQMRZS“?J% 202@05/70% 3 53.2% 18.0% 14.4% Employment in tourism industries 23.4 per cent of employment engaged in the tourism industry in Malaysia 1 Lo
R et mieymantin e i sty st by 3 Employment in the tourism industry atributed by: 1 24.9% 36.8% 13.4% 5.2%
= , 23.4% 191.6 157.0 56.1 223
in Tourism 35.4% 1
1 = 4% contribution to total
L . 3 15.1 i 3.52 v S employment “ 1 22.8% persons. persons persons persons
i <A e dlacc, = < contribution to total £ o ik -~
milion, o150 i mnas 5% Toursm \ 1 ciplispiasiot b Gakiah B 13 wrih § py
Total employment s 35.1% 33.6% 17.9% ’
@ @ s 154 3.6 2021:35.4% 2021:336% 2021 176% 1 - Legeniy
23.1 per cent employed The porcantage of employment 2o is s v [l .. Plin fude Comiyspech: 1 ok “ w
persons engaged in 34.5% 33.4% 17.4% direclly invohved in the toursm | Shoppeg ! e -8
tourism industry ;:“r_:e Retslbsde  Couryspechlc ndustry in Maisysa : Futad trade oo 8 e
' 1 Gross Value Added of Tourism Industries
GVATI : Gross Value Added of Tourlsm Industries Source: Tourism Satellite Account 2020 B —— —_— ant 2021 ’g:::mmo:?;mmmm &:&Jm&ﬂzﬁ&’:ﬁ I e o
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"I‘OIIR’ISM SATELLITE ACCOUNT 2020

In 2020, Gross Value Added of Tourism Industries
(GVATI) amounted to RM199.4 billion, contributing
14.1 per cent to GDP (2019: 15.9%). For the first time
since the TSA compilation in 2005, the GVATI
experienced a drop of 17.1 per cent.

- RELEASE SERIES -
170/2021

Domestic tourism is the catalyst for the tourism
sector, accounting for 73.8 per cent in 2020

PRIME MINISTER'S DEPARTMENT
l 42, DEPARTMENT OF STATISTICS MALAYS!A

0 f‘% ;ﬁ& anoo

. The impact of the COVID-19 pandemic is also
reflected in the Tourism Direct Gross Domestic
Product (TDGDP) which has declined by
72.0 per cent to post RM28.5 billion compared to
RM102.0 billion in 2019.

« Tourism receipts declined 71.2%
« Domestic tourism dominated the
tourism recelpts

. The disruption in demand caused overall internal R
tourism consumption in 2020 to decline by 71.2 per
cent compared to a growth of 6.8 per cent in the Mai
previous year. Inbound tourism expenditure was hit -
hard by recording a plunge of 84.6 per cent while all: Bg

domestic tourism experienced a drop of 34.4% 231% 17.5% 55.0% 19.4% 9.4%
58.3 per cent. Shopprg Acsommodsien e Snoppag ot t hugrcive

- GVATI' AND TDGDP?

. Year of 2020 is the second year of domestic tourism
receipts exceeds the inbound tourism receipts with a
contribution of 73.8 per cent.

The moderate decine in performance of GVATI
(+17.1%) was supported by non-tourism activities
compared to the severaly affacted direct tourism
contribution (-72.0%)

RM Bilion Shareto GOP
RM199.4b 14.1%

2019RMM0 219 150%

Gross Value Added of Tourism Industries

ATI)

TDGOP, Main components of GVATI:
RM Billion Shareto GDP q @ @
RM28.5b 20% | 20w
2019 RII020b we s \016T9 53.2% 18.0% 14.4%
N Retal vade FoxdAbeveray  Cowstyspecfic
Yorism sarvees
in Tourism
e, '
e ' @ @
23.1 per cent employed
persons engaged in 33.4% 17.4%
Retad rade Courtry spechic

tourism industry

CHIEF STATISTICI

Sruzir M@hidin
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DEPARTMENT OF STATI
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AT 12:00 PM
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TOURISM LITE ACCOUNT 2021

