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INTRODUCTION
@ What is Satellite Accounts ?

T Recommended in the System of National
System of Accounts (SNA) by United Nations

National
Accounts

Allows for an expansion of the national
accounts for selected areas of interest

Maintains links to the basic concepts and
structures of the core national accounts

System of National

Accounts (SNA) SNA 2008

Chapter 29 Satellite Accounts
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EXPERIENCE OF OTHER COUNTRIES

Based on SNA 2008, more than 70 countries has developed Tourism Satellite Account (TSA)

Australia New Zealand Canada Norway Philippines
e Tourism e Tourism e Tourism e Tourism e Tourism
e NPIs e NPIs and e Non-profit e Health
e Information and Volunteering Institutions e Environment
Communication
Technology
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CHRONOLOGY OF TSA

Department of Statistics
M AL AY 5 | A

) -
MATAYSA

6 yea™ 4

2009-2010

2012 Onwards

e Endorsement to release
TSA to the public

* Published DTS e Publications: - 3
2007-2008 (Public): Reference -
. year 2009 « TSA 2000-2010 AKAUN SATELIT
¢ Published DTS PlELAINE@NKGAN
2005-2006 2007 with official e Limited circulation:: ¢ TSA 2000-2011 TOURISM SATELLITE ACCOUNT
. . . tourism domestic 2019
e Participated in the . . N ) i
2003-2004 International Workshop Z;gat:(r:: I?r:‘tz\:ﬁg :gl(:))lslcatlon TSA 2000 e TSA 2005-2012 ABATAN PERANGIAMN MALAYSA
* IAPG Tourism « Study visit to Australia  Circulation) « Publication TSA 2000 * T5A 2005-2013
meetin B . .
_g * TSA compilation 2009 * TSA 2010-2014 Tourism Satellite
* Establish TWG initiated « TSA 2010-2015 Account (TSA)
* Create TSA unitin e Pilot Study of Domestic e TSA 2016
DOSM Tourism Survey (DTS)
e TSA2017
e TSA2018
e TSA2019
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CHRONOLOGY OF REGIONAL TSA (RTSA) /&

Regional Tourism Satellite
Account (RTSA) Sarawak

Jun — Dec 2018

Jan - Mac « 2nd Sarawak

A 2018 Tourism Statistics
October 2017 Technical
e . . Steering and
osBr;eT:_r;g 7\“ the 1;‘1“"55"‘ § Technical * Discussion between
Mac - Aprll a e.l € Account to Sarawa Committee DOSM Sarawak dan
Tourism Industry Players Lo
2017 Meeting in MTAC
Sarawak * Sarawak Tourism
*  TSAbriefingand Statistic Steering
MTAC Sarawak . Sarawak TSA .
. . . Committee
visit to DOSM Technical
Committee * Official Visit of TSA
*  TSA Sarawak Meeting at the Sarawak member of
Meeting at the Department level the Steering and
Department Level Technical
. Sarawak Tourism Committee
*  Tourism Satellite Statistics .
* Sarawak Tourism
Account Sarawak Management ... .
. . , Statistic Steering
Technical Meeting Steering .
Committee Committee
No.2/2018

2019

* Discussion session
related to TSA Sarawak

* Technical Meetings TSA
Sarawak No. 1/2019

* Compilation Technical
Discussion RTSA

* Presentation of data and
reports to DOSM
Management

* Presentation of RTSA
Sarawak 2018 findings to
the Honorable Minister
of MTAC Sarawak

* Launching ceremony of
RTSA Sarawak report by
the Honorable Minister
of MTAC Sarawak on 10
December 2019

% -@*F

Peninsular

Malaysia Sabah

Sarawak

o

3 Regions in Malaysia

Peninsular Malaysia
Sarawak
Sabah
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TSA MANUAL & GUIDELINES 7_){“50

Department of Statistics
M AL AY 5 | A

Tourism Satellite Account: S':'rst E m le

Recommended Methodological

for Tour;s::)sstatistlcs ui Framework ’ H at i n n ﬂl
. Accounts

TSA: RMF
2008:
framework for
the economic
measurement of Tourism
tourism Statistics
consistent with
SNA, BoP

IRTS 2008:
concepts,
definitions,
classifications
for basic
tourism
statistics

Credible % Tourism as an
comparable economic sector
statistics (i.e. GDP, etc.)
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The IRTS 2008 provides the main_concepts, definitions and classifications for the measurement of tourism in a

standard way across countries.

The IRTS 2008 was approved by the United Nations Statistical

Commission (UNSC) at its 39th session

(26-29 February 2008). It revises and replaces the previous 1993 Recommendations on Tourism Statistics (1993 RTS)

adopted by the Commission in 1993 and published in 1994.

Chapter 1:

Development and needs for tourism statistics

for Tourism Statistics

International Recommendations C h apte r 2
Chapter 3:
Chapter 4:

2008

The demand perspective: basic concepts and definitions
The demand perspective: characterization of visitor and tourism trips

The demand perspective: tourism expenditure

Demand

Chapter 5:

Classifications of products and productive activities for tourism

Chapter 6:

The supply perspective

Supply

Chapter 7:

Employment in the tourism industries

FH B @statsMalaysia | @MyCensus2020

Chapter 8:
Chapter 9:

Employment

Understanding tourism in its relationship with other macroeconomic frameworks

Supplementary topics

f", www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED




Department of Statistics
M AL AY 5 | A

Chapter 1: Development and .
needs for tourism statistics

Chapter 2: The demand .
perspective: basic concepts and .
definitions

Chapter 3: The demand .

perspective: characterization of
visitor and tourism trips

Chapter 4: The demand .
perspective: tourism expenditure

INTERNATIONAL RECOMMENDATIONS ON
TOURISM STATISTICS (IRTS) 2008

Historical records of documentation on manual and
guideline of tourism measurement

To agree that tourism is important in building the
nation, generate national income

Tourism as a subset of travel

Conceptual background for the definition of visitors
and tourism trip

Forms of tourism

Measurement of flows of visitors

Characteristics of the visitor
Characteristics of tourism trips

Tourism expenditure — coverage,
categories/classification and measurements
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@Y CHAPTER 2: CONCEPTS AND DEFINITIONST’{in

Tourism is a subset of travel and
Visitors are a subset of travellers

TRAVEL 1! TRAVELLER 3 3 TRAVELLER A traveller is someone
1 TRAVEL Travel who moves between
refers to different geographic
the_ | locations, for any
activity of VISITOR 4 purpose and any
travellers. TOURISM 2 .«‘ TOURIST & duration.
2 TOURISM  Tourism EXCURSIONIST 4 VISITOR A visitor (domestic,
refers t_o_ inbound or outbound) is
the activity classified as a tourist (or
of visitors.

overnight visitor), if
his/her trip includes an
overnight stay, or as a
same-day visitor (or
excursionist)
otherwise.
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CHAPTER 2: CONCEPTS AND DEFINITIONS; 55

Domestic . Outbound

. travel . travel
Travel within l
country by

resident

Travel outside
a country by
resident

_ Countr ..
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CHAPTER 2: CONCEPTS AND DEFINITIONSﬁ‘.n

The travel of domestic, inbound or outbound visitors is called domestic, inbound or outbound
tourism.

