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The Jerusalem Tourism
Conference - June 2015




Strategy of Repositioning

Community




Experience
(Impressionable)

Experiences



.ereatmg Quality

Visitor Experiences







Diversifying, Creating and
Producing Uniqueness




Supporting
Enhancing Sectors




Partnership

(networking)

Partnership

WEAVE

Local, Regional and International
Partnerships and Networks



Networking
among Sectors




International Networking
and Twinnings
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Community
(Ownership)

Community

ADVOCATE
ownership to the local community
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Tourism Belongs to Entire
Society (assumption)

Demographic Diversity
(manage)

Palestinian Identity and
Culture (employ)

Transfer of ownership
(invite community to plan)

Community Protects
(change of mind set)



Knowledge

(proactive)

Knowledge

PROVIDE

positive, clear and accurate
information and images



research

Knowledge




Dissemination

Blogs
Magazines
ssional social media
forums and groups

izations and partners
cational Organizations
jtes, printed materials
d initiatives
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Governance

Local

Governance

Al-Quds needs to manage its own
resources



Suggested Governance

Al-quds

‘ ‘ Tourism
Tourism ‘ ‘ Board

Culture
Tourism

Committee
‘ ‘ Heritage
Committee




Al-quds needs your support to
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Using Palestinian Service Providers
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