Domestic tourism dominated with 97.4 per cent to tourism expenditure (2020: 73.8%)

AGRICULTURE
guunv s Yu \fNCENSUS 2024

> /ﬂ 2 ﬂmmml Y
ISM SATELLITE ACCOUNT 2022

Tourism industry contributed 14.0 per cent to GDP" in 2022 (2021: 12.8%)

Main components of GVATE

¥ = ienal
Z K 4 H H - s - RMOATD
H B 8
2 i 4 [ G [ e RM251.5b | 14.0 26.7% :
S Sne, S 3] 130 !{; = Value Share to GDP |  Growth
« nbound Touriem  + Domeste Tourlem Retail trade Food & beverage Country-specific

tourism services.

Couty spectc Shoppng

Passenger Foodt
ot bovage foursm senioes

Tourism industry contributed 12.8 per cent in 2021

128% e compenrtsof VAT
‘ u\vm » (gl .ig ( : . )
(alosery o 1% 17. Z 15.1%
3 'y gl

Rets e rw L iy

pociic
s servees

Internal Tourism Consumption = ad

.'—F..’ m Domestic tourism dominated with 63.9 per cent to internal tourism
15.9% s consumption (2021: 97.4%)
Inbound Tourism Domestic Tourism

== =5 RM9247b
Pt =g Expenditure 2021: RM17.96 Expenditure
TDGDP: e RM33.4b M59.2b (PR

M inbound f domestic touris:

- o

16.8%

‘Shopping Passenger transport Food & beverage Shopping Food & beverage Automotive fuel
Employment in tourism industries
Employment in Tourism Industries
i Employmentin th touram industy atributed by " n— . K
Totsl | Tourmindustry o a 23.4 per cent of employment engaged in the tourism industry in Malaysia

15.1 3.52 Employment in the tourism industry attributed by:

o Mot 3

20150 ey 23.4% O O O

contrbution to total employment
. The parcentage of employment 33.6% 17.9%
- drecty invoved i the toursm 20 2001 336% 2021 176%
ndusty n Meayse - g Food & beverage Retail trade Country-specific

Gross Value Added of Tourism Industries (GVATI)

==RM Billion ==Annual percentage change (%)

204 2400

14.1%

145% 146% 152% 159%

tourism services.

" Gross Domestc Pr
3 Groes Vel Ackid of Tourem ndvnies

Source Touran Sateie Account 2622
Dopariment of Statstics Molaysia (DOSM)

Gross Value Added Tourism Industries

Share to GDP 2204 2400 251.5
2003 198.5

199.7  197.9

1659 1817

14.1%
"‘&% 141% us'/. 1a6% 152% 159%

I 141% 4590 uo'/.

2015

2015 2016 2017 2018 2019 2020 2021

2016 2017 2018 2019

2020 2021 2015 2016 2017 2018 2019 2020 2021 2022 2015 zm z(m 2018 2019 2020 ann mz:
A0ex
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MEDIA STATEMENT
TOURISM SATELLITE ACCOUNT MALAYSIA, 2020

Tourism receipts registered a fall of 71.2 per cent
recording RM52.4 billion in 2020

PUTRAJAYA, 23" September 2021 — Travel restrictions to curb the spread of
COVID-19 which has been declared as a pandemic by the World Health Organization
(WHO) on 31 January 2020 has affected Malaysia's tourism performance in 2020. The
Department of Statistics Malaysia (DOSM) reported today while announcing the
findings of the Tourism Satellite Account 2020. In his statement, Chief Statistician
Malaysia, Dato’ Sri Dr. Mohd Uzir Mahidin explained that Malaysia's tourism receipts
in 2020 recorded RM52.4 billion, a drop of 71.2 per cent compared to 2019
(RM182.1 billion). According to him, 2020 is the second year that domestic tourism

receipts exceeded the inbound tourism receipts with a contribution of 73.8 per cent.”