VISITORS
(INBOUND, DOMESTIC AND OUTBOUND)

! ! |
TOURIST W\
(if trip includes an overnight EXCURSIONIST |
stay) (same-day-visitor)
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FORMS OF TOURISM
R International tourism = <
g Inbound tourism + Outbound tourism
Internal tourism = National tourism =
— Domestic tourism + - —> Domestic tourism + <
Inbound tourism Outbound tourism
Inbound . Domestic Outbound

9 9
. tourism . tourism

tourism
\ Activities of a Activiti ¢
Activities of resident visitors c_(tj|V|t|e§ of a
non-resident within the resi ten_:jwfr:tors
visitors within country Oucc?llm?ry e
the country <= .
Country
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CHAPTER 2: CONCEPTS AND DEFINITIONS, 12

A trip refers to the travel by a person from the time of departure from his usual
residence until he/she returns

Trips taken by visitors are tourism trips. A tourism trip is characterized by its main

destination, among the characteristics (for example, main purpose)

Main destination
Travel of a visitor from the

- time of arriving in a country
Inbound Trlp to the time of leaving

the place the place the place
_ _ visited that where that is the
Domestic Trip : is central he/she farthest
Travel of a visitor between to the spent most from the

leaving the place of decision to of his/her place of

- residence and returnin take the time during usual

Outbound Trip J trip the trip residence

OR

HEBIFE @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 14



CHAPTER 3: CHARACTERIZATION OF VISITOR
wresiew  AND TOURISM TRIPS

MAIN PURPOSE

 Classification of tourism trips according to the main purpose
1. Personal
1.1. Holidays, leisure and recreation
1.2. Visiting friends and relatives
1.3. Education and training « For outbound trips, departures should be classified
1.4. Health and medical care according to the main destination of the trip.
1.5. Religion/pilgrimages
1.6. Shopping
1.7. Transit
1.8. Other
2. Business and professional

ORIGIN AND DESTINATION

4

» For inbound trips, it is essential to classify all arrivals
by country of residence rather than by nationality

TYPES OF TOURISM PRODUCTS

« A combination of different aspects around a specific centre of

‘ interest, such as nature tours, life on farms, visits to historical water (passenger line and ferry etc) and land (railway,

and cultural sites, visits to a particular city, the practice of motor coach or bus and other public road transportation
specific sports, the beach, etc. etc)

MODES OF TRANSPORT

* Major groups classification: air (scheduled flight etc),

» Developed by UNWTO

DURATION OF A TRIP OR VISIT

* Number of trips
* Number of nights

‘ TYPES OF ACOMMODATION
-

. » e.g: Hotel, motel, homestay, camping ground, holiday
homes
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CHAPTER 3: CHARACTERIZATION OF VISITOR
gﬂePAf["eA'?,'S*;*,'CA AND TOURISM TRIPS

Main purpose (IRTS 2008, para 3.10-3.21):

Definition: The main purpose of a trip is defined as the purpose in the absence of which the trip would not
have taken place.

Personal:
* Holidays, leisure and recreation (incl. vacation homes, incentive trips)
Visiting friends and relatives
Education and training
Health and medical care
Religion/pilgrimages
Shopping
Transit
Other
Business and professional:
s Attending meetings

/

s Other business and professional purposes

D)

/ / / / / / /
0’0 0’0 0’0 0’0 0’0 0’0 0’0
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CHAPTER 4: TOURISM EXPENDITURE

Tourism expenditure refers to the amount paid for the acquisition of
consumption goods and services, as well as valuables, for own use or to give
away, for and during tourism trips. It includes expenditures by visitors
themselves, as well as expenses that are paid for or reimbursed by others.

CATEGORIES OF TOURISM EXPENDITURE

‘ TOTAL TOURISM EXPENDITURE

; ! ¢

| INBOUND TOURISM | DOMESTIC TOURISM | OUTBOUND TOURISM

EXPENDITURE EXPENDITURE EXPENDITURE
| | | |
| J |

INTERNAL TOURISM | NATIONAL TOURISM

EXPENDITURE EXPENDITURE

/‘ INTERNATIONAL TOURISM EXPENDITURE <

GG @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 17



CHAPTER 4: TOURISM EXPENDITURE

(IRTS 2008, para 4.6 and 4.7):

Department of Statistics
M AL AY 5 | A

Exclude: all expenditures that do not correspond to acquisition of goods and services or
valuables:

 Tax payments
* Interests
« Current transfers in cash (i.e. family support transferred to the country of nationality)

« Purchase of financial and non-financial assets (i.e. land and real estate, but excluding
valuables)

Current expenses related to vacation homes, such as those usually incurred by an owner
as a producer of accommodation services, should also be excluded from tourism
expenditure.

GG @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 18



CHAPTER 4: TOURISM EXPENDITURE 7’14

Definition (IRTS 2008, para 4.9 and 4.10):

Following the rules of the System of National Accounts 2008 (see box
4.1), final consumption by households (individuals) is deemed to occur at
the moment of the transfer of ownership of goods or that of the delivery of
services, and not the time of its payment (Timing of expenditure).

Tourism expenditure follows the same rules. Consumption expenditure on
transport services occurs when being transported, on accommodation
services, when staying in the place of accommodation, on travel agency
services, when the information is provided and the travel services are
booked, etc.

GG @statsMalaysia | @vyCensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 19



CHAPTER 5: CLASSIFICATION OF PRODUCTS AND
ewvrver: PRODUCTIVE ACTIVITIES FOR TOURISM

A. Consumption products:

A.1. Tourism characteristic products: comprising two subcategories;

A.l.i. Internationally comparable tourism characteristic products, which represent
the core products for international comparison of tourism expenditure;

A.lli. Country-specific tourism characteristic products (to be determined by each
country by applying the criteria of paragraph 5.10 in their own context).

For both products mentioned above, the activities producing them will be considered
as tourism characteristic, and the industries in which the principal activity is tourism
characteristic will be called tourism industries;

A.2. Other consumption products made up of two subcategories, both to be determined
by each country and, consequently, country specific:

A.2.i. Tourism connected products comprising other products according to their
relevance for tourism analysis but that do not satisfy the criteria in paragraph 5.10;

A.2.ii. Non-tourism-related consumption products comprising all other consump-
tion goods and services that do not belong to the previous categories.

