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BACKGROUND

The global potential for Muslim-friendly tourism is 

rapidly increasing, fueled by a growing Muslim 

population and projected to reach 230 million 

visits and up to USD 225 billion in spending by 

2028. As a top-ranked halal tourism destination, 

Indonesia has significant potential to become a 

global hub in this sector, making these guidelines 

essential for providing practical direction to 

industry and government stakeholders.

Definition

 Often referred to as 

"Halal Tourism" or 

"Muslim-Friendly 

Tourism."

Alternative Terms

 It is not just about 

religion; it's about 

providing a "peace of mind" 

travel experience that 

allows Muslims to practice 

their faith without 

compromise

Core Principle

 A specialized tourism 

segment that provides 

services and facilities in 

accordance with Islamic 

(Sharia) principles and 

caters to the specific needs 

of Muslim travelers Key Focus Areas :

The entire travel ecosystem, from planning and transit 

to accommodation, food, and activities.
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REGULATION

1. Guidelines of the Minister of Tourism 

and Creative Economy/ Head of the 

Tourism and Creative Economy Agency of 

the Republic of Indonesia Number 

PDM/5/HK.01.04/MK/2024 Concerning on 

Basic Muslim-Friendly Tourism 

Services.

2. Muslim-friendly tourism is a set of 

additional amenities, attractions, and 

accessibility services aimed at and 

provided to fulfill the experiences, 

needs, and desires of Muslim tourists.



The ACES Framework (Based on GMTI)
A widely recognized model for evaluating a 
destination's Muslim-friendliness

A-Access
Ease of travel for Muslim tourists (transport, visa, 

connectivity).

C-Communication
Outreach and marketing to the Muslim market 

(awareness, digital presence, guides).

E-Environment
The general safety, security, and cultural 

environment (safety, family-friendliness, 

local acceptance).

S-Services
The availability of core faith-based and 

recreational services.



CORE INDICATORS
Basic services for Muslim-friendly Tourism

1

2

3

4

5

Halal Certification: Availability of restaurants, 

cafes, and hotels serving certified Halal food

Clear Labeling: Easy identification of Halal 

options (e.g., in supermarkets, room service 

menus).

"Pork-Free" & "Alcohol-Free": Establishments that 

do not serve pork or alcohol are highly preferred

Proximity: Easy access to Halal-certified food 

establishments near major tourist attractions and 

hotels.

Ramadan Services: Special provisions for Suhoor

(pre-dawn meal) and Iftar (breaking of the fast).

1 Halal Food & 

Beverages

This is the most 

critical non-

negotiable 

indicator for 

most Muslim 

travelers



CORE INDICATORS
Basic services for Muslim-friendly Tourism

1

2

3

Public Prayer Rooms: Availability of clean and 

accessible prayer rooms (musalla) in: Airports, 

Shopping Malls, Theme Parks, Train Stations

Mosques: Proximity and ease of access to local 

mosques, especially for Friday congregational 

prayers.

Hotel Facilities:

Provision of a prayer mat (sajadah).

Timetables for local prayer times.

2 Prayer 

Facilities

Facilitating the 

five daily 

prayers is a 

fundamental need
Prayer direction (Qibla) clearly marked in the 

room.

Availability of the Quran.



CORE INDICATORS
Basic services for Muslim-friendly Tourism

1

2

3

Ablution (Wudhu) Facilities: Designated areas for 

performing ritual washing before prayer, often 

adjacent to prayer rooms.

Water in Toilets: Availability of water for 

personal cleansing in all washrooms (e.g., bidet, 

hand shower, or jug) is essential.

Gender Segregation: Separate washroom and ablution 

facilities for men and women where possible.

3 Water-Friendly 

Washrooms
Islamic teachings 

place a strong 

emphasis on 

cleanliness and 

purification 

(taharah).