Domestic tourism generated RM38.6 billion of tourism receipts, with a decline of
58.3 per cent compared to 2019. Meanwhile, inbound tourism expenditure plummeted
with a double digit decline to 84.6 per cent, recording only RM13.7 Dbillion.
Simultaneously, outbound expenditure recorded a decrease of 61.7 per cent
amounting RM17.1 billion. Commenting further on the tourism industry's performance
throughout 2020, Dato' Sri Dr. Mohd Uzir Mahidin explained that the industry had
generated RM199.4 billion of Gross Value Added of Tourism Industry (GVATI) by
contributing 14.1 per cent to the Gross Domestic Product (GDP). In terms of value,
this shrinkage matches the performance shown in 2015, as a consequence of the

government's restriction in economic activities to curb the spread of COVID-19. The

Embargo: Only to be published or disseminated at 1200 hour, Wednesday, 28 September 2022
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MEDIA STATEMENT
FOR TOURISM SATELLITE ACCOUNT 2021

Domestic tourism dominated 97.4 per cent of tourism expenditure

PUTRAJAYA, 28 SEPTEMBER 2022 - Today, the Department of Statistics Malaysia
released the TOURISM SATELLITE ACCOUNT 2021. The Tourism Satellite Account
(TSA) is a statistical framework to gauge the development of the tourism industry and
its contribution to the Gross Domestic Product (GDP).

Based on the publication, Malaysia’s Gross Value Added Tourism Industries (GVATI) in
2021 amounted to RM197.9 billion a decrease of 0.9 per cent compared to
a negative 16.8 per cent in the previous year (Exhibit l). The tourism industry
contributed 12.8 per cent to the Malaysian economy (2020: 14.1%). Meanwhile, Tourism
Direct Gross Domestic Product (TDGDP) registered RM13.1 billion compared to
RM28.4 billion in 2020. This is in line with the decline of 96.9 per cent
(2020: -83.4%) in the number of international tourist arrivals (inbound) in Malaysia. The
unfavourable performance was due to the closure of the country's international border
throughout the 2021 year for tourism activities. Therefore, tourism receipts from inbound
tourists decreased by 96.6 per cent to RMO0.47 billion from RM13.7 billion in 2020.

However, the performance of Malaysia's tourism industry remains optimistic as it was
impelled by domestic tourism expenditure valued at RM17.5 billion with a decrease of
54.8 per cent (2020: -58.3%). This significant achievement contributed 97.4 per cent to
the total consumption of intemal tourism which comprises tourism expenditure inbound
and domestic. Meanwhile, outbound tourism expenditure posted RM10.3 billion
decreased by 40.3 per cent compared to a negative 61.6 per cent. On the employment
side, the tourism industry contributed 23.4 per cent to the total employment involving

EHEIOLRNO6
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MEDIA STATEMENT
FOR TOURISM SATELLITE ACCOUNT 2022

Malaysia's tourism contributed 14.0 per cent to GDP in 2022 with tourism
expenditure RM92.7 billion of which domestic, RM59.2 billion
and international, RM33.4 billion

PUTRAJAYA, 20 SEPTEMBER 2023 - Today, the Department of Statistics Malaysia
released the TOURISM SATELLITE ACCOUNT 2022. The Tourism Satellite Account
(TSA) is a statistical framework to gauge the development of the tourism industry and
its contribution to the Gross Domestic Product (GDP).

Chief Statistician Malaysia, Dato' Sri Dr. Mohd Uzir Mahidin said, “Malaysia's Gross
Value Added Tourism Industries (GVATI) in 2022 recorded RM251.5 billion, contributing
14.0 percent to Malaysia's economy (2021: 12.8%). Meanwhile, Tourism Direct Gross
Domestic Product (TDGDP) registered RM47.9 billion compared to RM11.6 billion in
2021. The outstanding performance in tandem with the reopening of the country’s
borders to international travellers on 1% April 2022 and the abolishment of the quarantine
requirement and COVID-19 screening tests upon arrival in Malaysia starting from
1+ August 2022. Tourism receipts from inbound (international) have also seen a
significant increase, with a rise of RM33.4 billion (7000.2%) compared to the previous
year.