B. Non-consumption products: This category includes all products that by their nature
cannot be consumption goods and services and, therefore, can neither be a part of tourism
expenditure, nor a part of tourism consumption, except for valuables that might be acquired
by visitors on their trips. Two subcategories are defined:

B.1. Valuables (see para. 4.2);

B.2. Other non-consumption products comprising those products associated with tour-
ism gross fixed capital formation and collective consumption.
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CHAPTER 5: CLASSIFICATION OF PRODUCTS AND
PRODUCTIVE ACTIVITIES FOR TOURISM

NG WNE

PRODUCTS
Accommodation services for visitors
Food and beverage serving services
Railway passenger transport services
Road passenger transport services
Water passenger transport services
Alir passenger transport services
Transport equipment rental services
Travel agencies and other reservation
services
. Cultural services

. Sports and recreational services
. Country-specific tourism characteristic
goods
. Country-specific tourism characteristic
services

NG WNE

ACTIVITIES
Accommodation for visitors
Food and beverage serving activities
Railway passenger transport
Road passenger transport
Water passenger transport
Air passenger transport
Transport equipment rental
Travel agencies and other reservation
services activities
Cultural activities

. Sports and recreational activities
. Retail trade of country-specific tourism

characteristic goods

. Other country-specific tourism

characteristics activities

ﬂum @StatsManysiql @MyCensus2020 ﬂ; www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED

11.2




TSA MALAYSIA: CLASSIFICATION OF PRODUCTS 0
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wwwriww AND PRODUCTIVE ACTIVITIES FOR TOURISM 1.1.2020

MALAYSIA
STANDARD

I N T &
CLASSIFICATION
2008

22 MSIC 2D 21 MCPA 2D

Tourism Industry 196 msicsp Tourism Product | 189 MCPA 5D

1. Wholesale trade, except of motor vehicles and motorcycles
1. Wholesale trade, except of motor vehicles and motorcycles 2. Land transport and transport via pipelines
2. Land transport and transport via pipelines 3. Water transport
3. Water transport 4. Air transport
4. Airtransport 5. Accommodation
5. Accommodation 6. Food and beverage service activities
6. Food and beverage service activities 7. Financial service activities, except insurance/takaful and pension funding
7. Motion picture, video and television programme production, sound recording and 8. Insurancef/takaful, reinsurance/takaful and pension funding, except compulsory
music publishing activities social security
8. Financial service activities, except insurance/takaful and pension funding 9. Activities auxiliary to financial service and insurance/takaful activities
9. Insurance/takaful, reinsurance/takaful and pension funding, except compulsory 10. Real estate activities
social security 11. Other professional, scientific and technical activities
10. Activities auxiliary to financial service and insurance/takaful activities 12. Rental and leasing activities
11. Real estate activities 13. Travel agency, tour operator, reservation service and related activities
12. Other professional, scientific and technical activities 14. Office administrative, office support and other business support activities
13. Rental and leasing activities 15. Education
14. Travel agency, tour operator, reservation service and related activities 16. Human health activities
15. Office administrative, office support and other business support activities 17. Creative. arts and entertainment activities
16. Bducation 18. Libraries, archives, museums and other cultural activities
17. Human health activities 19. Gambling and betting activities
18. Creative, arts and entertainment activities 20. Sports activities and amusement and recreation activities
19. Libraries, archives, museums and other cultural activities 21. Other personal service activities

20. Gambling and betting activities

21. Sports activities and amusement and recreation activities

MSIC : Malaysia Standard Industrial Classification 2008
MCPA : Malaysia Classification of Products by Activity 2009
-
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CHAPTER 6: THE SUPPLY PERSPECTIVE 179

IRTS 2008, para 6.2:

Tourism supply is understood as the direct provision to visitors of the goods and
services that make up tourism expenditure.

IRTS 2008, para 6.8:

In recognition of this heterogeneity, the System of National Accounts recommends
the use of establishment as the unit which provides data that are more suitable for

analyses of production.

The establishment (or local kind of activity unit in the European Union lexicon) is
defined operationally as “an enterprise, or part of an enterprise, that is situated in a
single location and in which only a single productive activity is carried out or in which
the principal productive activity accounts for most of the value added” (System of
National Accounts 2008 para. 5.14).
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CHAPTER 6: THE SUPPLY PERSPECTIVE

IRTS 2008, para 6.17:

As the classification of an establishment is based on its main activity, establishments
having a particular tourism characteristic activity as a secondary activity should not
be included in the tourism industry that is characterized by this activity.

For example, If a travel agency service is carried out as a secondary activity by a
supermarket, then this travel agency service will be part of the total output of the
retail trade industry and will not appear as part of the travel agency industry. The
activity will only show up as a secondary output of the retail trade industry.

f |O]|¥]o @StatsManysiql @MyCensus2020 ™, www.dosm.gov.my I www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED 24



(LY CHAPTER 7: EMPLOYMENT IN THE TOURISM
womenasose: INNDUSTRIES

Figure 7.1.
Single versus multiple job holders in the tourism industries

Employed persons

IRTS 2008, para 7.1:

Employment |S an |mp0rtant With single jobs « > With multiple jobs
dimension in the
chargcterlzatlon of tourism RN T
and in the acknowledgement i tourism /nother ) / N\
[ | Main job i | Main jobin oth |
f t i t f th industries industries | Viainjobin <« > ain Jobin other
or ItS |mp0r ance 1rom e ) | 2) ; tourism industries (3) \ industries (4)
productive, social and N /»«” L 4
. . . ~ S~ e
strategic points of view. s T
Other job(s) in tourism - Other job(s) in tourism
industries (3a) industries (4a)
Other job(s) Other job(s) in ather
in other industries (3b) industries (4b)

Persons employed in the tourism industries (all jobs) =1, 3, 4a
Persons employed in the tourism industries (main job) = 1,3
Jobs in the tourism industries = 1, 3, 3a, 4a
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The Tourism Satellite Account: Recommended Methodological Framework 2008 (also known as the
TSA: RMF 2008) provides the updated common conceptual framework for constructing a TSA.

It adopts the basic system of concepts, classifications, definitions, tables and aggregates of the
System of National Accounts 2008 (SNA 2008), the international standard for a systematic summary of
national economic activity, from a functional perspective.