CORE INDICATORS
Basic services for Muslim-friendly Tourism

1

2

3

4

Food & Drink: Halal-certified hotel restaurants, 

Alcohol-free minibar in the room, No bars or 

nightclubs on the premises.

Privacy & Recreation: Gender-segregated facilities 

(e.g., separate swimming pools, spa/sauna times, 

or gyms for men and women), Private pools in 

villas.In-Room Features: Qibla direction, prayer mats, 

Room and bathroom design that respects Islamic 

modesty (e.g., toilets not facing the Qibla).

Entertainment: No adult or pornographic TV 

channels,  Access to Islamic or family-friendly 

channels.

4 Accommodation & Hotel 

Services
Hotels are a key 

touchpoint for the 

Muslim-friendly 

experience



CORE INDICATORS
Basic services for Muslim-friendly Tourism

1

2

3

4

Family-Friendly Environment: Destinations that are 

safe, secure, and suitable for families.

Halal Activities: Tours that focus on Islamic 

history, art, and culture.

Nature and sightseeing tours.

Avoidance of Non-Halal Elements: An environment 

free from overt displays of activities considered 

haram (forbidden), such as gambling (casinos), 

public intoxication, or red-light districts

Cultural Sensitivity: Respect for modest dress 

codes, Staff (e.g., tour guides) trained in the 

cultural and religious needs of Muslim guests

5 Destination & 

Activities
The overall 

environment of the 

destination plays 

a crucial role.



CORE INDICATORS
Basic services for Muslim-friendly Tourism

1

2

3

4

Finance: Availability of Sharia-compliant financial 

services (e.g., Islamic banking, Takaful

insurance).

Healthcare: Medical facilities with an 

understanding of Islamic modesty (e.g., same-

gender doctors, Halal pharmaceuticals)

Digital Access: Apps and websites providing 

information on Halal food, prayer times, and mosque 

locations

Tour Guides: Sharia-aware guides who understand 

prayer times and food requirements

6 Supporting Services

Services that 

complete the Halal 

ecosystem.
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CONCEPT OF MUSLIM-FRIENDLY TOURISM

1. Muslim-friendly tourism is 

a set of additional 

services, amenities, 

attractions, and 

accessibility features that 

are designed and provided 

to fulfill the experiences, 

needs, and desires of 

Muslim tourists.

2. Regulations related to the halal 

certification of tourism products 

and services also support this 

guideline — for instance, through 

collaboration between the Halal 

Basic services for Muslim-

friendly tourism include

• Availability of Halal Food 

and Beverages

• Availability of Clean 

Prayer Facilities

• Availability of Clean and 

Adequate Sanitation 

Facilities

COVERAGE
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Economic Census 2026:
Provision of Halal product

Provide data on:

- Location of 

business 

- ISIC 

- Main Product
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Collected data from economic census 2026 can be 

used to capture the business entity which 

produce halal product.

• Spatial analysis on the availability of 
halal product 

• Match the availability of halal product with 
the location of tourist destinations

• Data on Halal Product by Categories such as 
food and beverages, Food Industries, 
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Survey on Tourist Attraction:
Provision of Muslim-friendly facilities at Tourist Destinations

The Tourist attractions 

which 

• provide prayer room

• Have adequate 
sanitation 

facilities 

Indicator: The 

distribution of Tourist 

attractions which 

support Muslim-Friendly 

Tourism



Developing the Islamic tourism 
indicators in Indonesia

• Utilize the concept of Muslim-friendly 
tourism 

• Deploy Economic census 2026 as one data 
source to provide a frame of business which 

produce halal product

• Usage the data on location of business 
entity to inform the availability of halal 

product at province, region or tourist 

attractions. 

• Provide information on availability of 
prayer room and adequate sanitation at 

tourist attraction. 



THANK YOU

01

Let's get to know Indonesia through Statistics Indonesia.

Please download the publication on the official BPS website 

www.bps.go.id or Allstats BPS

http://www.bps.go.id/