»

Dato' Sri Dr. Mohd Uzir Mahidin, explained, "Malaysia's tourism industry performance
was boosted by a resurgence in domestic tourism expenditure, which amounted to
RMS59.2 billion, marking a significant increase of 239.3 per cent compared to the
previous year (2021: -54.8%). Domestic tourism accounted for 63.9 per cent of the total

internal tourism expenditure, encompassing both inbound and domestic spending.
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Tourism industry contributed 14.0% (2021: 12.8%) to the Malaysia’s economy

Gross Value Added of Tourism Tourism Direct Gross Domestic
Industries Product

Growth: Growth:

0 ey
AL RM251.5 billion RM48.1 billion 269.1% /
2021: RM198.5 billion ’ \ 2021: RM13.0 billion
Inbound Tourism Domestic Tourism
Growth: Expenditure HIGl__II_LSIiHTS Expenditure Growth:
7000.2% " o 0
zozs:o5 o JASRIISS DIlION PERFORMANCE RM59.2 billion | 239.3%
2021: RMO0.5 billion 2022 2021: RM17.5 billion /

Employment Tourism

Outbound Tourism
Growth: EXpenditU re IndUStry (‘000)

1.0 RM22.5 billion 3,608.0 person
o 2021: RM10.5 billion 2021: 3,520.2 person

Growth:

2.5%

2021: 1.8%
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INBOUND TOURISM EXPENDITURE

S

Inbound tourism expenditure demonstrated a significant increase of 7000% in 2022

Inbound Tourism Expenditure of Visitors

81.6

74.6
7000.2%
=
33.4
13.7
9.4% 0 0.5
5.0% 2.3% 2.0%

2015 2016 2017 2018 2019 == 2020 2021 2022

-84.7% -96.6%

mmm RM Billion Annual percentage change (%)

YoY vs 2019 (Pre-pandemic)

Yer | 2020 | a1 | 202

Annual

percentage -84.7% -99.5% -62.6%
change (%)

33.8% 21.4% 16.8%
2021: 9.4% 2021: 37.8% 2021: 16.7%

82.8%

17.2%

Main contributor (share)

2

Food and
beverage

Shopping Passenger

transport

Receipt by category of visitors (share)

2021 2022
RM389.8 . RM32,098.8 .
e Tourists 96.0%

RMS81.1 S RM1,338.4 .
million Excursionists 4.0%
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Shopping recovered as a major component of inbound tourism expenditure

RM Million (‘000) Annual Percentage Change (%) Share (%) CTG (%)
2020 2021 202120 | 2022121 |BPIYILE] 2020 2021 2022 2022/21
Shopping 209244 47179 44.4 11,2895 | -99.4%  253165% | -62.3% 34.5% 9.4% 33.8% 341% |/
::f;igger LCUT L 16,0237 = 2,413.0 178.0 71614 926%  3924.0% = -55.3% 17.6% 37.8% 21.4% 21.2%
Food and beverage 120192 2,011.2 78.6 56035 | -961%  7032.9% | -53.4% 14.7% 16.7% 16.8% 16.8%
servmg services
’s‘:rf,?:;':°dat'°“ 220073 | 3,144.0 64.8 4,914.1 97.9%  7481.9% | -T1.7% 23.0% 13.8% 14.7% 14.7%
Cultural, sports and 2526.7 395.1 98 17559 | -975% | 178259% | -30.5% 2.9% 21% 5.3% 53% | |
recreational services
@ Country-specific tourism 2,405.3 406.0 94.8 1,646.0 76.7% | 1636.7% | -31.6% 3.0% 20.1% 4.9% 4.7%
characteristic services
ULl Lasloe Ll 40471 582.5 05 7408 99.9%  1434843% | -81.7% 4.3% 0.1% 2.2% 2.2%
other reservation services
@ Retail sale of 467.2 24.0 0.1 325.9 99.6%  373204.9%  -30.2% 0.2% 0.0% 1.0% 1.0%
automotive fuel