The TSA can be seen as a set of 10 summary tables, each with their underlying data:

SRS - Inbound tourism expenditure,

Recommended Methodological

Framework 2 -+ Domestic tourism expenditure,

2008

» Qutbound tourism expenditure,

« Internal tourism expenditure,

* Production accounts of tourism industries,

» The Gross Value Added (GVA) and Gross Domestic Product (GDP) attributable to tourism,
« Employment,

* |nvestment,

« Government consumption, and

* Non-monetary indicators.
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TABLE1 ~ TABLE2 |  IABLE3  ° TABLE4 | TABLE 5
N Ie N ( N (- A

Inbound tourism | | Domestic tourism || Outbound tourism | _ | Production accounts

expenditure by | expenditureby | expenditureby || Internal tourism | of tourism industries

products and |  products and products and | consumptionby {1} 14 other industries
classes of visitors | | classes of visitors || classes of visitors | products | (at basic prices)

- J \ L J J \

* Departing Visitor * Domestic Tourism * Malaysia Outbound  Summation Table 1 e Supply — Use Table
Survey (DVS) by ~ Survey (DTS) by ~ Survey (MOS)by = and Table 2 ~ (SUT) by DOSM
Tourism Malaysia . DOsSMm ~ Tourism Malaysia

* Gross Domestic
* Balance of Payment ~* Balance of Payment ~ Product (GDP) by
by DOSM ~ byDOSM ~ DOsSM

 Arrivals Data by
Immigration
Department
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DATA SOURCES

r

TABLE 6 | TABLE 7 : TABLE 8 : TABLE 9 : TABLE 10
Total domestic ) f N\ (Tourism oross fixedxé( oun loct ) 4 )
- | . ourism collective |
toSLIJJrl?ErIr)]/ ?ggslg:r?”t]i?)ln Employment in the capital formation of consumption by | Non-monetary
(at urchaserz’ | tourism industries tourism industries product and level of | indicators
pur and other industries | government
\_ prices) Yy, \ Jk )\ Y.

L]

* Table 4 and Table 5

L]

(LFS) by DOSM

J\.

L]

+ Labour Force Survey * Economic Census
- and Survey by DOSM

_+ GFCF Data by DOSM

1

_Compilation of data is by
. overnights by forms of

levels of government;

L)

10a: Number of trips and

. tourism and classes of visitor

2A Federal Government
2B Statutory bodies '
2C State Government
2D Local Authorities

. 10b: Number of arrivals

overnights by modes of

transport
. 10c: Number of establishment
. and capacity by types of

. accommodation

10d: Number of establishment
. in tourism industries classified
. according to average number of

. jobs
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ECONOMY & HOUSEHOLD SURVEYS ¥z

1.1.202

& @ dosm.gov.my

F Agriculture

F Construction

* Economic Indicators.

* Environment

F External Sector

¥ Household Income & Expenditure

* Green Economy Indicators

* Labowr Market Information

* Manufacturing

¥ Mining & Cluarmying

F Mational Accounts

* Population & Demography

* Prices

F Services

F Social Indicators

* Others

b Onling Services

* eStatistik

* StatsDigital

F Interactive Wisualization

* Malaysia Business Cycle Clock

b Interactive Malaysia Statistical
Business Register (i-MSBR)

* MylLocal Stats
—

n @ Ld k] @Statsmalaysia | @iviycensuszuzu

WWW.DOSM.GOV.MY Q

Questionnaires Guideline
1.  Monthly Survey of Whosale & Retail Trade Monthly s
——
2.  Quarterly Survey of Services Fourth Quarter 2020 5y Quarterty
i} Transportation & Storage Services mE P S
— —
i) Infermation and Communicaticn Services e . LE
— —
iii) Food and Beverage Services s B LE
—— —
vy Accommodation Services s e
—— —
v} Educstion Services s s
— ——
i) Health Services s s
S S
vii) Professional Services s s
— —
viii) Real Estate Agents s ™K
- -
i) Arts, Entertainment and Recreation Services e e
- -
¥} Administrative and Support Senvices Lk i lFS
- -
#*i) Personal Services and Other Activities Lk iwlFS
- -
3.  Additional Question Fourth Quater 2020 {5 e
-
|4. Domestics Tourism Survey (DTS) 2020 Menthly S |
-
5. | Survey on Usage of ICT and e-Commerce by Establishment 2020 Every 2 years fim K s
— —
IB. Annual Economic Survey 2018 l
|'.|". Economic Census 2016 - Services Sector Once in 5 years . |
Note:
Monthly Survey of Whosale & Retail Trade
—
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[Popuuarion s nousiwe)

RMF 2008 o

R’f”;’:i“eﬂ' v s’s"ﬂ”i“ci 1.1.2 0 20
MAIN AGGREGATES

e Internal tourism expenditure
- the tourism expenditure of visitors, both resident and non-resident, within the economy
of reference. It is the sum of domestic tourism _expenditure and inbound tourism
expenditure. It includes acquisition of goods and services imported into the country of
reference and sold to visitors. This indicator provides the most comprehensive
measurement of tourism expenditure in the economy of reference

* Internal tourism consumption
- the tourism consumption of both resident and non-resident visitors within the economy
of reference. It is the sum of domestic tourism consumption and inbound tourism
consumption.

* Gross value added of tourism industries (GVATI)
- the total gross value added of all establishments belonging to tourism industries,
regardless of whether all their output is provided to visitors and the degree of
specialization of their production process.
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’(
RMF 2008 1.1.2020
MAIN AGGREGATES

e Tourism direct gross value added (TDGVA)
- the part of gross value added generated by tourism industries and other
industries of the economy that directly serve visitors in response to internal tourism
consumption

e Tourism direct gross domestic product (TDGDP)
- the sum of the part of gross value added (at basic prices) generated by all industries in
response to internal tourism consumption plus the amount of net taxes on products
and imports included within the value of this expenditure at purchasers’ prices
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=iz~  TABLE 1: INBOUND TOURISM EXPENDITURE 71“"2 i

Jadual 1_ Perhelanj pel gan i ihagi pel gikut produk

° C O n S i St S Of t Ot al i n b O u n d Table inbound tounism expe nditure of visitors by products