89,421.0 13,693.7 470.9 33,4371 -96.6% 7000.2% -62.6% 100.0% 100.0% 100.0% 100.0%
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Domestic tourism expenditure shot up by 239% in 2022

Domestic Tourism Expenditure of Visitors Main contributor (share)
92.6 239.3%
82.7
s 37 =
60.5 : 592 /
17.5
08%  10.8% 12.3% 12.0% 16.4% 14.99%
\ 2021:53.1% 2021: 15.9% 2021:11.7%
2015 2016 2017 2018 2019 =| 2020 2020 2022 Shopping Food and Retail sale of
beverage automotive fuel
-58.3% -54.8%
mmm RM Billion »—Annual percentage change (%) Receipt by category of visitors (share)
/
YoY vs 2019 (Pre-pandemic) 2021 2022
| Yer | 20 | 20 | 2022
RM6,915.3 . RM34,988.5 0
Annual 39.6% million Tourists 99.1% )
percentage -58.3% -81.2% -36.1%
change (%)

60.4% RM10,535.7 Excursionists RM24,228.5 ST, Y.
million million
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DOMESTIC TOURISM EXPENDITURE

Shopping remain as the top contributor to domestic tourism expenditure

RM Million (000)

2020

2021

Annual Percentage Change (%)

2021/20

2022/21

Share (%)

2021

2022

CTG (%)

2022/21

2022/19 2020

92,638.2

38,634.6

17,451.0

59,217.0

-54.8%

239.3% -36.1% 100.0% 100.0% 100.0%

Shopping 30,0334 212674 92639 249392 | -564%  169.2% | -364% | 55.0% 534%  42.4% 5% |
::fv?nznge'm‘:r:ge 147024 74974 27832 97252 | -629%  2494% | -339% | 19.4% 15.9% 16.4% 16.6%
@ 53:2:12:"‘,’;}1 . 154985 = 36272 = 2,0388 88307 | -438%  3336% | -43.0% 9.4% 1.7% 14.9% 16.3%
'::rffi’:::°daﬁ°" 86257 20879 10874 50565 | -47.9% = 447.8% = -309% 5.4% 6.2% 10.1% 11.7%
fr::';?tegewices 63845 = 2,506.3 888.9 | 48167 | -645% = 441.9% | -24.6% 6.5% 5.1% 8.1% 9.4% |
@ fﬁ:r':cr{eflzflz'zz:v":::m 5,004.9 984.9 910.8 21429 | 75%  1353% | -57.9% 2.5% 5.2% 3.6% 2.9%
fe‘g::;fli)::f:esnzzg . 1,695.3 569.1 457.0 20224 | 197%  3426% | 19.3% 1.5% 2.6% 3.4% 3.7%
I;::f\',:t?::‘::fvf;?the’ 1,603.5 94.6 211 774.5 7%  35655% | -51.7% 0.2% 0.1% 1.3% 18% | -

100.0%
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Internal Tourism Consumption strengthened to 417% in 2022

Internal Tourism Consumption Main contributor (share)

3
1504 1704 1821 417.0%
148.1
135.2 = ’
96%  76% 6.9%  6.8% 79
X .__ 39.1% 16.5% 12.9%
= 2021: 51.9% 2021: 16.0% 2021: 6.0%
2015 2016 2017 2018 2019 *=2020 _2021 2022 :
71305 ~-65.8% Shopping Food and Passenger
: beverage transport
mmm RM Billion Annual percentage change (%)
Contribution Share to Internal Tourism Consumption /
YoY vs 2019 (Pre-pandemic) 97.4%
Annual 50.9%
44.8% 44.9% 46.2% 48.6% : 2620 36.1% 8
percentage -711.3% -90.2% -49.1% ;
change (%) 2.6%
2015 2016 2017 2018 2019 2020 2021 2022
Inbound Tourism Domestic Tourism

(75,
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INTERNAL TOURISM CONSUMPTION

Internal tourism consumption driven by Shopping

182,059.1

52,328.4

17,921.9

92,654.1

417.0%

100.0%

100.0%

100.0%

RM Million (‘000) Annual Percentage Change (%) Share (%) CTG (%)

2020 2021 2022 2021/20 | 202221 | WELVALL) 2021 2022 2022/21

Shopping 68957.8 250852 = 93083 = 362287 | -64.2% 289.2% -47.5% 49.7% 51.9% 39.1% 36.0%
:::v?nag“:e'x;’;rsage 26,7217 = 9,508.6 28617 153287 | -69.9% 435.6% -42.6% 18.2% 16.0% 16.5% 16.7%
::f;igge’ transport 224083 = 49193 10669 = 11,978.0 783% | 1022.7% | -46.5% 9.4% 6.0% 12.9% 14.6%
? Accommodation 30633.0 52319 11522 | 10,8706 | -78.0% 843.5% -64.5% 10.0% 6.4% 11.7% 13.0%

& services

@ 53:::]2:‘|"‘,’e°fzel 159657 = 3,651.2 2,038.9 9,165.6 -44.2% 349.5% -42.6% 7.0% 11.4% 9.9% 9.5%
@ gﬁ:r'mezzf;'zgmg':m 7,500.2 1,390.9 1,005.5 3,788.9 27.7% 276.8% -49.5% 2.7% 5.6% 41% 3.7%
@ fe‘::':::;'o::f’:es n:’;:s 42220 964.2 466.8 37783 | -516% @ 7095% | -10.5% 1.8% 2.6% 41% 4.4%
:;:‘éf"l :t?f:cs':fv f‘c';: other 5,650.6 677.1 21.6 1,515.3 96.8% = 69004% |« -73.2% 1.3% 0.1% 1.6% 2.0%

100.0%
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Outbound tourism increased to 114.6% in 2022

Outbound Tourism Expenditure of Visitors
Main contributor (share)

114.6%
2015 2016 2017 2018 2019 e 2020 2021 2022 31.0% 21. 3%;
-39.1% 2021: 26.9% 2021 18.0% 2021: 29.9%
-61.6% Passenger Shopping Accommodation
transport
mmm RM Billion Annual percentage change (%)
/
YoY vs 2019 (Pre-pandemic) Outbound expenditure is driven by passenger

e | 220 | ot | 202 transport  (31.0%), _shopping (22.9%) —and

e accommodation services (21.3%).

percentage -61.6% -76.6% -49.8%
change (%)
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OUTBOUND TOURISM EXPENDITURE

Outbound Tourism Expenditure were driven by Passenger transport services

RM Million (000)

2020

2021

Annual Percentage Change (%)

2021/20

2022/21 2022/19

Share (%)
2021

CTG (%)
2022/21

44,800.1

17,219.2

10,485.6

22,498.7

114.6%

100.0%

100.0%

::fji:ger transport 142240 59275 = 28227 = 69746 | -524%  1474% | 510% | 34.4% 26.9% 31.0% 34.6%
Shopping 10,8864 36753 = 18874 51522 | -486%  173.0% | B27% | 21.3% 18.0% 22.9% 27.2%
‘:‘:rc\,‘i’g':“am" 10,0800 37476 = 31331 = 47922 | -164%  53.0% = 525% | 21.8% 29.9% 21.3% 13.8%
‘ E::v?nzn:e?:;zr:ge 58240 22134 | 21076 37573 | -48% 783% | -355% | 129%  204%  167% | 13.7%
:;:‘éf\',:ﬁ’j:cs':fvf;i other 15680 5758 104.9 787.5 818%  651.0% | -49.8% 3.3% 1.0% 3.5% 5.7%
Sﬁ:r':c?’e:zzz':z:::;‘:m 649.6 487.3 335.5 562.5 A% 67.6% | -134% 2.8% 3.2% 2.5% 1.9%

g:r'\t,‘l";:'s sports and recreational | 4 5oq 592.3 94.4 4725 841%  4007%  -69.9% 3.4% 0.9% 2.1% 3.1%