Produk
roeut 2015 2016 2017 201
. . - . . Pragucts Jadual 1A . Perbelanjaan pelancongan inbound bagi pelancony mengikut produk
Table = Inbound tourism expenditure of taurists By products
RM Juta
RM Mitfion
:::;':'; 2015 2016 2017 2018 20190
- Perkhidmatan penginapan 17,656.4 20,142.5 21,0342 21,
Accommadation senies Jadual 1 B . Perbelanjaan pelancongan inbound bagi pelawat harian mengikut produk
Table = Inbound tourism expenditure of excursionists by products
Perkhi penyedi dan mi 10,108.2 10,802.8 11,4460 111 perkhidmatan penginanan. 47 e2e A dan e LYV EYRYERS LR E
a o O Food and beverage sening senvies Accommodation sens e
sy 2015 2016 2017 2018 20190
fucts
er‘ el I a e IS rl u IOI I Perkhi bt 14,008.5 151337 15,4530 15,{ Perkhidmatan penye}
Passenger transport senvices Foud and beverage sqiving semvices RM Juta
5 RM Million
O 5 . dan ain T wE12s 4m70 S 13,574.4 14,643.7 14,672.5 15,228.3 15,303.9
agens aan . .
e 9 . ' ' ' | Passenger transpart € MELH ymatan penyediaan makanan dan minuman 378.8 4127 518.1 510.5 4983
Travelagencies and other reservation services F
00d and beverage serving services
Perkhidmatan agens{ pengembaraan dan penempahan lain 4,005.9 4433.3 4,026.1 3702.0 3876.0
':;a;m“jma: kel;udayaa{n, st:loan ‘_'a" rekreasi 2,200.2 2,424.1 2,555.5 2,] Travelagencies and dinst teservation services P 90,0 S804 753 s856
- wiwral spons and recreatonal setvices Perkhidmeatan kebudayan e Rafi U a4 es 2177 2,320.8 2,439.9 20269.8 2421.2
Cobural sports and regreational services
O Barang khusgus bercirikan p elancongan negara 23,827.5 25,920.9 28,147 28, i agensi dan lain 156.1 179.5 190.9 167.6 168.7
Cauntty-specki tourism characteristics goods Barang il services 22,934 4 24,912.0 26,565.0 28,101.2 25,494.2
Country-speckic tawridm characteristics goods
- - Perkhidmatan khu sus bercirikan pelancongan negara 26735 27828 28833 2 Perkhidmatan-kebudayaan, sukan dan rekreasi 825 9.4 15.7 102.5 1053
. y . L . ' ' ' ' Perkhi feikam, REGIra, 2,573.3 2,674.4 2,752.8 27377 2,698.6
Country-speckic tourism characteristic sewvices Country—speciic touim chavacterist senvies
Jumiah Jurniah iarar:g khus;s :)ercirika: pel{ancongan ndegara 893.1 1,008.9 1,273.8 11272.5 1,239.3
- Tatal 74,637.6 #,610.7 ,730.8 &7,| Tater ‘ountry-specific fourism characteristics goods  73,592.5 79,325.9 82,921.5 84,929.9 86,680.3
Peratus perubahan tahunan Annual percentage <hjaRasntry-specific tourism characteristic services B 93 45 24 24
Annual percentage change - 9.4 5.0

Jumlah Peratus sumbangan (%

component of Balance of —— e N
Percentage share (%) Perkhi penginapan, o 243 254 254 %5 n2

tahunan
Perkhidmatan penginapan o 247 25 Aecommadation SeMERn ol percentage change . 122 225 20 14
P Accommodation senices Perkhidmatan penyepli 134 128 132 133 132
l I l Food and beverage sqrving semvices Peratus sumbangan (%)
ay e nt L} Perkhi penyedi ) dan mi 135 130 134 E Percentage share (%)
Food and beverage sening services e N 187, 185, 124 124, 183
Fassenger transport seMérkhidmatan penyediaan makanan dan minuman 185 18.0 18.4 18.5 184

Food and beverage serving services

. . .
[ Perkhi 188 185 180 Perkni agens] aan dan lain 55 58 43 a4 45
Passenger transport senies Traved ayencies and dRSLGSRIKAH kG SR gkutan penumpang 212 214 207 209 216

Passenger transport services
relreasi

. . . Perkhidmatan kebudayaan, sukan d 29 29 29 27 28
. Per agens aan dan lain 56 57 48 Cutural sports and recrsations | services :
n Travelagencikes and other reservation services agensi dan lain 76 78 6.8 6.1 62
aS S e e r eX e I l S e S O r al r Barang khusus berci avsgqﬁgsﬁa.a,mggm'eservam e e 4 24 = 23
3 Perkhidmatan kebudayaan, sukan dan rekrea si 29 30 30 Coumnlbry-speckic taunigm characteristcs goods
Guural sports and recregtiona) sewvices Perkhidmatan kebudayaan, sukan dan rekreasi 40 41 4.4 37 39
- 4 Perkhi 35 34 33 32 31
o Country-speckic towrigm cheracteristic services
S e a al I O e r ral I S O r a I O I I Barang khusus bercirikan p lancongan negara . e 28 Barang khusus bercirikan pelancongan negara 437 440 453 462 457
Countiy-speckic tourism characteristics goods Jurmiah Country-specific touris m characteristics goods
Totat 100.0 100.0 100.0 100.0 100.0
- - . Perkhidmatan khusug bercirikan pelancongan negara 36 34 34 Perkhidmatan khusus bercirikan pelancongan negara 49 47 46 45 43
Country-speckic towrism characteristic senrices sumbor fs‘:"';’;;:;”:;;; T Mdma?;m@, {ourism characteristic services
Sources - Deprivertof St it
Jumizh WS T P AR (TR Ry
Totar 100.0 100.0 100.0 Total 100.0 100.0 100.0 100.0 100.0

Soufces : Department of Statistcs, Malaysia
SOUTGES | DEgEIERT T 58 TSICS, MR Maleysia Tourism Promalion Board (Tourism Melaysic)
IWNRYSE TOUS PR SO (TOUHSA ENa)S)

Suriber: Jabatan Perangkaan M alaysia
Sumber: Jabatan Peranguaan Ml il Lombaga Penggalakan Pelancongan Malaysia
L] Lsmbaga Penggalakan Plancongan malay g
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Department of Statistics
M AL AY 5 | A

» Derived from the
Domestic Tourism Survey
(DTS)

« This survey covers those
who stay in Malaysia for
at least a year and above.
Beside citizen and
permanent resident,
expatriate and
non-citizen are also
Inclusive.

ﬂ um @StatsManysiql .