100.0%

100.0%
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Tourism industry contributed 14.0% to GDP in 2022

GVATI Main contributor (share)

251 5
220.4 240.0

200.7 200.3  198.5
165.9 181.7
. 26 7%
9.5% 10.5%  9.8% 0
() 8. 9A> 0. 9%

94.1% 17.1% 12.6%
2021: 56.0% 2021:17.1% 2021:15.1%

2015 2016 2017 2018 2019 2020 2021 2022 Retail trade Food and Country-spe(_:ific
-16.6% beverage tourism services
mmm RM Billion Annual percentage change (%)
YoY vs 2019 (Pre-pandemic) Share GVATI to GDP (%)
0,
141% 145% 146% 152% 159% . 14.0%

Annual
percentage -16.6% -17.3% 4.8% ] I I I I l
change (%)

2015 2016 2017 2018 2019 2020 2021 2022
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GROSS VALUE ADDED OF TOURISM

Retalil trade as a main component in GVATI with contribution of 54.1%

RM Million (‘000) Annual Percentage Change (%) Share (%) CTG (%)
Industry
2020 2021 2022 2021/20 | 2022121 BPIVINL 2021 2022/21
Retail Trade 1M1,121.6  106,560.0 = 1112719  136,127.2 4.4% 22.3% 22.5% 53.2% 56.0% 54.1% 47.0%
Eﬁfﬂ@"ﬁ:ﬁfﬁge 431667 | 355712 | 34,0358 @ 43,0447 -4.3% 26.5% -0.3% 17.8% 17.1% 17.1% 17.0%
@ Country-specific tourism 206950 20,0365 = 30,0441 = 31,619.6 3.5% 5.2% 6.5% 14.5% 15.1% 12.6% 3.0%
characteristic services
:‘:rcv?('::;“dam" 26,4068 121379 = 97326 @ 147613 | -19.8% 51.7% -44.1% 6.1% 4.9% 5.9% 9.5%
::f;i:ger ULl 9,379.5 4,863.0 3,896.6 8,107.6 -19.9% 108.1% 13.6% 2.4% 2.0% 3.2% 8.0%
Cultural, sports and 13074 6307.6 = 41850 @ 76332 | -33.7% 82.4% -32.5% 3.1% 21% 3.0% 6.5%
recreational services
@ Ej:jmzzfeﬂzel 4,7259 4,181.6 4,399.9 6,294.9 5.2% 43.1% 33.2% 21% 2.2% 2.5% 3.6%
I;:‘::\'I:t?g:‘::fv f‘c’: other 4,226.9 1,641.5 982.9 3,881.9 -40.1% 294.9% -8.2% 0.8% 0.5% 1.5% 5.5%

240,029.5

200,299.2

198,548.9

251,470.2

-0.9%

26.7% 100.0% 100.0%

100.0%

100.0%
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TOURISM DIRECT GROSS DOMESTIC

TDGDP increased to 269.1% and contributed 2.7% to the total GDP

TDGDP
102.3
269.1%
=
48.1

87.9 I

7.6% 8.1%

T |

2015 2016 2017 2018 2019 == 2020 2021 2022
-53.9%

-72.4%

mmm RM Billion Annual percentage change (%)

YoY vs 2019 (Pre-pandemic)

Yer | 2020 | a1 | 202

Annual

percentage -12.4% -87.3% -53.0%
change (%)

Main contributor (share)
)
irj
I OH
47.2% 14.1% 14.0%
2021: -72.4% 2021: 19.8% 2021: 9.6%

Retail trade Accommodation Food & beverage

Share TDGDP to GDP (%)

6.4% 6.6% 6.4% 6.5% 6.8%

2.7%
2.0%
0.8% l
N

2015 2016 2017 2018 2019 2020 2021 2022




TOURISM RATIO
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Tourism ratio increased to 22.0% (2021:6.1%)