TABLE 2: DOMESTIC TOURISM EXPENDITURE

Jadual 2_ Perbelanj pel gan tik bagi pel
Table = Domestic tourism expenditure of visitors by products

Produk

Froducts 218
Perkhidmatan penginapan 6,133.3
Accommodation senvikes
Perkhi penyedi: dan mil 9,378
Food and beverage senving senvices
Per 4,560.0
Passenger transport senvikes
Perkhi agensi dan lain 1,054.6
Travelagencles and ather reservation senvices
Perkhidmatan kebudayaan, sukan dan rekreasi 965.9
Cutural sports and recreationaf senvices
Jualan runcit bahan api kenderaan 11,480.5
Retall sake of automotive fuel
Barang khusus bercirikan pelancongan negara 231921
Country-speckic tourism characteristics goods
Perkhidmatan khusus ber kan pelancongan negara 3,533.7
Country-specKic tourism characteristic senvices
Jurniah
Total 60,541.1
Peratus perubahan tahunan
Annual percentage change -
Perkhidmatan penginapan 104
Accommodation services
Perkhi penyedi dan mi 154
Food and beverage senving senices
Per penganglastan p pang 7.5
Passenger transport services
Perkhi agensi aan dan lain 1.7
Travelagencies a nd other reservation senices
Perkhidmatan kebudayaan, sukan dan rekreasi 18
Cudural sports and recreational services
Jualan runcit bahan api kenderaan 19.0
Retall sake of automotive fuel
Barang khusus bercirikan pelancongan negara 363
Country-speclc tourism characterishics goods
Perkhidmatan khusus bercirikan pelancongan negara 6.3
Country-speckic tourisim chavacteristic senvices
Jumniah
Tatal 100.0

Sumbsr: Jabakin Peranghaan Mala;ia
SOURCES | DR IENTOF S ISICS, ISEHSR

gikut produk

2016

§,598.3

10,3117

4,868.3

1,264.8

1,055.3

11,939.4

26,376.8

4,083.1

66,497.7
9.3
Peratus s

Fercenta)

99

180

Jadual 2A. F j bagi ikut produk
Table = Domestic tourism expenditure of tourists by products

)0
+ YOURGATAIS GUR FUTURE +

1.1.202

Produlc 2015 2016 2017 2018 2019
Pracucts
RM.Juta
Jadual Perbelanj; | an d ik hagi pelawat harian mengikut produk
Perkhidmatan penginapan Table ZB: o . Jz o ;'t : . 9 z" duct 9 P
ACCOMMOJIREY SENVIEES omesiic fownsm expenditune oF excursiomtsts b/ products
Perkhidmatan penyediaan makanan
= Produlc
oc and bewerage serving servibes 2015 2018 2017 2018 2019
Proticts
Perlidmatan penganglatan penurn
Possenger transport senvices RM Juta
RS Milin
Perkhidmatan agensi pelancongan d
Trovel sgencies and other resenstion | Perkhidmatan penyediaan makanan dan minurman 3,022.1 3,497.9 4,001.1 44131 49484
Food and beverage seniing serices
Perkhidmatan kebudayaan, stukan d
Gukiral sports and servic] Perkhi 5747 530.1 585.7 4.1 7671
Passenger transport setvices
Jualan runcit bahan api kenderaan
Retail sale of automotire fuel Perkhi agensi aan dan lain a7 an ¥ a4 70
Barang khusus bercirikan pelancond 7S¢ 9SENCES and ather reservatin services
GCountry-specifi tourism characteristied
s Perkhidmatan kebudayaan, sukan dan rekreasi 4835 559.1 6736 7058 9375
Perkhidmatan khusus bercirilan pel| CtAural sports and recreationa (services
Cauniry-speciic tourism charecteristic
Jualan runcit bahan api kenderaan 2,283.2 3,408.1 3,490.4 4108.7 49849
Jumiah Rétaits2i6 of qutomotice el
Total
Barang khusus bercirikan pelancongan negara 147278 15,862.5 18,0847 | 18,570.3 202302
Peratus perubahan tahunan Country-Speckic touris m character Istics Goods
Annuai percentage change
Perkhi iril negara 1,885.4 2,027 2,546.3 2,659.2 21986
Country-speckic tauism chavacteriic semvices
Perkhidmatan penginapan Jurniah
Aecommudation sencices Tatat 23,0366 25,689.3 27,3910 1 MATR2 340517
makanan | Per; tahunan
Food and beverage serving sewvices | Annual percentage change s 6.6 138 9.2
Perkhidmatan penganglkutan penurm)
Passenger transport services Peratus sumbangan (%}
Percentage share (%)
Perkhidmatan agensi peng embaraar| - - -
Travelsgencies aud ather reservation | PErkhidmatan penyediaan makanan dan minuman 134 136 145 142 145
Food and beverage seniing serices
Perkhidmatan kebudayaan, sukan d
Gutural sports and sevvic| Perkhi 25 24 21 23 23
Passsnger transport semices
Jualan runcit bahan api kenderaan
Retail sale of automotice fuel Perkhi agensi aan dan lain 03 on 0o 0o 0o
- Travelagencies and other reservation services
Barang khusus bercirikan pelancong
Couniry peciic taurls in characteristiey perynidmatan kebudayaan, sukan dan rekreasi 24 22 25 23 28
Perkhidmaten khusus bercirikan pel] C08ura) spoits and recisationa | services
Cauniry-speciic tourism charecteristic
Jualan runcit bahan api kendesaan as 133 127 132 145
Jumiah Retaitsale of automoice fwel
Total
Barang Khusus bereirikan pelancongan negara 839 10 587 596 594
SUmDar: Jabatan Parnghan Wais Country-speckic taurfsm charasterisis goods
Deparmentar S 15tcs MBI
Perkni iril negara 82 73 a3 85 65
Country-speckic tauism chavacterisic semvizes
100.0 100.0 Jurmiah
Totai 1000 100.0 1000 1000 1000
Sumber: Jabatin Psrangkaan Watayia
Souces : Depmtvestar SB 51, RYSE

www.dosm.gov.my I
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=~  TABLE 3: OUTBOUND TOURISM EXPENDITURE 1’_"‘250

Jadual . Perbelanjaan pelancongan outhound hagi pelawat mengikut produk
Tabie 3 «  Outhound tourism expenditure of visitors by products

Produk

v
Eroducts 2ms 2016 2017 2018 2019
RM Juta
RM Mitton
= = Perkhidmatan penginapan 8,184.9 ,2368.0 89,0723 9,624.1 10,073.9
* ata Tfor outbouna tourism expen iture
Perkhi vedi dan mi 3,423.4 3,914.8 4,748.5 5,470.1 58205

p
Food and beverage sening senvices

In Table 3 eXtraCted from balance Of Perkhi 7950 122208 | 137838 13,0008 142154

Passenger transport senvices

- - Perkhi agensi aan dan lain 8092 987 2 1,158.2 1,451.8 15671
payments statistics from the
Perkhidmatan kebudayaan, sukan dan rekreasi T468.9 &51.0 1,042.4 1,275.0 15671

Culural sports and recreational services

components such as travel abroad by

Country-speckic tourism characteristios goods

: : - Perkhidmatan khusus bercirikan pelancongan negara 3423 442.5 501.9 575.8 6492
al r I r I I I I a e O O aC e S a Country-specki tourism characteristic sernvices
) e I I

medical treatment. e e SR
 International passenger expenses for air, - T

Accommodation services

sea and other transportation are also e —

Food and beverage senving setvices

Included as recommended in TSA: RMF

Perkhii agensi -aan dan lain 26 249 3n 34 348
2 O O 8 Travelagencies and other resenation senices
[ ] Perkhidmatan kebudayaan, sukan dan rekreasi 24 25 27 31 345

Culural sports and recreational services

Barang khusus bercirikan p elancongan negara 187 17 220 237 243
Country-speckic tourism characteristios goods

Perkhidmatan khu sus bercirikan pelancongan negara 1.1 1.3 1.3 1.4 1.8
Country-speckic tourism characteristic senices

Jumiah
Totat 100.0 100.0 100.0 100.0 100.0

Sumber: Jabatan Peranghsan Mala; g

Lsmbaga Penggalakan Plancongan Malz; ila
Sources | DepEFieTtor S ISIs, RIS

IEIRYSE TOUFIS PR RN SO (TOUHS MHZ2)
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Department of Statistics
M AL AY 5 | A

* Derived from inbound tourism
expenditure and domestic tourism
expenditure.