2021:6.1%
2019: 39.2%

o 3

Al iy,

-

43.7% 34.2% 33.5% 24.8% 23.8% 1.5%
2021: 21.0% 2021: 10.0% 2021: 4.3% 2021: 8.4% 2021: 4.8% 2021: 5.8% 2021: 11.5% 2021: 2.1%
2019: 96.3% 2019: 81.0% 2019: 52.9% 2019: 33.5% 2019: 17.0% 2019: 43.3% 2019: 27.8% 2019: 13.5%

Accommodation Travel agencies Passenger Automotive fuel Cultural, sports Retail trade Food and Country-specific
transport and recreational beverage tourism services

(82
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3.61 million persons engaged in tourism industry and contributed 23.4% to total employment

Employment in tourism industry Main contributor (share)

3 lg1g 33086 34711 35618 34575 35202 3,608.1

2,898.8
4 O(V 4 = 2.6% 2.5%
0 o
L& - 35.1% 33.6% 17.9%
2015 2016 2017 2018 2019 2020 2021 2022 2021: 35.4% 2021: 33.6% 2021: 17.6%

“2.9% Food and Retail trade Country-specific

beverage tourism services

mmm 000 person Annual percentage change (%)

Share to total employment

©

I
2350  23.6% 23.5% o t ‘7] !
. QAL 070 23.4% S < 1 7 ‘
2250 229% O 2349 S ol i Bn Share 1 \.“.—’/ Non-Citi
- Male by gender Female Citizen citizenship on-Citizen _
I 0
20.6% 48.9% 51.1% ; 89.1% 1Q.9 /o0
2021: 48.8% 2021: 51.2% 2021: 88.9% 2021: 11.1%
I
I

2015 2016 2017 2018 2019 2020 2021 2022

©
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% ' EMPLOYMENT IN TOURISM INDUSTRIES %%5
[s] A

Persons (‘000) Annual Percentage Change (%) Share (%) CTG (%)
Industry
2020 2021 2022 2021/20 2022/21 2022/19 2021 2022/21

e L LR 12377 | 1,916 = 12455 12668 | 4.5% 1.7% 2.4% 5% 4% A% | 242% |
Retail trade 11584 11562 = 11819 12116 | 22% 2.5% 4.6% 334%  336%  336% | 33.8%
@ R 598.5 601.3 6213 645.6 3.3% 3.9% 7.9% 174%  176% @ 179% | 27.6%
::;?2’:“3“” 233.8 208.5 196.3 201.0 5.9% 2.4% 14.0% 6.0% 5.6% 5.6% 5.3%
e el 1773 165.2 162.1 1662 | -1.9% 2.5% 6.3% 4.8% 4.6% 4.6% 4.7% /
:i‘::'::;;'o::fs'f‘nzggs 81.2 66.5 52.3 53.6 21.4% 2.5% -34.0% 1.9% 1.5% 1.5% 1.5%
@ 53:2:12'\‘,’;};, 347 34.3 344 35.2 0.3% 2.3% 1.4% 1.0% 1.0% 1.0% 0.9%
I;:Zf\',:t?(f:f:fvfc';?ther 40.7 341 26.3 28.1 22.9% 6.8% 31.0% 1.0% 0.7% 0.8% 2.0% g

3,457.5 100.0% 100.0% 100.0% 100.0%
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data terpelihara

pelbagai anugerah

membuktikan kita juga berdaya
Gemilang, harumkan negara

di antarabangsa

berpadu tenaga, berganding bahu
dan kejayaan di rasa

nnnnnnnnnnnnnnnnnn

BANCI 2024 MALAYSIA
\@ PERTANIAN @MADANI P&DU
Di arus zaman berubah &,
moden dan penuh rintangan

tetap melangkah dan berevolusi
dan menuju matlamat jaya

' Y,
20 OKTOBE!

Seiring dan seirama
bersama tekad di hati
misi dan visi berinovasi

Langkah strategi di yakini
Gah di mata dunia angkan strategl di yakin

kejayaan di kecapi
sejarah yang terukir
menjadi inspirasi

VIDEO "GEMILANG"
https://bit.ly/DOSMGemilang