 Combination of these two tables
becomes internal tourism

consumption.

TABLE 4: INTERNAL TOURISM CONSUMPTION

Jadual 4_ Penggunaan pelancongan internal hagi pelawat mengikut produk

Table
Produk

Fraducts

Perkhidmatan penginapan
Accommodation seriices

Perkhi penyedi: dan
Food and beverage serving sewices

Per
Passenger transport services

Perkhir agensi aan dan lain
Travelagencies and ather resenvation senvices
Perkhidmatan kebudayaan, sukan dan rekreasi
Crtural spovts and recrealional sewices

Jualan runeit bahan api kenderaan

Retail sake of antomolice fuel

Barang khusus bercirikan pelancongan negara
Country-specic tourism characteristis goods
Perkhidmatan khu sus bercirikan pelancongan negara
Countty-speckic touris m characteristic senvices

Jumiah

Total

Peratus perubahan tahunan

Annual percentage change

Perkhidmatan penginapan

Accommodation services

Perkhit penyedi: dan

Food & nd beverage sernving sewkes

Per

Passenger transport senvices

Perkhi agensi aan dan lain

Travel agencies and ather resenation services

Perkhidmatan kebudayaan, sukan dan rekrea si
Cubural sports and recreationai services

Jualan runcit bahan api kenderaan
Retail sak of automotire fuel

Barang khusus bercirikan pelancongan negara
Country-speciic towrism characteristis goods

Perkhidmatan khu sus bereirikan p elancongan negara
Caunthy-speckic todris m characteristic senvices

Jurniah
Total

Sumber: Jabatan Peranghazn Malasnla

Lembaga Penggalahan Pelancengan Mala; il
Sowrces ; Dot 0F 5 #585, MRS

VRS TSR PR ORN SO {TONS VERISE]

= Internal tourism consumption of visitors by products

2m5

23,789.7

19,424.0

17,922.5

52196

3,169.1

12,126.6

47,019.6

6,507 2

135,178.7

176

144

133

349

23

a.0

348

4.3

100.0

2016 2017 2018
RM Juta
AM Milion
26,740.8 28,198.3 29,505.5
20,814.5 22,8964 24,570.2
19,344.3 20,065.5 20,965.4
56777 5,501.0 52705
3,479.5 3,789.9 3,756.5
12,897.0 13,2018 14,325.9
52,297.7 58,290.9 64,1316
5,659 7,443.0 7,856.1

148,117.4 169,392.9 170,423.8

9.6 76 6.9

Peratus sumbangan (%)
Percentage share (%)

181 177 173
141 144 144
131 128 123
4.0 35 3a
23 24 22
8.5 83 g4
353 366 6
4.8 47 46
100.0 100.0 100.0

2019

30,453.0

26,657.8

22,406.9

5,650.2

42217

15,965.6

63,766.8

7,810.6

182,032.9

16.7

14.6

12.3

31

23

8.3

378

43

100.0
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02

TABLE 5: PRODUCTION ACCOUNT OF TOURISM
ez [INNDUSTRY 1.1.2020

Jadual 5 . Akaun pengeluaran industri pelancongan pada harga semasa
Table = Production accounts of tourise industny at curent prices

Industri

2Ms 2016 2017 20€M8* 20197
Inefustry

RM Juta

RN Miifion
Perkhidmatan penginapan 19100 21,2690 220484 246533 IBETSS
Accommodation services
Perkhi: penyedi: dan mi 263557 28,3800 331548 375461 433472
Food anid beverage serving senices
Perkhi 73311 78345 8,352 88115 09396 4
Passehger ransport senvices L[]
Perkhi agensi peng aan dan p » Iain 25978 31396 34530 38157 47241 [ )
Travelagencies and other reservation sewices
Perkhidmatan kebudayaan, sukan dan rekreasi 8987.0 94402 98953 10,5031 113715

Crlural sports and recreational serwices

it i main source of data for the

Perdagangan runcit 747928 82,5704 925473 10252349 1108528
Retailtrade

L] L]

Perkhidmatan khusus bercirikan pelancongan negara 225930 245450 260454 277724 295917

Cawntty-specFic tourism characteristic senvices »

Jumiah Hilai Dit Kasar Industri

Total Gross Valve Added of Towrism indusires O O o

Hilai Ditambah Kasar Pelancongan L angsung 74,9233 82,055.5 87,851.0 94,550.7 101,976.3 y I

Tourisem Direct Gross Vabe Added -

Keluaran Dalam Hegesi Kasar Pelancongan Langsung 74,956.9 $2,093.4 87,8951 94,590.8 102,016.3
Tourism Direct Gross Domestic Product

165,938.0 181,669.1 200,681.9 220,393.9 240,202.7

Keluaran Dalam Hegeri Kasar 1,176,91.2 ' 1,249,697.7 & 13723100 ' 1,447,451.0 | 1,510,693.0
Gross Domestic Product
Perubahan peratusan tahunan (%)
Annual percentage change (%) O
Hilai Ditambah Kasar Pelancongan L angsung 8.5 10.5 9.8 9.0 ’

Tourism Direct Gross Va e Added

S oo data Is based on published Annual

Keluaran Dalam Hegen Kasar 6.2 9.8 8.4 4.4
Gross Domestic Product

Peratus sumbangan (%)
Percentage share (96)
Hilai Ditambah Kasar Pelancongan kepada KDHK 141 14.5 14.8 15.2 15.9 u

Gross Valle Added of Towrism indpstries to GORP

Hilai Ditambah Kasar Pelancongan L angsung kepada B.5 = B.5 .6 7.0
keseluruhan Hilai Ditambah Kasar
Tourism Direct Gross Vale Added to overal Gross Value Added

KDHK Pelancongan Langsung kepada K DHK E.4 E.E 6.4 B.5 6.8
Towrism Direct Gross Domestic to GOP

Sumber: Jabatan Peranghaan Malay il
Sources | Departnentof 5 Esics, IHaysE
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iz~  TABLE 6: TOTAL SUPPLY & TOURISM CONSUMPTION 110%

Jadual . Jumlah penawaran dan penggunaan pelancongan mengikut jenis produk
Tabiz 6 = Total supply and towrssm conswrnption by type of products

Produk 2015 2016 2017 208" 2019+

RM.Juta 7 R Miliiar

Perkhidmatan penginapan 257935 28,663.3 30,8068 31,6003 32,8911
Accommodation services

i i dan mi 63,907 1 70,692.4 79,925.0 87,1716 9BAT1E
Food and beverage serving services

i 33,286.9 35,284.2 37,4603 36,613.6 40,3107
Passenger transport services

i agensi lain 5,379.7 £,540.2 ,561.4 6,581.2 63437
Travelagencies and other resewvation sewlces
Perkhidmatan kebudayaan, sukan dan rekreasi 19,862.8 21,080.7 21,586.0 23,2238 251488

Catwral sports and recreational services

[] []
Jualan runcit bahan api kenderaan 36,759.0 40,2036 41,300.3 44,232.9 476029 .
Retali sake of automotice el

Perdagangan runcit 106,878.9 118,858.5 133,617.0 147,237 .1 199,173.3
Retaiirade
Perkhidmatan khusus bercirikan p elancongan negara 42,0892 45,5921 45,6252 51,7824 5522945

Country-speciic tourism charecteristc senwies

production accounts of

RM.Juta i R Million

Perkhidmatan penginapan 23,769.7 26,740.8 28,1983 20,5055 30,4530 U -
Accommodation services
i i dan mi 19,424 0 20,014 5 22,8964 24,570.2 26657 &
Food and beverage serving senvices
17,922.5 18,344 3 20,0855 20,965.4 22,4068

Passonger transpart services

L L] L
i agensi dan lain 5,219.6 5,677.7 5,501.0 5,270.5 56502
Travelagencies and other reservation sewkes
Perkhidmatan kebudayaan, sukan dan rekreasi 3,189.1 3,479.5 3,789.9 3,756.5 4207

Cutueal sports and recreational services

Jualan runcit bahan api kenderaan 12,1263 12,597.0 13,201.8 14,325.9 159656
Retail sak of autamative fue!

[] [ []
Barang khusus bercirikan pelancongan negara 47,0196 £2,207.7 £5,200.9 54,1316 5GTEGS
Country-speciic touism characteristios poods

Perkhidmatan khusus bercirikan p elancongan negara B,507.2 B,BE5.9 7,449.0 78981 7108
Country-speciic tourism charecteristc senwies

-
Jumieh jlaut produlc
Totaiconsmption by proderts 1BATET 14BMT4 . 159,392.9 104238 152,002.9 I n I I 4
Kadar pelancongan ! Tourism ratio ]

Perkhidmatan penginapan 0.9z22 0933 0813 0934 0.926
Accoimmodation servies

dan mi 0.304 0296 0266 0262 0277

Faod and beverage sensing sences

i 0538 0545 0536 0543 0.556
Passenger transport services

i agensi lain 0818 0559 0302 0786 0514
Travelagencies and other resewvation sewices
Perkhidmatan kebudayaan, sukan dan rekreasi 0158 0185 0173 0182 0168
Catwral sports and recreational services
Jualan runcit bahan api kenderaan 0.330 033 0320 0324 0335
Retail sake of autam otie fuel
Perdagangan runcit 0.440 0440 0436 0436 0432
Perkhidmatan khusus bereirikan p elancongan negara 0155 0151 01583 0153 0143
Kadar p elancongan mengikut produk
Taarism rat by prodicts 0.403 0.403 0398 0.396 0.383

Sumber ; Jabaten Peranghazn Mala;ila

Lambaga Fangg alakan Felanaongan Mai; il
SRS | DEpE TN O ST SIS, R

Ifaysta Tounis Prom ok Baand (Tourtstr Ivete)sia)

F G 1G] @statsMalaysia | @viycensus2020 %, www.dosm.gov.my | www.mycensus.gov.my #MyCensus2020 #MakeSureYou’reCOUNTED 37
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* Tourism employment
ata are obtained from
he Labour Force
urvey produced by
epartment of
tatistics, Malaysia.

ﬂ um @StatsManysiql @MyCensus2020 ﬂ; www.dosm.gov.my I www.mycensus.gov.my #MyCensus2020 #MakeSureYou'reCOUNTED

TABLE 7: EMPLOYMENT IN TOURISM INDUSTRY

Jadual 7. Guna tenaga dalam industri pelancongan

Tahie = Employment in the tourism industny

Industri

Perkhidmatan penginapan
Accommodation sewvies

Perkhi penyedi dan
Food and beverage serving sevices

Perkhi
Faszsenger transport senvices

Per agensi aan dan lain
Travelagencies and olher reservation services

Perkhidmatan kebudayaan, sukan dan rekreasi
Culural sports and recreational services

Jualan runcit bahan api kenderaan
Retall sak of automatice fue!

Perdagangan runcit
Retailtrade

Perkhi irikan negara
Cauntry-specki towrism characteristic senices

Jumiah
Total

Peratus perub ahan tahunan
Anpual percentage change

Perkhidmatan penginapan
Accommodation sewvies

Perkhi penyedi dan
Food and beverage serving sevices

Perkhi
Faszsenger transport senvices

Per agensi aan dan lain
Travelagencies and olher reservation services

Perkhidmatan kebudayaan, sukan dan rekreasi
Culiral sports and recreational services

Jualan runcit bahan api kenderaan
Retalf sak of autoratics fuel

Perdagangan runcit
Retailtrade

Perkhi irikan negara
Cauntry-specki towrism characteristic senices

Jumlah
Total

Sumbsr : Jabatan Paranghasn Wala;ila
Siirces | Deparient ot Sestes ey

2015

184.1

927

1582

9825

508.0

2,898.8

G4

55

26

100.0

2016 2017 2018

Bilangan orang (‘000)
Na. of person (000)

2074 2105 222.4
1,002.6 1,087.0 1,183.0
164.5 1825 171.3
8 401 387
748 759 803
34 344 345
1,108.0 1,104.5 11478
5572 5007 5023
3,181.8 3,308.6 34711
98 10 4.9

Peratus sumbangan (%)
Percentage share (%)

65 64 6.4
s 23 341
52 43 I
14 12 11
24 24 23
14 10 10
348 334 331
175 173 174
100.0 100.0 100.0

2019¢

2338

12377

1773

11581

5985

3,561.8

100.0

2000

+ YOUROATAIS OUR FUTURE +
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